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Abstract

At present, online shopping has become an important channel for mass consumption, and the on-
line pre-sale model is becoming a generalized, large-scale, and normalized e-commerce sales model.
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The pre-sale mode of the e-commerce platform can gather scattered user needs and achieve the
effects of centralized production, procurement and sales, which not only satisfies the individuality
of consumers’ demand, and created a good marketing atmosphere. Not only that, pre-sale prod-
ucts are no longer limited to traditional products, but have become an important channel for
brands to promote new products and an important plan for pre-heating big promotions. But it also
exposed many problems that need to be solved urgently. This paper mainly studies the develop-
ment of pre-sale mode of e-commerce platform from the perspective of consumers, analyzes the
concept and status quo of pre-sale mode of e-commerce platform, reveals the problems in the de-
velopment process of pre-sale mode of e-commerce platform in China and provides countermea-
sures to further provide new ideas for e-commerce pre-sale mode.

Keywords

Consumers, Pre-Sale Model, E-Commerce

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|
11. ARER

1.11. BFEFERINK

ARk, R LR AT A 28 5 A — B ORFR DRI KA, E RS0 SR, 2021 R EE
TR FEREGML FEHK 19.6%, AE M EREFLL R 14.1%. 0 H 28 B A
Wi EFh, 2021 4 E MG E RN 81.2%, L EFHRS 0.2 MED .

PP IE R T AR R, R MELE DY K, BIEEARRT . SN ERES e T E R
LI I 2015 4EH) 10.8%:iZ - T & 2020 £ 24.9%. MRS ISE, LW HERBER HAiAHE 25%/4
Fo ik, FRHBSE, MR TSI BRBIERE 40%-50% 7, &4& MM REERE M. )k
B, FAE MR EBIERIE 35% AT, A%k LR, MR, A, & RIOR S IX T
K HENBIE R A 10% LT, 2 FREIEAHR KRR B0, 12 H 5w BO8ME L By ik,

1.1.2. MERASH

1) FaZON T . RIECE R S TS S, AR DU ()5 o AR S PR A TR 7 el i A2 78 ot 31
M, SHAMERETEH XK. S9%A LTS RAGRE AT, Al R a#E 20 2KK
T BRI P R e &S RO T ORER T SRS 5, (H MR A A A JE L) I TR R 20 AN
Al AT R A B

2) WA . R BERET G “TUE” SR MG KRR S0 T
7 IEEE A IF AR BOA LT s AR N R S, AR B R AR RS, B X i
TR RE VY e SE AT DU MO LR, T 1 5 mT DUBIUE Vi 98X — SR, 3 G ) P e L b Wy SR 3t 7

3) WUEMA M. XA “HifE” ST L Hr, FATATCLRE R “ PR AR AL fhid Bk 2k AT
Yy B R ATREAT SERT A B AOAT 97 XA EAE SCREUGE M, RS S S sl “ &7 e —F “Hl
B B, R R R fAE T E SRR SR AT AT 5, b U i E SR

DOI: 10.12677/sd.2023.132086 831 CIESES 93


https://doi.org/10.12677/sd.2023.132086
http://creativecommons.org/licenses/by/4.0/

&R F

BUE TSI fh o
1.2. fAIREN

MO JZ AT RS RIS AL a FR R, BRARA L B A, HESH I RA T E A R R . AU 9
B AL PR =T, Wy U R AR R AN — P SRR R R R 2 B R BIR R T R HIAE A

2. BARSMAFTIIR
2.1. ERMFRIR

FEFRE 3T 2 A ¢ T BRI L, 2 =7 et 7t -

1) HRT 6 T SR AL . b HE41(2019) [1]1F1FhELL 25(2020) [2]MIH 26 i A R L 2, AT
FU T TR A BRI LB B B B OV 9 2 (AN [R) AR A0 7 A A o I SRS (VD52 o R 65 AN AR VE T (2019) [3]
1525 R 9 38 A0 (B AR s PR R 9% 28 00T B R 00 I 5 AT FEL R il B f SRS TR 51 28 3 BT 1 T 5 SRS o
RXRAE(2021) [AJETRES I BEAl Bk — 2D 2% JEH S IR BRAT N, INTE SR 0 0 B K I A R, I TV
T IR BLRAS L 3B B8 55 7 X (R B K m . &K 22 A0 T RE(2022) [5]F Fe el st — B 32 FHiH
WHAETEED PN S GEAT i, DU Wi 5L alias &7 2 3 10 0] 85 ) 0 B B i P & I TS
EHlSuE

