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Abstract: Twenty-four purchasing motives for branded products were elicited using the depth interviews and
questionnaires survey in China. After classifying these purchasing motives into seven factors through ex-
ploratory factor and confirmatory factor analysis, means analysis and independent samples T-test were con-
ducted. It was found that the seven motive factors were ordered in descending as follows, to enjoy the reputa-
tion, to pursue the excellent quality, to pursue high-quality service, to lower the cost of purchasing, to reduce
the risk of purchasing, the access to psychological identification and the access to social identification, and
that gender and level of education had no significant effect on the motives for purchasing branded products.
Moreover the findings were discussed and important managerial implications were provided in the end of the

paper.
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Table 2. Exploratory factor analysis and reliability test
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Table 4. Square root of average variance extracted amount and the
correlation coefficient matrix
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