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Abstract: This study focuses on the behavior of residents in city and country. The effects of different back-
ground variables, personal independent character and egoistic morality on green consumption attitude and
behavior are also discussed. 350 questionnaires were sent to each zone and 625 usable questionnaires were
returned. 625 usable questionnaires show a number of findings: First, the overall green consumption attitude
of residents in city and countryside was positive. Among background variables, sex, age, level of education
and professions were significantly different from green consumption attitude; monthly income and living ar-
eas weren’t. Second, the overall green consumption attitude of residents in city and countryside was positive,
except “Reuse” scored lower. Among background variables, sex, age and professions were significantly dif-
ferent from green consumption attitude; income, level of education and living areas weren’t. Third, green
consumption attitude and green consumer behavior showed positive correlation. Fourth, the lower personal
independent character that the residents showed, the more positive green consumption attitude and green con-
sumer behavior they showed. Fifth, the lower personal egoistic morality that the residents showed, the more
positive green consumption attitude and green consumer behavior they showed.
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Table 2. Green consumption attitude difference in various area of residents
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Table 3. Green consumption behavior difference in various area of residents
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Table 4. The difference between social independence in green consumption attitude and green consumption behavior
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MR, HEERNASE. T ANERIHSELT,
B Ut S RAF I
“HFIEMS” BRI AR RREE, KA
NI EIRGr, BETar, ®iK—5r. &5,
R, AR TEREARRIT2155r RA 2.0776 43, Faifk
7 1.4474 W] W ERATIN A R0 BURA, BIARERA A
AR AER S, YOS R RA “ J A HFERT « 8487,
ST, AT R R RAE A
t KosE, ATRURIIIR 2 AN A A 2 BT R B R
I ZE S, b Rl R R B R E S I 2
AL AT AR RS, I BRI 5
SEETH M AR IR 2 e, RN BAR A AN
A, {HEFEEWAR, RMOSEMTNE S
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AT TR B PRI ¢ €07 2l 25 L 2 75 5 i 2 € 7
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b, IFEA R EEZESR, TR, 2 IR ISR
JERAEARE L B EREZE.
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o RERFIAMR S AESMRE R, @t |
M BRTCIL Bl SRt fiks, DRI R AN — 8 ZEAER T 24
L A AN ARSI TG s . BR T
BRI AZER, WilS 2 HAELFRES LER
IR IR MR A 2P 5 m B JE R A UHMEN . B FE4s
Rt B iriEoR, WS 282 5 RS
B L, IR A ZSR, TR A F A2
T RAL SR E A 2 5, R A 2T
PEO E A 2 S 0 9%, T AR AT AL RE EEAE R
Wi o 53— 7T, A AR R A RAE E AE 2 5
RN 2 AR IFAS 2 185 B 5 B R TE 78 L) 22
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5.2.1. XBUFERAIAIEIL

HBF S TR, BUR L LA b sk 4t
W ) R A G A S FCRUR):
D7, BUNA N SE RGNS NRSO0HE
FEER AT . B BBURSTERAE S, WG ETH Sk
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JERAE “HRRER” 5 “Ihatsk” 2 RMELE.
RUEAE S EE A, @R H AR R “H
HEWPRLRE”, A&EWERINHES, STt
FloAot. BURH, FETASHEPERN—MiE
Ho HAh, BTRGRB RN, BRIV 517
TE: BUN B EER AR R e 4R R T PR 858 14 S T B T
MBS REE, BIUREEE BT A N EY R CE.
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KER, WOV USRAT DA S MK T3 B 8 2 55 M AT 9
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