2) HLFE U R R R E . Tk MS%5(2020) [6]7E % e FREEMETY P AT EE MR AT T IR RS AN KT
FRELR T 6 9 T P R Sems . 2545 5 45(2020) [7]A1F 2 FH%5(2020) [8]HF 7T 1 48 H i Fil B T 3 9% 5 0
KRR AT R m R 3% R LR mI& 2 . 5K Kpk(2021) [O) M4 TEEIAEE Rl e M iR, &
ST RS R 2% TR ALY R S AR B A, KR T AR TR T R R EE
) S 75 RN T 2 B 2 AR R o

3) W E AR A IR . oA 22 0(2021) [10]FI#X %2 52(2021) [LL]%F WA 2% Mg i v BRI — 245 451
TH A B I G AT A, FER R e B PR T — S B AR R i . RN (2022) [12]7E 43 HT FL R
AN IEERE b, BRI T T S AR e S BRI AR P A A i
BET BT (R AR

2.2. EIMAFRIR

7E AT 2 B A 0% T H i P & BRI SRR SR 1 4D« o A7 Shengnan Liu 45(2018) [13]3 T34
B H S RO ph ) W SE B, PRUT SRS 2h s 1 1 r RS P v S v 2 WL M ER . Lin Jiaobao 4§
(2021) [LATHR T T BN B 7E 52 0 Y 2 3 4R 22 08 S SR 0 = v R AN S G Rk D TR A G B R /PR
P 2% A] LAV P A RRPE RS G ReE, 3R THIE 9% 8 RN EL, AT 3G In 3 9% 5 (R RF 220 S

2.3. KR

ARG, PSR T B LA R PR AR A I TR 2 SR T B IR B S Y
PUAL FLRE TR T B (R S i DR R AT 2 AR A PRI S5 o BRI Bl R v A7 A2 1 1o R T b, e
R B W ST 7 ot P A E P ) RURE 7, 1 [ b2 il 00 R Ty T BRI 5T

KRB (IR T 55 A REBUIR . IR S XSO F0) thpriid: MU EAZ B R, 2RSS p
NGB TEH RS, T BB, BT RS IIRIHTIE SIS, TR R 7 BB B AT T,
A AW R fBE G, BRIk A REAS WG NOFT O IRHAREESR, IR R T i 5=

RMTEAE CRAHE TR S TE AR REH R ) PIXFR:  “ERRREP— ALt ie 0 sk

DOI: 10.12677/sd.2023.132086 832 CIESES 93


https://doi.org/10.12677/sd.2023.132086

&R F

AR, RS ERAER MBS HER” o B & ERA A 2 HERA E R,
B IR T 2 TR0 L TR ) PR )

B2, MRS IER T E MR EL T RETTE, ARSI A B B LI 3] 4 3 34
JeHUAE (7 SR 30T, I A — AN 2 A i s 5 6 P BRI S0, 7 o R I T DR i AR
T B U AR A A AL A ve AR B 5 s, W IR T S R A R R FF R A I A i 7T

3. EFFaMERALARIR—ETHEENA
31 BETPAMESEALEL

1) “TiEiEs)” B2, WK Al Tk, TSRS T R A 2 oo, B B,
2019 4E “XU+—" W TS S A BRI 30%, 1M 2020 4E 11 A 1 HE 3 HE e 5 o sy &
(1] 48%, TR L HIEE GO BT RSP G RN “TEiEs7 25 20 2 A0, e
IR R, UATHREF &1 “TEES)” FERE WIS a4 T 2R, FEAIENER S L,
HATH P e & 2M “TEEs” M R R Bl s s, 2 CmgEs)” i
GNTEIER & 7o, “TEES)” W SEEE N Z, AMUUSERT 8RS, 2R LEETre
AT AR T K

2) “TEIES)” MRS CTUETESD” BR T AT DMEET I — R R E, ST DAE
SRR AR M fEREME L, FTLURHERE TG “TEEs)” YA —MIRasisal, mid s e &=
52RO B T B R Bt e L, 8 G P A 2 BV S IRE AR E . T B, W LK “T
B & SGIAT I, RS CTEVES) R R T, RMA — e R ) B R SR AT
e S TR 5, MR U I I 4 B A e T R

