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Abstract: We selected 50 personal ads on the Chinese dating website and another 50 on the American dating
website, and coded the free-texts into two dimensions including self-descriptions/partner-descriptions and in-
ternal attributes/external characteristics to compare the culture and gender differences. The external charac-
teristics were divided into physical appearances and affiliated characteristics featured by economic back-
ground. The numbers of the descriptions of each dimension illustrated the extent the advertisers valued it.
Results showed that, 1) Chinese valued external characteristics more than American, especially the physical
appearances which demonstrates that Chinese had stronger interdependent self-construals than American; 2)
Chinese asked for more requirements than American, including internal or external attributes; 3) Male de-
scribed their own affiliated characteristics more than female; 4) Female asked for external characteristics
more than male; 5) Chinese female asked for more affiliated characteristics than male.
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1. 5l

H 20 tt2d 70 SR LIK, 77 0B 2 5T 64
P& 1 2 F (personal advertisements) {9 AIF 57 AATT A5
Fr A% 45 SR WG 5 4 (Yue, Zhang, & Chen, 2005), ¥
EZTWAES | VR SiE N U i W (N EE
TN JRI8 K R %4 i (e.g., Cameron, Oskamp, &
Sparks, 1977; Sev’er, 1990; Campos, Otta, & Siqueira,
2002; Dong & Yao, 2011) . A 5 F i i H IRk 4R b
(Schaefer, 2003), #ATIEAE ML RHEIRIL, T 20 4F
R 5% [ Bk R B 22 1 T GR R FH TE L A 2R
(computer-mediated communication, CMC)F-Beik 1728
%~ $AH(Strassberg & Holty, 2003), [tk 7 —
PR AR AT N ——AE M s FoyE T . T
BS AR R3ly b AN N IR RR Ny “ P2 48 5 57
(online personal advertisements). FHR4%. Z4& ERIF
BEHE—FE, WEFEME FAGRMEEREE N
R ALK P AR T A PR SR BAR K 50 R AL (Ye,
2006) o F T~ & HRARC B PR 8 R SR e AU R
PR L AUT A3 B O A% 3 B DA R X B AR A8 i
1E 7= [ 5 F0 3K (Finkel, Eastwick, Karney et al.,
2012), T X 28 B AT BB 5 4R 3 2 4
), USRS EE A S Bl A RIRNE
FIEHIE (Gibbs, Ellison, & Heino, 2006), 0,45 %} 5 55
BE R B2 MR KRR U T
B AR F AR ARG S, M5 HE 3
BTN AT R S LR AR B O B A PR R R
JRHEBERNER, 28, TR, R4
PEAR 3 S IX P Bk RS2 BRI T E AT T 5 bR

R 26 A1 T 32 B [ RS BRARAC AR 1) B H A
W, BEE SRR RS TR E I EXT R 1)
FRAE, DAKE CUWLFROHRFAE, T I Lo A i 47 1T g
TAEE M ZE S, BRI MR R T B RS T2 B
FRIE % () (Kowalski & Leary, 1990), i AS &) SCALANMA )
HIRA AR, T TS N ATTE A5 S 2 o e ) 7
X R 2L E S(Lun, Mesquita, & Smith, 2011). Lun
£ (2012) % HAT AR ST T 55 16 3 [ R L A 4R 05
JE I B R IRE RIS RRE M AT, R
FHXTAMA T SO AL BB 5 2 | 3R A

