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Abstract

The amateur outdoor mountaineering in Yuncheng City is relatively good, and the general public
likes it very much. Due to the superiority of the geographical location and natural conditions of
Yuncheng City, the amateur outdoor mountaineering has its own physical fitness, energy saving
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and environmental protection. Due to the advantages of age restriction, the author believes that
the development potential of amateur outdoor mountaineering in Yuncheng City is huge. This ar-
ticle analyzes and prospects the development of amateur outdoor mountaineering in Yuncheng
City from the following aspects: strengthen the construction of outdoor mountaineering track, or-
ganize the management of outdoor mountaineering clubs, ensure the sustainable development of
outdoor mountaineering clubs, understand and investigate amateur outdoor mountaineering in
Yuncheng City. The composition of outdoor mountaineering clubs and the development of outdoor
mountaineering sports are analyzed and summarized, and research conclusions are drawn. Se-
condly, various outdoor mountaineering competitions should be held in this area, which indirectly
promotes the development and growth of outdoor mountaineering in Yuncheng City, so that out-
door mountaineering can move more scientifically to the future, to the market, and to everyone's
life.
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Table 1. Statistics on the survey of coaches in outdoor mountaineering clubs
F 1. PONBRLBRBEERFERBES T

eS| i i FEHAFIR el
Fidk 35 FLLF35%~40% 40 ¥ ULE ARLLE ARUIT 14634 3454 54EULE 5 S
Bl 250 45% 30% 38% 63% 40% 36% 24%  78%  22%

2.3. PANFILIRABERGE S FNELTRE BB

TEA A h R B 45 R (L 2), AN LS 3N RO A& LI 5 a] DLsR @A Z2 5 71
JBRR O RIS SRS, A AB%INIEEN B1 AN s Bl 5 B A RO, ik
TR O« 255 IR AR AT 28 B At A7) 43 S BT o3 7O ELABIZ 40%. 35%. 28% [2]. AT A LA Hi AT THE il
A2 H CHIYIBERL boxs B O S e B BORBR S AL, TAE A AR SCT DU R 7 406 1L 38 3 22 %
JE71. ks B RO, ERANEILZE AR S E IR
Table 2. Motivation for club athletes to participate in outdoor mountaineering events (Note: Multiple choices)
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Figure 1. Survey on monthly income of athletes in outdoor mountaineering clubs
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Table 3. Publicity channels for outdoor mountaineering by outdoor mountaineering clubs (Note: Multiple choices)
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Table 4. Exercise intensity and frequency for club athletes

= 4. RRARIZ BN SRR SR B AT R

LIk 5~15 km 15~25 km 25~35 km 35km LAk
—IA 23% 11% 5% —
—WIA 21% 8% 5% —
=W 12% 4% — —
Y/ 4% 2% 3% 2%

3. MlEH X RAIMELESHFTFR AL RIE R
31 RBLERFH. FREVW

R AT AT IR 2 S B O A B R . AR 2 AN IR IR A DL St it b
KIL, IE X AN G IR R R 2 oA, B EAR P AEARILLT, I HARATHI R fhi 7 T 35 & ]
40 %, BAHGI A ANE L EGR AR ARBERAK, AR LEsBeoa 2 TR AR,

DOI: 10.12677/sd.2022.122033 311 BIESES 93


https://doi.org/10.12677/sd.2022.122033

Bl

RHRR 2 SR T X AN LR R AR IZ B ) A o
3.2. ZBAMMEFBANKTERNE

I 1T I — AP AN L A > thEE 2000 JuANEE, MR 4 388 BIRMV A B R BLE Y AE
freliashi &t B HREE & T EGR SN, GRS, AT S TR SEANE AR
BAESE T P Ah S BCE AN R MR TR BOMSEAATAT 5 i L) 2 i AR R E B, A
NEGEATERIEIA B N o BT BLRAE— € B2 BRIt 2 i 7= 08 1L AR R o Je 1 L 2 A
o

33. ZPINBILEHNERIEEI

BIT XML AR NG LEIR I P ANE LS S E AR S RN, ARG R, EETRARA
WSl Ty, BOA MBI RA BRI, X RA BRI AR B A R AT RN (5%,
URREAT AN L EEEE . B ANE AR T X AT S IR I AR 7 BRI AR SR, (AR s 3h 2
TR, BRI AE AL RAR R AN LR R, BRI RS 7 AN S Lz s A R . FLXIS IR
1 DO A AR AR R Sl AR B ATOE AR AR, RIS RARSEIEAT S A, RRELTE
W E AR RCRA IR ZAL, RAERGE KT R AN L E 4 2D

4. B
41 B=ERBEAETEER

EVOSITT XL AR P AN UHRRERBUE & . TH3ERMIME, 2SI AR LE . X
SN IARR R B G KTTik, ARG A S B, R 8 S DU R, B A B %
A5, RIS . FLISINT XA BB L R LA 2R 0 A S0 B R >
VLS (52 21058k, S SIATTR A& L Ia 5 G A BRI RE, P 3 3k AR e R v EA R R R
I EAR T, RIS SR RIS, AFRZKFREEZEE) R AA RN B, Jigba—A 4 5
WA PR AW S E CHEA R B 50 B P k.

