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Abstract

This study aims to elucidate the evolution of Japanese cultural and creative product design over
the past seven decades to enhance readers’ comprehension of this field. The development of Ja-
pan’s cultural and creative industries is delineated across four distinct stages. Exemplary cases of
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cultural and creative product design within each stage are meticulously examined, with subse-
quent analysis and synthesis of their defining characteristics. Finally, summarize the design strat-
egy of Japanese cultural and creative products. This paper provides a comprehensive overview of
the historical progression of Japanese cultural and creative product design. The trajectory of Jap-
anese cultural and creative products is traced from traditional craftsmanship to digital content,
encompassing a shift from broad diversification to personalized, individualized. Moreover, we an-
ticipate that future developments in cultural and creative products will be guided by heightened
user demands, propelling the industry towards sustainability, symbolization and personalization.
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1. 5|15

H AR WIS B R IE I E K [1], HAST B ™ BT EAR G0 5 B AT A F ) 2 i
b A TR B B AN SR AR, AR QIR e T E R, Ry A S e it
PR 7 RIEANE Ko SR, HASSCRIR T (5 AR AF 278 70 SEARANSR D, X HAL . sem A el
AR E AR . B, AW BRI O A SRR L P LA R Bt 4Rk DL A SR R i
PE, e g BA SR S B, T N AR F MM E RIS, DU HA S B
77 AU U AR A SC AT RE 1 AR SC R0 B vh A e i D S BERE , I F &l 7 9 DA B Be[ 2],
e UG AR TAAB B 2 etk el By [ bRl s T AT SR SR BB B B A S Q0B B .

2. BEREETWHHESHER(CHREE 20 #2 60 FAKH)

G057 E A AL TS, SR H A SRR F AR EE, HEXSAREE
K. BRI iE kM, R EEME, HARM SOOI RE RS G T &, EEEd
WHEE AN SREEEK, 1954 4, M5 (Sori Yanagi, 1915~2011) %t T 45 fi 8. DhEEse &1
G, IR TR S B R A S, P IhREMESR HZ A 2, BUNE 2 AR, 1956 4, MISEEL
SCHEH T R, LR ESRIR T BT R R R SRS, WL 1o g e ik 1) I R kUL
CER SRR, BT DRI BT . IR RS T R SE I B Tk g R R, At
SIS SL TR IR, WA — R, BARE T HR L S AE B AS L.

TERG G R, HASCIF SR Em RS ScHMEGE. 20 tHad 50 05 A 60 2 H AL
RASCAE D E R . BEE AL GRS KA RE, HARN BRI IR E . 1X—
(SR S TR ARSI BT, W BT B GRS, B g T2 SEUR T st B 4s A, i dh
BRAE ML, WK FEE T mIhae, $85 7/=mmse e, 1R 1958 EARIEF BT G AL
MEFEHIE TP TS, EER T B4/ TR AR DAE T H P 488, SN IR &N, W
Bl 20 A, SRAREZERIWTHINT FH R /N R Al _Esell T R T, IR T BiRIhAE, X
SR I ThRELEIX A A AT, EA5NILMH REL 410250, W 3.

DOI: 10.12677/design.2024.91089 741 ann


https://doi.org/10.12677/design.2024.91089
http://creativecommons.org/licenses/by/4.0/

Figure 1. Butterfly stool
1 hEe

Figure 2. G-type soy sauce bottle
& 2. G BIEhiR”

NATURALLY BREWED
SOY SAUCE

5 FLOZ (148 ml)

Figure 3. Manji soy sauce bottle
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3. B ERMEL(20 142 70 £ ZE 80 4 FKHA)

Fitted 70 AR 80 AR, HAZM T TAALABURALHIRE], X — WU H A 2 gt k4
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[FIFAREAAS 5] RURS (0 SCAY ™ i 2 T IH 38 2 AR R X — I RSl i B R R R EE S T T
TN TP 9B o) Wt N X /7 N3 | TS Sl

HAR B A IE AR B S ot — B A kL, R LN g5, DR Z 1,
BT E 2R ZICEAE G R ., &, P SR, RMARRRAE ST SR FRARILES, KR
TG RGN % 5. B2 R ANRIEAT AR AL EE, 5T 7 ) 0 AN AR TT Jm S P R KU
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S, il AR RIS T “KYO” 1T, FE4EAL B 1318 55 /5 16 AR AR A AR S AR 4 I [3], L
K4, B2RZMBT R ERE TARTE AN, I AR . TRt A

Figure 4. KYO lamp
B 4. KYO T?

70 SEARHD, CFEIE GJAIL M dhsc it A= 2 7 HelloKitty RSO0, “ DI IR R 5
RARIIALET 3 — 2P0 98 o AHSRAT A i K 2 K- T R DA I T SR BUAE ™ i b, TP Tl RT A il 1
WAL T ah A ZENEE AR, ATCEEEY R LG, 25 FEE ) [4]. 28T, BOyf R rset B
AB B R EFEA LS. 80 AR, MLALT IR SCAI ™ i LT A2 7] (Bandai) £ 7 ) iy ik A
R . ISR DUHORE B A AN e FEE S ML B T ikl as N 5 P I RATAE ™ AR E
BB L R S AT A2 i, SRR R, S BIBETH R 7RIS, Wel sy,
TGS ROCHOREE, REETTHRRTE 77 s AT Botk, ok TR PG 7). 1985 F SR, HA
(L7 R AT 5 24 A AR R B (Nlintendo) HE Y 17— ZRBU IR o UL 1 & BORTR RO 1P,
AR 2 HL B (Mario) Wil BN 1 A BRVE I A T 2R ST AT 5, Blid 1R & RSB i ARSI T %
B FEAHICHISCRI™ b 53018 IP SCEIahAHEL, FT 1P fTAR RSB Bt e Nz, 7]
Ut i e tH 5 P A T 3R S G T BT v, A S R, RHLE SR . B TR A S U,
FERTAESCR™ S A R b, g AT O LB S AR IS S n s 21

BEE DU IR ARt FASCO ™ e 2 ool HahPE AR 15y
PRt R IR = 4E, d R R A S XA S
SRERTE, Wi T2 TR K.

4. EFRREF TRYATFREERITHR B (20 42 90 £ E 21 #HEH))

B RV A BT ROR I 5ET, AT A5 07 SRR 2. B 90 RN, H AT iR iHA
RAITATRRSGEME, BT RIEIA R . BBV AN S AT RREE S WU, SRRV SR M. EBr
RELHEBN IR HARARIF IR S] S8 ARAT AL S 2 R E 3L FAE S T B A ST B R L
R XA SO0 BT AR BT T T S AR R EE 2 AR R AN S B

HF it EAWIRILT K EEILR, IREEARL T “ERERET” (Without Thought)#E2x[5]. At
TR B T AE LB IAT R i, NSRS IR G . WRAR XA B BT 107 fn AN 32 i
WA, B REAE AT, ISR Bl FEEALE 1999 FERHHIF R B, WK
5, ERMPLMETT R, P LUK LR E LR R, 0B B A P iy ezt
KERE SRR T HAREFRFH WL E IF 52 REE NSRRI THE S, R
TR EEIRBLE LR SR SR I

ST TRAT e R, A3
st IR BB P 5 AT ek 45 2152 —
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Figure 5. Music player
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Figure 6. Mount Fuji thirty-six view glass
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Figure 7. Paper flower
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Figure 8. Mount Fuji eraser
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Figure 9. Sorry stamp
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Figure 10. Apple kendama
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