Copyright © 2013 Hanspub

RO EDUL,  TATAE R B4 32 SO Ak Py i 8 428 41 2 U
WA VO AT, WEEE . S5 RE
LRIt S AR DR, RUIILESEE AN FERAE S
Hh DURE SR ST, B FRA @ i Rk 77 R I E 3, TR
FE A DU BAK B A SR T 2R E S, R
Wy S B E R . BREIRE 5K S A7 7 F S0tk
AL BT B S 22 5, NI S O SO 22 e B K
]\ RN 38 B NAE I 28 25640 )0 i B 3R B I 22 S [|
BCE AR . oA B IR P8 7 SO R A AATTEE
6 [r) - 7= A= kST B [ 3R A4 78 (independent construal
of self), XFiEKHEHEMHE MEEMNEZ, KIEH
L5t N X3 TF B N FEARFAE s T AR R A A 25 Tk
SRS, NATT S g ) 7 A ELAR A 1 3R
% (interdependent construal of self), X = E At A I
5 B AR, CVEARIL S M N 0GR AN 2 7
B 5 (R AMERFE (Markus & Kitayama, 1991; Han &
Zhang, 2012). [Alt, AHf Fufis BAK 3 3R EALE
W 2 A I ek L 3R [N SR EAMERFIE, 2
IR E CIMERFE, IS DK £ 855 SMEFFAE
SRR S EL X G, BARRE K SMERFIE
MW S H O HRXIFAUIEAKERBAA RN
FERFE, HAK B RAMEWBINE NERAE, WRe). &
A NAS RS, R EAEAE 2 BB I AR AT fe bk
JRAEAHN AN LA E, Rl e BT i J
ff N B (Markus & Kitayama, 1991; Kitayama et al.,
2009). 1 HITEAE A F ) AR EIATFEL 2 HE
ERMEZEMA, TN AR E BTN, dRmxT
AR E B E RS A] A SZH R R 2k H S
FERFAE, RIARAI ST B AT, B ) 26 AR A B
P b E NAEFRAE R FH A RS E N ERE, 2SN
H CATERMEWDGER, B8R % 4756 2 S REE IR 51 78
TELIZXT A, BARBCAR A N AERFIE AR G H O

BRit, AW 5T A EE AL O 38 22 A0 A X R AR bR A T
PR ZE AR, fRYEAT A S50, R s
e S VA AT I SRRAE, T Lot R E R
S 5 AL S T RE T W & S AMERFAE (e.g., Buss,
1989; Gonzales & Meyers, 1993; Ye, 2006).

B2, AW AS TR s NTF, 0 A SE A AR R s
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EFAE R HHAT R T, IEN B B A
O B2 A P RARE BRI A (0 SCAL 22 SR AR ) 22 57

2. AR
2.1. AR

WF 5E 5 GONUS R W s b P R B AR T 5
gr. HHEMEAKE “HELLETMAE —H
AW, BHErcA L 5000 FGEMHS . EEEAK
] “HbER I 5 i 22 W3k 7 ——okcupid. #1E 2010
F£9H, EARE MR 350 5 NTEK T Z M.
T IX A AR K L. MBI —, Nk
EFEARB R BT, RSl e e A ), #E LA
FRKHILELR (long-term mate). FPERR. RIS AR E
%A, FFESTE 26~29 & 2 0], BEiAk B XI55 0 A .
K ZGeiE 7 N ARG EAEA 50 1], 5%
FEAS 25 5], ZePEREAS 25 s SEEFEAS 50 51, 554k
FEAR 25 9. G PEREAR 25 5. &R T e SeA3 DY LHAE A
TEAER ERGERE 25, 44(3)=0.014, p=0.904,
FEASEERS 8]/ 2012 4F 6 H. HEANHN BRI
KA R SC 7 EOAS T 200 7, HESC IR BCA DT 100
e SRR gt Tk, AREBREFREE E N
AT, WMAFEE K E I & RIS, &
KPHEFEATI A H S HMENERAEE (= 1.856, p
>0.05), KM EIREIE 2, o] LT 5 8L it o0 #r .

2.2. YR

26 AR X AN Pl P R4S B EH S 40 2H
F8, — 3853 A2 B A 3l T 5 1 5 T s XA i) Bk (fixed
choice), WE R FEHE G&. AEE=. Bk, &
A PUEREEE R 0 R Y B PR
P45 J5 = (free text or personal ads), B[ [E & ()
“HIRMNH” oy, FAISEE “okcupid” MEG “My-
self-summary” &5 . A 50 A 23 A 9 90k 54 )5
NS, TR 2 — AN ) 9 3l LR P2 AL g [ 5 Bk
ATEA—FE, RIS Z o AT Uit o —
ANFEE MR, W FEA G OB B AR
7%, AR TG EARRE, BEFHETUAILERE. A
FRIMPEAL TR, B AR ERM N R REE,
BP9 B W 5| Fy R A HERf , DAETELE N S E
Xof GO T AS A B % 7 588 A3 B =AW 5] 11
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(Fiore, Taylor, Mendelsohn et al., 2008). A 5 AR ¥ A~ [F
SCAUAIA [R 1 7 28 A0 2 1 ) R AN TR T e S
MATEREIRINE, Bk, BEEE T 7
i,