3) HLF T BRI R K 73T . AT 3R IR H 0 TR e v 2 A K P & BRI SR . H—,
T3 LR SRR BB R, RS, REMF MR @B B E. R
FEFB, WolHhE E: Ko, - FEtisd REIT R KB MY MECE AR 2 RS 5363 T
BREEF AR, SRGH AN SR ERER G, LRSS A 5 R SRR H =, ST
X s BN HER e ALY 2 TR, B REBONPGE M = A AT B, T S B it AErE . it
TREAP= M NEE, A RRR TG T RSP, BRI, FEARUES IS 13 M4
R RS OB F SR R A R

32. BEMERINANITES

1) MEFERm M. RSN H T RE, BERKJOR L Ra HRA . 3
TG FERE Wi R I an . SRAUE S EEAK. WALl E s, WA HE RIS P REE S
GFRL,  SXAE S RESHORTH 9 HOTH SR B 98 7 L, D SETAR 7 i AT DAR R FE 8k e 1R A 1
T AT BEAFAE RO GR BT XU, REZA VI 2 T 2 0o BB 0 22 A ORI A R L=, ) B 0B T AT
QT SR 55 T SRS ARG, &, BE R ORBRSET A2 VM 28 IO MR 5K s A 15 Flo 7o U8 #9133 h R
YR B AT ORI

2) NEZEZE M. X TR S, AT DERAT 1™ WAL T3 GE IREEE, I SR Xt
T S AT 2D B AR SR AT BB AT B JE i B (RN AL s B AT DU LR > A U5 2R
HTBEHER Y, (et iR 28 R AL o

3) MK EMVETUEAT . T BT T, (EIE AREIESE, EARKE T RENZ b K,
Teve MHTE T S Rk 73 A S R AR BRI A B2, JETUE 208 1, DA T T 33 R 2 9 A A kAT

DOI: 10.12677/sd.2023.132086 833 CIESES 93


https://doi.org/10.12677/sd.2023.132086

&R F

R TR, WEAZ, FHEAEST IR BRI B EATHRETAT. HE
BRI, NAE FSE. WERR. AP ER T A U SR, ORI B AR AR FEAL. X FRIRE
BOR, SR G BT SO A N SE B, R U EAT NI AR S, USSR L
FURRFE TR EAT N -

4. BRATEMERRLRFENEDE—ETHEENA

2022 4F 12 HZ i, fEEFORMPORANDTFE L, BL“TiE” yociin, L8R5 58,923 445 1.
DL “HFE ST ek, LR 289 K45, WAETERM. HAR. S22 KEETFEMEREH
o i HAN T G RORA A RIER L, S5 DU LS5 .

4.1, Hyie) e

R o, W P I AR T L % TR A B8 A S A o Bl H TR . A FR AR BE, 4
REEZTF ST IR, HREFELTRLRIEE, FRERMR AT, FEAIMESEAI T HZ
BAER 2% TR S SR A, ) DA AS 21 v 2 o

4.2. FREMRFHEE

2022 R “6 + 18”7 KA, SCRATMLAS 5y AU ik . bl T 5087 K 2 & T e e 14
KA ity R AR IS AT B 2 A R . (HUHT B TR R, Priiiieim 2 2 B, FR
FRVH 23 1 i BB K, LS R RAUZ 24 . BN RERR M “Bfo — A B ERE. WlkE
W DEAELAT WA A7 AE B0V i L, R BCRABRE AT ML 20 S5 534 EL_E Tk 24%,

4.3. MFRIELIR IR

MR TR R AR B AT T s, BB iRk ORI ARG (1 — B A
FIX KA, SRR T B BORIRN, R RAAPIA RS “FEIRR” M B4R o N
TOREER TR 224, RIFAAE el SR IR AR ST e v m,  (ELVR 2 0 B B0 R AN B A

4.4. MERERK

o FFEARAAE 2022 X 1507 2452 U5 E AT —DUR A 7R, 78%) 52 U7 & i A5 AL R it Tl 65
ARG, 80%HIZERyN, HKMESHBKE CHGWER. SRt ER, FHREA SRR
5 (47%) . il 75738 T UES A (44%) th 2 52 15 5 72 I SE TR R i AR HPOE B 2 ) . AR TS R0 A
AANTE T (43%) TS 7 5 AN 3B # (38%) FN T R AN B (33%) 25 il 3L R P Vi 2 &, S0 B 3 (K0 N Ak 5
[15]. A4h, temAFREME, EHTKESRESEUEREZZ —ENaFHRk.

