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Abstract

Paul Poiret was the first fashion designer to blow the trumpet of fashion at the beginning of the twen-
tieth century, and he was the first person to establish a new image of women and express it in fashion
by removing the corset that bound women'’s bodies. This paper takes Paul Poiret’s design behavior as
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an entry point, composes and analyzes the marketing behavior and stylistic characteristics of his de-
signs as a research object, and carefully studies Paul Poiret’s design of consumer culture and appear-
ance in clothing design. This paper tries to explore how the concept of consumer culture shown by the
designer’s behavior spreads among consumers and how the female body can turn its identity after
being freed from bondage and tries to reveal the relationship between costume, art, and theater.
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Figure 1. The designer’s costumes for
the play [4]
B 1. 8T RN RO BR (4]
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Figure 2. Hobble skir [9]
B 2. @B ARSI AR 2E[9]°
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