FRAE I e 1 A SO BRI S R I, 45 )5
N RT3 NN GERE . TORE . S— AR
FEWEE AMERHIEIHIIR, 55 —ANYERE N2 xX 2 N 7E
HMERHIESR A0 S8 B IRGE 2R, BI 5 3R
PR . b, 28 T /NEFE (1 R IR M AB ZER) (1)
W 20 tHh4d 70, 80 “EARKITE J7mk L&
A2, PUITIR 2 O BRSO AR R AR B #8435 5 Lk
A7 55 2 B BRI T AN AR 2SR TR AR A AR St
T, LA bt 55 e 5 A HE(Yue, Zhang, & Chen, 2005).
SR, LTI I 703 4 RE AR AR 28 15648 3 S
BIHATN . AMERHE 2K, T2 BEMRRE 23 7 S Tt
XM INVFE TSR], e VEAE SRR S S b S A 4
PAARZOT IS S, X VR A AR B R
= (e.g., Li, Valentine, & Patel, 2010; Kale & Spence,
2009; Yue, Chen, & Zhang, 2005). A< Hff 77 N Kix b B —
(AR AIE I VA 2] P E AR AIE (B 12 A ) AN AR AR AE (L 5% U
RAKHEZLT, WA AMFIEREAT S 8 70 B LR FEAS
A SO B &y ASF PRI AE N AMERFIE R IR
2SR TEARTFU RMELE N, WAEFRFIE(internal attri-
butes)#& FI24 B OS50 A A A BB ARy
FRAE, dnthkg. MER. B0, AEVE. MEW. HAs.
LA . WAERFIERHR IR B PR T0LS “ B3k, b
A MER—A ML H . B4 E AR SR, Fit
H IS Z AT LU AMFIE: 1) A NNEERHIER]
MURFEERE : 2) AN AT N 3 B2 WAERHIE 51 2 1) (Geertz,
1975; Sampson, 1988, 1989).Markus & Kitayama (1991)
FEEME S SR EAE TSI g R, BPHE AR
NMSEHFER . SN A SEE LG — M H IR
At 7 X, XA T AR AR R RIS NRFE,
mvErg . BB, BIFERE X B C. FIEEEEES
XA NN ERFAE (4 3R 5O BO AR N TERRIE R, )
B 7 AMAXS NAERFIER AL, AL RN B3R, 1R
P A TERFIE € S, HMERHIE (external characteristics)
DU B P e 45 N PN S AR AR AR A1 B8 B A At 2 My
fiE, BHEFREEE FXEHENAE). K E R4 Ik
NEVEIMEM B R . HTRXEEEAER THS
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S NS, I/ B S5l A SREGRE R
(JLHARAEE), eitE CEREP Rt aA, X
MR H CAE R R A e CE R 77 AR
Je HARTY [ 3 M & (Markus & kitayama, 1991; Cross,
Hardin, & Swing, 2011). fEANMERFEF, EEFE T 2
TEANRIRSURE s (M B, KASE). BARElTR
MNGAEERPFHE, HEFREDETR2ERE. &
W TR, AHEL TR . B LSS N FEAFAE A5 5
InahELL . 51451k (Lenton & Francesconi, 2010).
K 2 T TAMERFIESR A . 1 5 HARSME K R RHE
XA, KA At SN B R AR Ak 20 0 A M SMERS
FEFIPRANE R o 3K SEAFAE P B TR 75 I A 2
KIBER 7K, FHLERF A SMRFAE 2B BRSOt

R HH P A4 AT AT H BOAS R B AR AR 4
PINFEI A T AN 5 BEAT b . 73 RHEZE S il
R W& 1.

PAT A — 4 rp [ o A 5 [ 58 1 1R G g s 491«

o [ Ak

JRRFAEF G XN, BUOSHRE, BAESR K 2 (Al
T T (ESy)o Fofd 1A B KA L% (ES,), M/ME
AR AR (ES,), AR B R Z AL SC(1S). PRI
BI(1S). FHR(I1S). HIK(S), APk, FilE
AR A B N —H2(1S), BEH(IS). T EER(S). ik
WE(1S)~ WrkHAE (1S) Widk(1S). R=EXM/NENHI(S), B
FRANANEIES,) o ER S L ERARIR(S). K
JE AT A (ES,), HBAF E A, ALk,
KKEHHOMEES,), LBPFMALES,y). BIE—INH
LEREAM), KRR, THERRIMPA—ETIZ.
BRI T WAL RN (A B AR S AR =
(EMy). S AREALT 178( R MALE) (EMy). K
LR m T, ARG MILAE B (EMo) . AN R
e BRIZM(EM,).

