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Abstract

With the progress of modern society and the development of science and technology, the concept
of green, ecology, environmental protection and sustainable development has gradually become a
global consensus. This concept has had a profound impact on all areas of life, including the gar-
ment industry. Natural dyes, as environmentally friendly dyes, have gradually become a new trend
in clothing design. As the basic element of traditional Chinese colors, ink represents mystery, no-
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bility and elegance. Black and gray in clothing not only gives uniqueness, but also reflects the
connotation of traditional Chinese color culture. At the same time, as a classic color, black and gray
are often used in the shows of international brands. The theme of this study is the integration of
black and gray natural dyes and classical ink and wash pigments and their application in modern
fashion design. Therefore, the application of black and gray natural dyes and ink patterns in mod-
ern clothing is selected as the theme, and the performance of ink and wash patterns in modern
clothing is summarized in combination with the development trend of modern clothing. Finally,
the research and application status of black and gray natural dyes are summarized.
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Figure 1. Pangaia brand clothing
[ 1. Pangaia S A& AR 2E®
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Figure 2. Marllen brand clothing
[ 2. Marllen SaR#AR2E"
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Figure 3. MENGYUN ZHANG 2021SS clothing
3. MENGYUN ZHANG 2021SS AR
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Figure 4. “AUM” brand clothing
4. “AUM 248" SRR
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Figure 5. Black iron vitriol
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Figure 6. Graphite
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Figure 7. Cuttlebone
7. BE®

Figure 8. Acorn bowl

E 8. #gEiT”

Figure 9. Chinese tallow leaves

9. Zat?

Figure 10. Pomegranate peel

& 10. AEKE®
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Figure 11. HEMU 2022SS series
11. HEMU 2022SS Z&%1|®
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Figure 12. HEMU 2022SS “Give Shadow” series
[ 12. HEMU 2022SS “44%” &%
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Figure 13. Loora PWD2024ss
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Figure 14. Armani Prive2015ss
[& 14. Armani Prive2015ss”
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Figure 15. Angel Chen 2022SS series
15. Angel Chen 2022SS & 51®
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Figure 16. AUM 2022AW series
16. AUM 2022AW Z51©
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Figure 17. Black-gray clothing tie-dye
17. BRERREILFR"
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Figure 18. Gallnut dyeing effect
18. AfEFHREHR"
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Figure 19. Black and grey furniture
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