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Abstract

This article classifies and organizes the images of Nanfeng Nuo masks, and the basic modeling
features and the value implied by the Nuo mask are analyzed. The design product uses modern
design methods such as exaggeration, deformation and reconstruction to redesign the image of
Nuo masks. Finally, the character image of the Nuo mask will be applied in the design case of Hua-
rong Road game and the development of creative derivative products will be carried out. With the
development of creative derivative products, it provides a possibility for Nuo mask cultural and
creative products to enter the market of young people and children, making this ancient Nuo cul-
tural and artistic style sustainable protection and development.
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Figure 1. The image design of the mountain
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Figure 2. The image design of the ghost
2. IhNRFEZIKT

DOI: 10.12677/design.2024.91144 1211 any


https://doi.org/10.12677/design.2024.91144

Wi, Vot

AARJET IR, WRIMBERRE T T TrEg s e s, NERe hBEER. I
SIEMKH G . F5 8k EARMR S LURBE T, #1PE “RRRRT . BRI ARSRL, BETRIERE, B
ERAAAM. WA, BEFLCKTIELE M, KEKRIMEZNEGONER. Fit, E8xF2HT R
WAV, ERGE, KEREMEHAG. o, BOURIILRME, MBI G. e
AEAER RS, R EREEHCKT BT . ZEk AR A KA & BURFAE, A BTt —
ANREHEAER, DOREINE R ERBOFE ElRYE, WA 3.

Figure 3. The image design of the god of longevity
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Figure 4. The image design of the long eyebrows god of longevity
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Figure 5. The image design of the god of fire
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Figure 6. The image design of Zhong Kui
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Figure 7. The image design of Shangyuan heavenly official
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Figure 8. “Nuo a nuo” game chess
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Figure 9. Nanfeng Nuo Mask sticker design
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Figure 10. Nanfeng Nuo Mask bookmark design
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Figure 11. Nanfeng Nuo Mask jigsaw design
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Figure 12. Nanfeng Nuo Mask bluetooth ear case design
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Figure 13. Nanfeng Nuo Mask throw pillow design
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Figure 14. Nanfeng Nuo Mask mat design
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