FH 51

I’m a fabricator/welder (ES,) and | work in a dir-
ty-ass shipyard (ES;). When I’'m not working, I’'m gen-
erally playing music (IS) or making and fixing things at
home (IS). | don’t do well with idle hands (IS), so they
are always dirty. When there’s a guitar in my hands
they’re clean (IS). Between playing and working on my
old car (a’74 Bronco) (ES,) | stay pretty busy, but I find

time to get out on the weekends (IS). Weekend time is
spent in bars (IS) and local venues at shows (1S)... bars

Copyright © 2013 Hanspub

Table 1. Category frame of the contents of personal ads (coding
symbol)

* 1. BBERAESBERGRIBFHT)
SEIE 34 LA
(self-descriptions) (mate-qualities)
P ZEHFAE (internal attributes) IS IM
HMEHEAE (external characteristics) ES EM
A3 541E (physical appearances) ES; EM;
I} J8 4354 (affiliated characteristics) ES; EM,

H: ESy 8l EMy AREAMERHIE I ASURE: ES, 80 EM, ARFRSMERFIE 11
it I AL«

are too expensive however and not always conducive to
meeting new people so bars (1S)... not so much. | live in
a pretty cool place (ES,) to entertain so people end up
hangen out here most nights as well. I love to go and do
(1S), I play hard and relax even harder (IS)! Id say I'm a
simple easygoing type of guy (1S).

3. MIRER
3.1 BXFIZBREAG T

SR, SN 4 H VE S — B R
KT 0.800, BRxtE A IARSNE M EFFAE VP23 —
vk R EINT 0.850 Ah(ryg = 0.846), HAKAILKT
0.850, KWW vFor rl ez, BRI PR vE o> 2 1H 380
FEIEBAES .

BT P9 FE AR AE RS E REAEAE £EA8 3 S 1 1 R
TR IR ZESRAE A G P2 S, PRI, KX S A
PITESFAERIFI(IS + IM)VE AR 2 68 P FEARFAE 1) FL A
FREE, [FRE, KXo PAMERHERAI(ES + EM)
VENBARE XSHAMERFE R EALRRE, R eA 1T E
K MERZES N 05— b, BB RIRA .
HMERHIE(IS + ES)FLFIME N B AR S, AR
W AMERFE(IM + EM)ZRIL FE 9B S B RIE,
SAFE R HEAEX P ERA B R &
AR BT RA GE T, BAREHE L% 2.

3.2. HLFFBEHIBERKE
32.1. A, SMEFIER BB RBERER.
RBREXREELBHYERIH

W B AR 5 ZR IS N EERHERCZ FI(IS +
IM)VE AR 6 N TEARHAE B I EALRE S, 2K
T ZNR, EREMNAEE, F(1, 96) = 0.036,
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Table 2. Descriptive indicators of all categories of different countries and genders (M + SD)

+® 2. RRIEZRMMER &N RANEHER IR 1EIEIR(M = SD)

