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Abstract

Zhuji opera is a national non-legacy in a small mountain village. In order to save the stagnation of
Zhuji opera under the non-heritage revitalization and inheritance, a digital communication plat-
form covering multi-functional fields, colorful and distinctive Zhuji opera is created in a visual
way. It is hoped that through innovative design methods, the Zhuji opera will gradually come into
the public’s life. Firstly, through the collection and organization of data, we have gained a deep
understanding of the history, development and current situation of the Zhuji opera culture, and
have deeply realized the revitalization value of this traditional culture. Secondly, we analyze the
existing communication dilemmas of the Zhuji opera in the visual context, digital context, and
cultural market context. Further, to solve the communication problems of the Zhuji opera, the
three solutions of visualization, digitization, and productization are proposed. Finally, combining
with the previous theoretical elaboration, we take the digital communication platform of the
non-legacy Zhuji opera as the carrier, and do the design presentation and publicity practice for the
visualization of the Zhuji opera. The digital platform practice of Zhuji opera combines the tradi-
tion of Zhuji opera with modern design, creates unique visual elements of Zhuji opera, and applies
them to many fields, constituting a complete visualization system of Zhuji opera. This will promote
the development and inheritance of the non-heritage Zhuji opera, broaden the popularity of pub-
licity and promote the inheritance and innovation of Zhuji opera culture at the same time.
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Figure 1. Schematic diagram of the inspiration for the creation of characters in IP repertoire
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Figure 2. Schematic diagram of element refinement and reconstruction
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Figure 4. Schematic diagram of offline event poster design
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