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Abstract

Recently, the Chinese government has paid more and more attention to the protection of wild an-
imals. Therefore, many laws and regulations related to the protection of wild animals have been
promulgated, and the protection of wild migratory birds is also a crucial part of this, and the pop-
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ular science propaganda of the protection of migratory birds is also imminent. Due to the lack of
awareness of the protection of wild migratory birds in our country, the popular science methods
of the relevant departments in promoting the knowledge of migratory birds also need to be stu-
died and optimized. By comparing and analyzing the popular crowd, content, and channel of tradi-
tional media in the process of popular science of migratory birds with all media popular science,
this paper explores the new characteristics of popular science of migratory birds in the all media
era, which are three-dimensional popular science form, diversified popular science platform and
new popular science content. Finally, the paper gives the strategies and suggestions of popular
science propaganda of migratory birds from the aspects of all media positioning, content design,
and popular science channels.
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Table 1. Status of some rare wild migratory birds
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Figure 1. Forms of traditional media: (a) popular science
newspaper; (b) popular science picture books for children; and
(c) radio broadcast
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Table 2. Propaganda channels and publicity effect of traditional media
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Figure 2. Popular science software for migratory birds
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Table 3. Various network media platforms and their characteristics
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Figure 3. New characteristics of new media for different perspectives
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Figure 4. VR technology and stereo experience: (a) VR technology; (b) stereo experience
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Figure 5. Most common propaganda channels
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Figure 6. A realistic picture book of popular science of migratory birds
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