hEA FEA Sk gy o 5 4 [ FH B BN Ry
IS +IM 10.64 +5.89 10.43+5.18 11.04 +5.87 10.03+5.16 11.62+6.21 9.66 +5.49 10.46 +5.56 10.40+4.88
ES +EM 4.13+2.86 2.26 £1.55 3.04£2.20 3.35+2.74 3.80 £ 2.63 4.46 +£3.10 2.28+1.32 224 £1.77
IS+ ES 10.28 +5.65 11.39+4.33 11.80 +4.68 9.87 £5.24 12.02+5.17 8.54 +5.68 11.58 £4.24 11.20 +4.50
IM + EM 4.49+3.75 1.30+2.10 228 £3.17 3.51+3.58 3.40+£351 558 £3.72 1.16+2.35 144 +1.86
IS 7.70 £5.17 9.25+4.23 9.07 £4.87 7.88 £4.62 8.82£5.29 6.58 +4.89 9.32+451 9.18 £4.03
IM 2.94+275 1.18 +2.02 1.97+264 2.73+1.84 2.80+2.71 3.08 +£2.83 1.14+2.32 1.22+1.17
ES 258 +2.14 2.14+£1.46 2.15+2.50 1.99+1.77 3.20+£2.18 1.96+1.94 2.26 +£1.28 2.02£1.63
ES; 0.73+0.80 0.15+0.38 0.50+0.78 0.38 £0.60 0.82+0.91 0.64 +£2.30 0.18+0.43 0.12+0.33
ES; 1.85+2.06 1.97+1.35 2.30+1.82 1.52 +1.57 2.50 £2.30 1.20+1.58 210+ 1.17 1.84+1.53
EM 155+224 0.12+0.37 0.31+0.83 1.36+2.23 0.60 £ 1.10 2.50 +2.68 0.02+0.10 0.22 £0.50
EM; 0.70 +£1.08 0.05+0.25 0.19+0.49 0.56 + 1.06 0.38 £0.65 1.02+1.32 0.00+0.00 0.10+0.35
EM, 0.88 +1.48 0.08 £0.27 0.12 £0.47 0.84 £1.45 0.22 £0.65 154+1.78 0.02+0.10 0.14+£0.37

IS+ IM: NTEHHE: ES+EM: AMESHL; IS+ES: HEMAE: IM+EM: BBERIE, 1S HRMBONERT; IM: ESREBHNERL; ES: H
BAGRIIIMERFAE: ES;: ARFRIIMERIFFIE: ES,: AIRIEARMIMERBRHAE: EM: ZORFCBIIMERFE; EMy: ZORIECE A IMEASUFIE: EM,:

SR FI A B R AL o

p=0.851; MERIMERARE, F(1,96)=0.826, p =
0.366; AZ LN ANEE, F(1,96)=0.731, p=0.395.

¥ B I IR 5 B R AR K AMERFIE R 2 FI(ES +
EM)TE NS E X AMERHER S ENFRR, ZHER
TiESNTR, BRERMNEE, F(L,96) =16.358, p<
0.001, H [E#ABE S RAMERE M B E B3 2 T 3£ H
P, B [ R 5 bl 36 [ R 5 B S A TE A
E s PRSI ERN AN, F(1, 96) = 0.450, p = 0.504;
THMMNAEZE, F(1,96) = 0573, p=0.451( LK 1).

H iR 2 2% H B E K A B3, F(L, 96)
= 1.268, p = 0.263; MERIEMPAEE, F(1, 96) =
3.833, p=0.053; EFFMHMA BN EA L,
F(1,96) = 2.473, p=0.119.

e R 2 HAUE K v 3%, F(L, 96) =
28.907, p < 0.001, 1 EFMEE XA S E R E
B2 TR E A AR A B R MR 32 808 B
#, F(1,96) =4.298, p<0.05), ZP:FAEH 1R A5
B EORHE R E 2 T PR R0 S 2R
WHZ BN AR, F(1, 96) = 2.564, p=0.113(L
2).

32.2. BEMENEFERERERTT
SRR ZIE, BERIGE NAEFFIE(S) 15
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Figure 1. Average number of external characteristics mentioned
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Figure 2. Average number of mate -qualities items
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FAE E AR EFERNIIARE, F(1, 96) = 2.716,
p=0.103; F(1,96) =1.601, p=0.209, & HAMNHA
B3, F(1,96)=1.247, p=0.267,

323 EEERAEIHEXBBERSH

B SRC AR A E AR AE (IM) 1) 2505 1) 18 5K 3 R0
¥, F(1,96) =13.074, p<0.001, H[EBEAHEXE S
WAERHIE ) 225K B3 2 T R E £ 5 F (LE 3): 1+
RN, F(1,96) =0.137, p=0.712; 3 HMA
%, F(1,96)=0.042, p=0.838.

3.24. BRI EFERBBERSH

H F A IR SN ERFE (ES) BB 1 [ R £ A B
#, F(1, 96) = 1.505, p = 0.223; MR TN T3,
F(1,96) = 4.257, p<0.05, HUEFEMHEXH OIMERE
TEF IR 35 22 T oM AR 2 (LI 4) s 58 BLASAN 2
¥, F(1,96)=1.943, p=0.167.

