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Abstract: In the competition of economic globalization, many time-honored brands have no past glories of
sight. They were maintaining difficult or disappearing in the industry. Meanwhile, there were even more
time-honored brands regarded brand aging dismissively and didn’t realize the harm that brand aging may
bring. This paper uses the related theories of brand aging, from the decline of enterprise popularity, the loss of
target consumer group and the reduction of economic benefits to point out the hazards of brand aging. The
reasons of time-honored enterprise brand aging mainly have following aspects: outdated product and tech-
nology, vagueness in brand positioning, change in target consumer group, simplicity in promotional channels,
lack of reform and innovation and negligence in brand management. And then from the marketing point of
view we propose the innovative strategies for brand aging of time-honored enterprise. The main strategies are
as follows: change promotional channels, develop service marketing, focus on public relations, develop expe-
riential marketing, innovate the product and improve the packaging, bundle development and send free prod-
ucts to the special group of consumers.
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Figure 1. The old name brand development present situation in our
country
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Figure 2. Coca-Cola’s integrated marketing strategy. (a) Coca-Cola
advertising; (b) Coca-Cola internet marketing; (c) Coca-Cola out-
door advertising; (d) Coca-Cola factory opening experience; (e)
Coca-Cola cross-border design

B2 OREAEHKRE. () TOFERFES &; (b) IO
FMEEH; (o) MARKFS &; (d) TORTKI FRER;
(e) WOWFRERRIT
Wyt RANA P AT, R Al R ICE K
AR B 2@, @ G Higte, TRl
FETT S AR 22 B i Sa 4 A0 98, eS| SE 2 TR 3%
LML, INTIH 2R B ALt , feadb Al Qg A i -

3.2. EHHBIFAE
3.2.1. MEESH

HIRMAE S SR, RZER NN EK.
P IR R 2740 5 e 0t 5 B O R BRI, SR AROR T
WE iRy . TR 2% — R FE TR S,
EFNHARE. (2. BTy, LahBiEikss bl
Fligpfs 8ot SRt 2 fiohae. Har, ikl
LTI R BB S B 1 AT LU \AN5 T P
T RS ERRAT . FELGRBT. B RAR
RS RIS AR,

MZEHIRGE: T, RE. BERE A%
I IRIPRA, 24 ANIFREAT EAIE 2 AN 20, 4
BRYG I A SEBLIE A5 B RE s AR, AR T4
W22 G et i kAL HahPEsR, RN S5IH P gar
KOG R (5 EAEHE, fEREER, RENE I T
fift BARTTBNIA . 2% E B R SO 2 78 2 A A
RIEBRIATRIZEAE . BARE, A (B ARG 15 Bl
PN



A AL T BRE 4 BB F 7T

3.2.2. BREBEH

IR 25 755 4 1) R Al 8 o 2 (A 00 R 10 IR 55 R sk
BB R R ARG, DA REA B RIS e, 3K
5 A RS R A K 37 ) RO R 25 Y e e
BB RS B %, T IR B E TR, MR R
FiRSs, BRI E TR B E TR
BARAERF LA I, FEEKEAIE, KRS R R
HIMRIE R I, M PR A R R, SR s
HKER R

BREE RIS B, PUE; RN 2 1
INFE SR, G0 P R R R . H
BOURHFIT 5838 SR, s s im 7
w0 AR T S AR T AR R
AN O Ro) I V8 I 4 i1 |1 R

32.3. AXESH

AKREW, RUARTHENTETRWER, &
DLATN TEHNFHIMERE . AREHREEFBRE
TR GRS AR RS RE S0 A A B R
N NBRAERRA R . AN A SCE R Bk
R . FREE . ARER. BN AXST

A A A
= SF=To

NREHM A B K. G55k
FEE . HE SUe A B s R g i S 1 A
B 5B AL HERF REFRAR A AT ki Bt
JRRCE, KA S, SREREHE.

3.2.4. {KIGESH

ARSI B B AR R AT IR ARG . A D44
5 FERRE, TR A0 R A KR RE ) [ i
FIFH AT N, I mEE R E ST RE R
At LE I 9 R BB 4 D) SR S (PR )
FHORI W, A3 o 7= A e = o = A A T
BET =R SRAT R AR

PRI E B SHUP ARl PU oy . N b #E
BFIXPUANERTS, A BRI — A S8 B AR B0 e XL
SHUP F A4 4f&] 3.

RIGE RS EY). B, Hhikss, &k
PRS2 P T sk o B SUH R TR ol sctl,
T3 2V oA B R A A SR A R oK . T
AMEREERI, W AR SR, B & 5
T

¥ B omon | [T | | Bl | P R
w B A 4 i i

ﬂfﬁf“’?ﬁ% 9 7 AL O | cion. | O |masimes

ig:ﬁ/ﬂt?&ﬁﬁlé@ Hr iz 2

o

Figure 3. SHUP experience marketing model
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Figure 4. Coca-Cola Freestyle vending machines
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