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Abstract

Under the background of “Internet+” and the continuous development of the informatization level
of the tobacco industry, the marketization and internationalization of economic development
force the Chinese tobacco industry to face severe challenges. The rugged business delivery mode
and marketing mode cannot adapt to the rapidly changing Internet market environment today,
which makes it difficult for consumers to choose the products they want, and enterprises cannot
put appropriate products into the corresponding market, let alone control the production of to-
bacco from the market orientation. In this regard, this paper is committed to launching a model to
achieve a better supply delivery mode for commercial enterprises through the matching of con-
sumer portraits and brand product portraits. This requires improving the medium- and short-term
demand forecasting model and the market state evaluation model based on the smallest business
district, and exploring and studying the “state research and judgment + pre deduction” mode of
goods release. The implementation of this model, on the one hand, can achieve the purpose of pre-
cision marketing, so that consumers can select suitable products and improve their purchasing
power; on the other hand, it can also guide product launch and further guide product production.
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Figure 1. Module composition of tobacco information management
platform
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Figure 2. Composition and source of database information
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Figure 3. Schematic diagram of user portrait of three-level label
E 3. ZRmFEMAPEGRRER

DOI: 10.12677/mom.2022.124012 103 AT 85


https://doi.org/10.12677/mom.2022.124012

4.2. BERFE®

FAVE = EZHEZFEE A mR . Horh Bl 2 34T F 7 A5 0 A7 (K S At R i e B (1 A, Ik 4
Yo EERAMIT A, Wl H i S B B BN RE R B T TR Ml 55 75 SR A KAl
EaREER, RE BT RN AR REEEE. A7 7 ERREE DUS, B AIZIRR, 120 )E B
HE, —DREIECENAE, 5 AR TIN, E RS AR AT SRR AR UE
R AR AR RIEATE R, ABARE] T ER IR AE BT B AR ALk i S i A2 A i {5 58 3R 1 2o
X AT AT IS VAT, F2BAT AR PERAE AR . ASSCR A mm R ) 2 P L 4

RS E EFEERER BPERFE

0

BiEE HoEE: BB TRE s

HIEE B L E5E BRI Hitt=7%18

0

Figure 4. User portrait architecture
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Figure 5. Schematic diagram of precise matching model construction
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