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Abstract

This study aims to explore the innovation path of non-heritage cultural and creative product de-
sign through field research and literature research, and aims to combine Dongyang wood carving,
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a national intangible cultural heritage, with modern lighting and cultural and creative products
for re-innovation. The purpose is to assist in the positive transmission of intangible cultural her-
itage culture. The purpose of this study is to closely study the development prospects of Dongyang
wood carving patterns and modern lamps, sort out the materials of Dongyang wood carving pat-
terns and the structure of modern lamps, and formulate a design process that includes three stag-
es: theme extraction, expression level establishment and product design practice. Based on the
current situation of the product market and the advantages of combining cultural and creative
products with regional culture, the pattern is classified, the light and shadow effect is creatively
conceived, and the design derivatives are transformed. We use lighting and cultural creativity to
break through the traditional circle of intangible cultural heritage and promote the integration of
traditional culture and modern design. By analyzing the artistic characteristics of Dongyang wood
carving and the market situation of lighting products, the application of Dongyang wood carving
elements in lighting fixtures is gradually explored. Combining the characteristics of Dongyang
wood carving with the form of cultural and creative lamps, we will create a good atmosphere for
carrying forward the excellent traditional culture of China.
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Figure 1. Dongyang wooden carved screen
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Figure 3. Rotary lamp
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Figure 4. The relationship between cultural products and technology humanities
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Table 1. Cultural symbol extraction process, presentation method, advantages and disadvantages [6]
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Figure 5. The cultural and creative work of “Thou-
sand Miles of Rivers and Mountains”—water cup
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Figure 6. Sandal wood fan
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Figure 7. Wooden office supplies—Drawer box design
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Figure 8. Correspondence between scene imagery and product imagery
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Figure 11. Design drawing of “Xianghe”
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Figure 12. “Xianghe” rendering
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Figure 13. Living room display diagram
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