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Abstract

This project presents a handmade brand image design with a “youthful and fun” tone, deepening
the brand through popular logo, packaging, poster design, and a series of product designs. Com-
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bined with the new forms of expression, visual presentation in an interesting and simple form,
causing discussion, and calling on people to pay attention to handicraft brands. During the design
process, a survey and analysis were conducted on the handmade brand image design, and the abil-
ity to apply comprehensive data was analyzed. Complete documentation was collected, and the data
was rigorously and scientifically analyzed. The design scheme and technical conditions should be
fully and reasonably demonstrated, and the design process should reflect the ability to analyze
and solve problems. The purpose of the project is to create the brand image design of the original
handmade yarn brand “Play with Wool”, promote the brand’s marketing power, highlight the cha-
racteristics of the product, better make consumers accept this brand, let it better integrate into
people’s lives, and bring spiritual enjoyment to people. Comply with the development of the times
and people's demand for material culture, so that the brand stands out in the same kind of brands,
increase brand competitiveness, and constantly promote the development of the brand in the fu-
ture. The entire design process starts from brand positioning, including selecting art style, sketch-
ing design, finalizing and modifying, creating images, and finally showcasing effects, to create a
young and dynamic handmade brand.
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