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Abstract

Since the inception of the policy of reform and opening up, the knowledge production in higher
education research in the field of Advertising in China has undergone four distinct phases: the
gestation period, the nascent stage, the developmental phase, and the phase of seeking transfor-
mation. The period from 1979 to 1996 marked the gestation phase, characterized by preparatory
efforts, during which higher education in Advertising was in its formative stage with limited re-
search output. From 1997 to 2005, the endeavor to establish a foothold marked the nascent stage,
witnessing a gradual emergence of academic achievements and the initial formation of the know-
ledge production framework in Advertising education. The period spanning from 2006 to 2015
was characterized by meticulous cultivation, where academic endeavors achieved a balance be-
tween scale and depth, and research topics began to proliferate across various domains. From
2016 to the present, the pursuit of innovation and transformation has defined this phase, wherein
academic research encounters novel challenges, necessitating the exploration of new avenues for
knowledge production. Throughout these evolutionary phases, the triadic dynamic mechanism

» s

involving the “university”, “industry”, and “government” has remained pivotal, collectively shaping
an academic landscape oriented towards utilitarian education. While the “government” has wielded
significant external regulatory influence, the “industry” and “university” have provided direct im-
petus and resource support. However, it's noteworthy that the pathways and intensities of their
influence have varied notably across different temporal contexts.
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