4.5. FEiEHRNEFELIEN

FET b (e B DL IR, 8 2 A7 AR R PN 789 it 0 R S SR AR Bl AR SR AT, TS 3R] i Y S B
Lo 22T AE R KK A AE AR U DR BT ORAN (5 H b 22407 ) R AR B AN JE 240558 ) 7L
PARAN B R B AN L B 8 A ERMT S e b i, DL T 000 S8 I ME 4R, B35 0 2 O T S B

4.6. NEHEREH

FEPUE AR, 7 R T s & B B 2 3 A0SR, T SR R A R REE L o S
fEER T ARG, BOvEMM T, A0 saER—wiH, FERRES, MiEELS, 1t
AXSRR, AR ESEPLR, RS E TR, RS R AR AR A AT S U AR . T

DOI: 10.12677/sd.2023.132086 834 BIESES 93


https://doi.org/10.12677/sd.2023.132086

TIPS VBRI AR 2 AR RE G, BCE AN IR A AR BR 9 2 A7 (L I e, AR S 1E
S5 RIER T EREHUR.

5. BEEFAMEREANMNREEN —ETHREENS
5.1. REEHSBEYRER

ZAE J VAR E TR0 B BRI 34 B 2R 52, 72 KA BRAT 9 SR T s, T 25 OB T
it FE e, CRERBE N R RS e T i, X SR R R R R . R — W, TS
R T MNTH 23 S B R SR DT L PRI 7 3k SV B 3 AR O BT I DG R R, IR 2R AR S AT
NG, HEERARLR . BAT, Brohe SRR, AR 7| 5 NIRRT K, T
WG R R T T 5% [16].

5.2. XEWEEE

KA R S A B R AT A IR ST . %1 & SR RS R EEIA R E SR R, A
RE S 4 AR R 52 2 R AR 550 B, AN S SRb 55 1 B8 R RE T & IIURF S8 4 0 MVET SO I
mo BN R G AT I e ni, AEL 5 E N 20%2% T3 G 8 T 2R Bl 1L B ] A e ATk
RS ) BB P R G, R T LIk 4 300 2N IR R R . ARV PR
Ay, RGIEHE T —SCHE MR, 1R IR A" “CRBHUR” g%, A P i e
W PEKF . A AT RURBE T, MBS SR i B A A G, AR T 7 B 15 £k
b TSR, R TR A AIE.

5.3. £RERRHBRFEEAEH

BEXS T “rigiBaR” 1SS BN, I S0 I SRR R T A, AR A SR A
e Rl BAONERZIRIRE] 1 “IREHE 7 B, B PRI OB ITURR MR, 2t
B PRTHIL S SN I 2 G . R P WD R D IR SR A R A BN TR A . 1% R ST 2022
4 8 316 HB W ITRIX— B R A FE IR TR, TN A B2k, mrysisb 23% (0 93 sk Bh & .
54. REMN., BULISE

FEVCEE MBI, B A AT W U MU A v, BRI B PO I KORAT D o 123 9%
FAT A VA Y, R SO ARAE T ot T, [ AN 1 S A SO o RTINS S O T U
ITHIm S E . AR TEINMEAE, SEHITHRAERMAT N T AN T 5 A SV I R K S TUE AL
AR A L, A7 B R IRE
55. HFHRNHHM

MG ILFEGEY ), BRRETE . WRIER TG, MNAZEITHRI S, By KA,
WA R R IE . MEAES S BUGRIE SN BEARE 1 OR A ARV, U NEAE X 78 R 24T R HE I Dy
A RMARN S5, R EAERO AR S IR RN, BEDYJE T K 0 R IR 55 Y Bl 7 XN 4%
ZY5E N P RIEAHBL I ZE M o 7 6 RO BRI 2 A — 8 AR SRS I, o §3 K B Bl PP 2
PR 1152 5 %%
5.6. HEERRMML

MHERET S, — € ZWALIEH R O, Bior— 2 MAlRe 7, il B Qs IRy KL .

DOI: 10.12677/sd.2023.132086 835 BIESES 93


https://doi.org/10.12677/sd.2023.132086

&R F

I, RZCERAME R, WHRESE, PNEA QRIS HAT . W th B i 8 X AL T
TR, R RE R EER . KA, AR IEE IR T RS TS,

SE

(1]
(2]
(3]

(4]
(5]

(6]

(7]

(8]

(9]
[10]
[11]
[12]
[13]

[14]

[15]

[16]

M. OB A AE AR TR TR 1 AN SRR A 7T [D]: [L 22 A0ie 3], ER: HPR LR K%, 2019.

PIMELL, BXTE, T, JET B VP 4 T S A SR A FL[3]. B EERL 42, 2020, 28(11): 184-191.
Wi, BRIEFT. T s R Hr4n PR SRS A 7 —— BT 9 s (S TR SEIER B e [3]. ks AR 5 s
#, 2019(4): 137-140.

