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Abstracts

With the spread of computer network technology and the related economic culture, the times of
E-business which is based on the network has finally come. With the development of electronic
business, it has been over ten years for the major construction of E-commerce in our higher edu-
cation. Based on professional training target of e-commerce, this paper discussed the course in-
novation based on the theory development of technology of electronic information flow, logistics,
business flow and cash flow.
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Table 1. In 2000~2013, the number of Chinese Internet users (unit: million)
7 1. 2000 £~2013 FHENRBZ(EM: BA)

4 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 1012 2013

NEL 225 33.7 59.1 79.5 94 111 137 210 298 384 457 513 564 618

Table 2. Distribution list of class hours of “Electronic Business Introduction Theory”
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