HE— 0% IR IR S AR AE B A4 SRR A B
FHEAE 1S, B 3R SN SURFIE (ES ) B & 11 [
FEMMEZE, F(1,96) =21.091, p<0.001, H[E#F
3 3 CAMERSRRIE 1A B3 2 T 52 B
H (LK B); MR ERNARE, F(L,96)=0.903, p=
0.344; X H AN AHANE 2, F(1, 96) = 0.226, p = 0.636.
R AR S E B R A AE (ESy) B & 1 B X E RN A
¥, F(1,96) = 0.126, p = 0.724; 15 3R 53,
F(1,96) =5.303, p<0.05, HHEHFMEXH CIMEH
JEFFIE AR B3 2 T o Rl (LI 5); 28 BN
ANE#F, F(1,96)=2.357, p=0.128.

3.25. MBERMEFERBRERSI

SR T B AME R AL B B (EM) Y ] 25X 32 2508 2
#, F(1,96) =23.620, p<0.001, [ FAEE XA
HMERHIERIZR 2 2 T RE AL MR 30N 2
#, F(1,96) = 12.735, p <0.01, Lotk % i {8 o
FERAEME R BE L T HREE . KHANRE,
F(1,96) =8.345, p<0.01. fajs gBisriiis, HE%
X TiC AR A ERFAIE (19 225K 53 22 T o 1) 55 1 5 A A
AMEFFIEIER, #(48) = 3.279, p <0.01. EEF L&
M T2, #(48) =1.955, p=0.061(L.K 6).

Tt — 2 of SR IC A% AR R AIE B 4R 3R A R B S
FRAEAE 19, BRI SME AR SRR (EM) BUR 1Y
2 FR0N 2, F(1,96) =18.477, p<0.001, H[E

Copyright © 2013 Hanspub
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Figure 3. Average number of internal mate -qualities items

3. MEBAIEFHMEZE R (IM)EITP 558
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Figure 4. Average number of external self -description items
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Figure 5. Average number of items of physical appearances and
external affiliated characteristics for self

[ 5. 8 CRSREFAE(ES,) TS E B B AERR (ES,) B T8
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Figure 6. Average number of external mate -qualities items
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PEARE X AR AMEAR SRR I ER B3 2 T R %
B, MR RN B, F(1,96) =5.987, p<0.05,
LA PR E AR AMER SR E K EER B E 2 T 5
PR ZHMNA RS, F(1, 96) = 3.188, p =
0.077. EERECAHAME B FFIE(EM,) B & 1 1 5K 2%
M3, F(1,96) =17.162, p<0.001, H[E$£4HE %}
TC 3 DA B R AAE 1) R 2 25 22 T 35 A 2 (0L
7): MERIERN R, F=13.901, p<0.001, ZciE#E
B X LA AME I B IR Bk B2 2 T 55 40
s LHBNEE,

4. g
4.1. BRER11E

SIS A T EC N ESE ol CIEE 2 SR A e
MZES: 1) P EREE R AIMERHE S EREZ T
FE P, R E PR L 3 E R A B HAAME
FHIE, JCHARDUAE XS AR SMERFE ZE RN H D AME
SURHERIRA b, MESR R N TERRE B s
ZE 5 2) R EBEAR A AR 0 ER B 2 T 55 B
AR IR, ol & N TERFE ZERIE & SMERHE
BORBREZ TRERME., HPE—-1ER, HE
PR L 36 BN NG EAMERFE, A T E
A EM EIK. Buunk Z5(2008)%ff 4. SEH .
LN ER N R BRI R, T2 S
Pl i 5 A REAEAE P, TR HEHEEBRERT,
RESE R SRR BF IR G, SRR, X
B — MR . 11 Buunk 25 AE 2010 SEXFAS
[ SCAK A BEXS T 2 B A df A s A LU BRI, v
A ST I B 5 N 52 31 S B IR s 1 L vy 55
M SO AT 22 N2 RIS RER R I B K . AL,
I Ak T AR A TR R AR Ay e B ) AR A SOSCA I R
N EE s FEANR 32 SCSCAR Y 36 [N B8 Jin 2 40 5 o 2 i
AR ZR, T RFFREE SRR, HEEE MR
U AT RESZ BIACBEFE R I REm, (R AT BB T 22 25 e A B
M GE M &, X B IR A AL S5 AN E I B A1+ &
#H,