RO, REOR, FKE. BRI 9 O 1) 2 R U AR B SRR A A D], h I figig, 2021(8): 140-141.

SR, TR R AL T R & BV SRS R[], Wi LR A R e i (R 2 B RR), 2022, 32(3):
11-15.

TS, EAR, TER. 5 rEA PRIEPE R 2t 38 4 M0 KRR B RS TR SRS PR s A AT L [9). b R 1-21.
https://doi.org/10.16381/j.cnki.issn1003-207x.2021.0566, 2023-03-28.

R, BiSCE. BT IRAVEAT 3 (1 I 4 T A 5 AR 7 I 7R T SR R RS R R AL 0] MDALRHEE, 2020,
43(8): 7-11.

FEH, FRESE, BB, M T & ST AR N R i —— 2 T E 2018 B E LI SHEWH /T
[J]. PP VRIS, 2020, 23(5): 4-15+40.

TR, WIS TR 20T VY 2 B R A LT 7 [D]: [ 22 A0t 3], R PG K2, 2021,

2R FRIE X 238 B PR 1 I R SR []. BN A, 2021(35): 197-198.

AT S IEYIE G e BRI AR [3]. AR 5% R, 2021(1): 233-235.

M. TS MEWENT A B B AR —— DAH S AR R M [, AR FHE, 2022(10): 109-112.

Liu, S.N. and Xiao, L. (2018) Research on the Influence of Website Characteristics on Consumers’ Impulsive Purchase
Intention. Proceedings of the 2018 2nd International Conference on Education, Economics and Management Research
(ICEEMR 2018), Singapore, 9-10 June 2018. https://mr.baidu.com/r/XakDEb6FcQ?f=cp&u=29f45df778583488

Lin, J.B., Li, T. and Guo, J.Y. (2021) Factors Influencing Consumers’ Continuous Purchase Intention on Fresh Food
E-Commerce Platforms: An Organic Foods-Centric Empirical Investigation. Electronic Commerce Research and Ap-
plications, 50, Article ID: 101103. https://doi.org/10.1016/j.elerap.2021.101103

1)\ 2 Vi B S oK T 2 AR SR IN]. b E AR, 2022-06-16(010).
http://zgb.cyol.com/html/2022-06/16/nw.D110000zggnb 20220616 4-10.htm

FHEYL ST RIS BN 3G K OGN R [N]. P BV P54k, 2022-09-30(002).
https://zxb.ccn.com.cn/shtml/zgxfzb/20220930/200404.shtml

DOI: 10.12677/sd.2023.132086 836 CIESES 93


https://doi.org/10.12677/sd.2023.132086
https://doi.org/10.16381/j.cnki.issn1003-207x.2021.0566
https://mr.baidu.com/r/XakDEb6FcQ?f=cp&u=29f45df778583488
https://doi.org/10.1016/j.elerap.2021.101103
http://zqb.cyol.com/html/2022-06/16/nw.D110000zgqnb_20220616_4-10.htm
https://zxb.ccn.com.cn/shtml/zgxfzb/20220930/200404.shtml

	电商平台预售模式发展现状及其问题研究
	摘  要
	关键词
	Research on the Development Status and Problems of the Pre-Sale Model of E-Commerce Platform
	Abstract
	Keywords
	1. 引言
	1.1. 研究背景
	1.1.1. 电子商务发展现状
	1.1.2. 预售模式分析

	1.2. 研究意义

	2. 国内外研究现状
	2.1. 国内研究现状
	2.2. 国外研究现状
	2.3. 文献评述

	3. 电商平台预售模式发展现状——基于消费者视角
	3.1. 电商平台预售模式普遍化
	3.2. 电商预售模式认可度高

	4. 电商平台预售模式发展存在的问题——基于消费者视角
	4.1. 物流问题
	4.2. 家装服务体验差
	4.3. 商家拒绝退单或退款
	4.4. 预售时间过长
	4.5. 承诺保价却拒绝补差价
	4.6. 不正当宣传营销

	5. 电商平台预售模式的对策及建议——基于消费者视角
	5.1. 保障消费者物流体验 
	5.2. 关键业务自营 
	5.3. 全流程探索消费体验提升举措  
	5.4. 健全规则、强化监管
	5.5. 遵守保价规则
	5.6. 消费者决策优化

	参考文献

