E-Commerce Letters FLTR%5¥Fif, 2015, 4(3), 45-50 Hans XM
Published Online August 2015 in Hans. http://www.hanspub.org/journal/ecl
http://dx.doi.org/10.12677/ecl.2015.43007

Research on Cultural Product Marketing

—Thinking of Korean Dramas’ Effect in China

Xuan Chang, Shouze Chen

School of Economics and Management, Changchun University of Technology, Changchun Jilin
Email: 414388779@qg.com, 1459988460@qgg.com

Received: Jul. 10", 2015; accepted: Jul. 31%, 2015; published: Aug. 3", 2015

Copyright © 2015 by authors and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

Abstract

Under the background of global economic integration, cultural industry is bound to become the
most potential part in economic growth in the new century. As the most important industry in Ko-
rea, the television industry is very hot in China. Not only can it spread traditional culture of Korea,
but also lead to considerable economic benefits. The characteristics of the cultural product are
briefly analyzed, its effect in China is introduced and the reasons of its successful marketing are
explained. The purpose of this paper is to bring enlightenment for our country’s media products.
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