Hh [ B A T 2 0 COAME R SRRAE AT R R
X—45185 Ye(2006)7E 1 S U575 Wk £ 5 S5t 72
S IEEE 8. EARMU, B RIA S [ TORRT IR
R E& &7 —EESERE, AR EAMLFRIL
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Figure 7. Average number of items of physical appearances and
external affiliated characteristics for mate

7. XECAS MR (EM) FUS SRAFAER K (EM,) B9 T80 %

AN . Ye [RfRRE 2 Hh BN BE 2 SR T7 AR SURFAIE
DA AH S ABATTA O B C R ZR IR Z T R B XAk
LT BN IR I O S —— AATTRTRE H At
MR A5 B 42 52 3 1) I 47 14T BN 5% 2 (Rao, Schmidt,
& Murray, 1995; Ye, 2006; Kale & Spence, 2009). #AT
AHEFINTY, A E N Z B DL B 36 N B A A 3 Ry
fiE, WTREAE BTS2 — D ANTEAR A B BN R R B
M BREERRE, T E N RFE S AR PPN
TR A A A RIEAE. R AR
4, FEE RSO H ORISR AR “ &
M7, X—fEBRMEEI T E AN ERKER. B
IR JR RIEA 5 T — A 5T

F—T7H, TSR E A NAERHE SRR
Z5, R RFBE X NERMER RS EAL, St
T EAHISE E AL 5 R E R . X5E
5 BB IS R A —(e.g., Markus & Kitayama,
1991; Oyserman, Coon, & Kemmelmeier, 2002; Cross,
Hardin, & Gercek-Swing, 2011). X a]fE5ill& 5 A
XKy IR TS AR HAK EH A A E A
525 | AR S VEHF 7T 40 B B 3R (Oyserman, Coon, &
Kemmelmeier, 2002), %5 iE1EES AU 7T A B B
G Z RGP ANE 1, AR SCAG AT 55 SRR AT 58 Y 3
H 3% (Kitayama, Park, & Sevincer et al., 2009), 1% /7%
R R A AAE %% 1 SO R TR ) SO O BR AT 7)o 98
MM, ToVe A AR 5 40 2 L 1 BRI 52 Bt 54T
5%, WOl AT e AT T B 2 iR T B IS S () 3))
WHEE DT A, AT TR R I 2% 605 )5 S N 25
SHTHITE, FEAN R EREEKNERE D, AT
AZ RIS B TN AMERHIE, Rl B E 3K
AMAAS N AE i T UG R RS . DRI, AR 25 4%
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B EEUESE T LAE o E A SEE A B3 3R
FESERN N B RAT NSO T Sibr BRA 2R

oK (A5 =22 5, v A o B 36 (B 384 2 5
BO Al & 2R AE R EER B 2, ARG R Dy BN FE £ 45
EEEE, X E AR, RE SRR RE
WAL (1) P R A A (R AR, I LS S XU RN T
B, AR E R NAF . K2 80P E A
EFBEFEFAHERA TR RERIEW X
A H K LUR R B CHEE 7R E(Ye, 2006). B,
B tH B R ZESR AR AT LD “ 3B N7 L
.,

AT, R EARISEE A B AR B KEH BRA
2, H¥ZTEMAEREH. WEttS@EsEe,
H IR BB ICH RN NG B B R IE KRR
& it %5 B 4 F (Greene, Derlega, & Mathews,
2006). HLIRTER FREF IS 2 10 B RE TR
A B) AT BE2 5 ASF 820 (Greene et al., 2006), 1H
T B ERAUE W AE OC R R v 2 7 A AR A H (Gibbs,
Ellison, & Heino, 2006). FHuLATHEWT, 9 E £ &L
PEEE RN R T, 2Rt e IRE
B 5 AR FERREAE LG, X AC AR 2R AR,
MR ARARF v REANE RIS 2, LIRS G%
PR R AEAR D, TR T 3R — AT JLER