4.2. FEPHBLEFBHEFISN

ZBFIN ALY P ARG LRI AR R BRI R R, RAT 2SN R B 3 I BB N RT3 9 A
IAH Z R M ks . @EUCEI XKOlR 7 AN INEAR AR RO I s i i &, st . 46 his
AT BN SRA] . EFrlN . 3K 530l S 58ER WM ITeR S5 i R #EAT 1H
FEMVEEEE, W 7 A0t 8 368 20 N S22 o 21508 A AT TR0 38, 8 948 70 NAE 7 A8 1 B 75 T 2 2% B 38 1 4%
MM A AR G LA 0 A H 228 7 3, 3 S (R A 2K, R AR L E R A 3l Tl X
IR o

4.3. MAXPHIBUNERNENERRE

IBIRTT I AN ER LR R AR A FRAR S R, RIS Y S8R L B RS A B SRR 2, JAT°F
I 7 2 AL AR IS i 2 IRAT A P AN LN BR R, 2 B U A J LI AT, AR IS Sk T R i
A, BRI KT R P AN (Lis s T AR 41, A AR B P AN L AT BUE B5R SR . BIR
Bl G 1R E . X RAIRAZAN KRS IR T X 2 7 A e s E A%, Ik AR 7 4
BB oE, HIRER R AR N — L TR AN E s s i E A .

DOI: 10.12677/sd.2022.122033 312 CIESES 93


https://doi.org/10.12677/sd.2022.122033

Bl

5. 45

IBIRAE AT, 255 T XA 3t BRI OB R, B i@ sh i r ik k. RIAH
RN BB R, BARKITSIRET . AR HARAVRIL, B TaFRERE, £
SEREE L2 T SRR AR P A e, JUH RS L SHE RS LA 2 RS T EA L, BURR T2
MIPR BT B TE AN 28 B ST AR ™ LRGN B AR B L 2 At LU B 58, B LT s AR LRI,
RS P Rt A e I T L A B

S 3wk

[11 B, &0k EIRI, EHAPE, 7. P NS IR HEERTE I SEELEE A A —— DA ST BH T AR X o
[3]. ik, 2019(2): 27+31.

[21 #/NWr, XI55, 28 RIBNTE R E iR &R b 10 8 B A0 —— CAPU Gl g 1L S B [3]. DY e I 2 B 2 4k
2019(1): 50-53.

[31 &8, kK. Tk RKIEHX P AMB 3= T R RIS A D). AR E FH, 2018, 39(2): 112-113.

[4] Hiae, A, BEF KRR WIS DUR P AR TTHRE 5 AT 0], EMBTR Tk 2B 24 4%, 2018, 23(2):
211-217.

[5] AL, JoiEE i s IR M T &R B L [D]: [Bi 22 A ie 0], BB = EgIivE k2, 2018,

DOI: 10.12677/sd.2022.122033 313 CIESES 93


https://doi.org/10.12677/sd.2022.122033

	运城市登山旅游俱乐部发展现状的调查与分析
	摘  要
	关键词
	Investigation and Analysis on the Development Status of Mountaineering Tour Club in Yuncheng City
	Abstract
	Keywords
	1. 研究对象和方法
	2. 结果与分析
	2.1. 户外登山俱乐部运动员性别、年龄的构成
	2.2. 户外登山俱乐部教练员情况调查
	2.3. 户外登山俱乐部运动员参与户外登山项目的动机
	2.4. 户外登山俱乐部运动员经济收入状况调查
	2.5. 户外登山俱乐部对户外登山运动宣传途径的调查
	2.6. 户外登山俱乐部运动员的锻炼强度和频率的调查

	3. 影响运城市区业余户外登山运动开展及发展的因素
	3.1. 受教练员学历、年龄等影响
	3.2. 受人们的经济收入水平影响
	3.3. 受户外登山运动的宣传途径影响

	4. 建议
	4.1. 健全俱乐部组织管理体系
	4.2. 扩宽户外登山俱乐部的盈利方式
	4.3. 加大户外登山的宣传力度和宣传渠道

	5. 结语
	参考文献