4.2. MHEFITHL

PR TR T RERFEEREEFEAR
MZESE, ERILT WM M ZESR. &R1EWH: 1) B
PR A X [ CAMERFIE R 5.3 2 T ot R
&, FEARIAER AMEM BRHE A by 2) Lotk
EE IR EER B 2 T 5 iR LA 2R, *
BRILAEAMERFE I ER b, AFE I BRI R AT R
fiE. AR, XHAE S B ILALR, B &
PR EALTIE R 7 IHERNERSE, 53107 i Mkt B
CHEZERH O SR /IS IMERHE, FILER
TRRR I HAH B FR HEAR DG B R} . ZetEE I TE 2
HME M BFFE EERER, %4518 5V 23O 1)
PEARAF T — 8, LR KIS B i ) T3k
22 RIS 1) B M (Buss, 1989, 1994; Li & Kenrick,
2006; Li, Valentine, & Patel, 2010). ¥T4E3k T 14
SR AR B, 55 1 BUSON RE TN WA 2 Lo 4 H 1 R
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{4 i1 % (Hitsch, Hortacsu, & Avriely, 2006), 443 21t
SN B BRI OB 2200 A Trivers (1972)3A
N Pl DML T R AL S T RE TR 1 55 1
se RN A #EE U IR A AL L T8 )
HAS, PR BHR B JF HAT R IR e A
I BV RT DARASAH 24 K SCRE . T 55 PR AE IR AN
B Lok 22 UF BT A SME MR RHE I FR AR W L S B
S BZ T R S, AT DU B BB AR (e,
2006), RPFHEA H FIHARYEE B2 H —— Lot
GFHHATENRAE T . MERIZ RIS AR, LR
PURHE L B VETE 4RI EDR, BRI ANV 2015045
A S B4, B 5 1k bb 4tk o 22 SR AR S R AE
(Sedikides, 1994; Eastwick & Finkel, 2008), {H{3H i
i 2R 55 AR S AR SRR AR R B E R
Kurzban %% (2005)7E PR ik £) 4> (speed dating) i/t 7t 4%
HH RS SRR KA . B LF I Lottt AR
TREFE WG| DTSl SR B AR FEIEA R T
FHRIEE R, W REZ B TREACK B ARl FEAR AR
W3ty b 5 PR A LM IRE O R AR AN, Lot ar
USROG A1 H R MESE B, TR L et 53 1 0 B A K
W%, WAL, DU ORIR 205 A& 1 7 1%
KT R, 4 50T LURIFE— 2w 5
PASSIE .

4.3. ERSMHZE(EATL

B 5% 5 14 0 22 BAE R 2 AR BILAE 0] A3 A 7E RF
fER R b, EE B LR mEaZR, mhE%%
PSR ANMERFAE I ER B 2 T E Bk, EE &
P 36 B BB AMERHE R EER, R EARILERT
HMEEFEERIEER |, iX 5 Kline 1 Zhang 7E 2009
X E L S E R ARG I E . X
ST A A e L b ] B AR IR B O R B SEER,
Lo F AT A AT, TR S A G AL Al
P Ra RSN W £ D ) PR P 2 e el v 7 e ) [ e e G PO A
— AN BESRBE R TE IR I 5 1 LR34 S 2 pF A b
f1#¢ B (Zhou & Zhu, 2004; Yue, Zhang, & Chen, 2005).
FJ R, 12 R I B T H R A [ 2 3 SR o A
JE 4 (Croll, 2006), Croll fEARFIWFFEH5IH T - E R
rapcly, DA B 5 1 S R 3 M T 55 ) W R K s
R E T
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44. RRERE

ARWFFFIF Markus (1991) %57 [ Fe AN HAK H 3K
FROBEIG, RPN o0 sl 848 5 S 1) SE SO 22 S EAT T
fiERE, W WAL B AN EAR B A AT AARRE N A
HIL TR NERDERILS (e.g., Markus & Kitayama,
1991; Oyserman, Coon, & Markus, 2002; Grossmann &
Varnum, 2010; Kitayama & Uskul, 2011), 7] DR
ANHEABRESLRT A, £5 7 ARENHEL. A,
AW IR B AL R EAK B, T2
Bl oK 22 S o T R BLAK B FR Tl TE, Rk
A DA E I kST B FRAN BAR H 3R, HEid B 35 T
KRBT B M & 5 FRABAT 9 18] 5% 5 YRR HET

ARFFUIET WP ST 3, 0 b S8 445
1T NIASFSCA B A AR A B AT 20 b, A7
—E A, R A T 2 R T R SR A
T FEREARAT 9 SO 22 e A ) 22 S i B 43 1O AR
B o AHJE, FEASARINE FIAS 05 A FH A A AR T
SCAG AR e« AR TG AE BE 7 (A5 ELEC I O HL 4>
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