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Abstract

In the background of the new media, MG animation has become one of the important means of popu-
larizing science, especially in the inheritance and popularization of traditional culture, its influence is
far-reaching and significant. In recent years, the culture with local characteristics has received exten-
sive attention and discussion. It has become the focus of attention of all walks of life how to dig deep
and create their own regional cultural symbols as business cards to promote the sustainable develop-
ment of regional economy. This paper analyzes the current situation of cultural publicity and summa-
rizes the corresponding animation design strategies. Combining with MG animation, we design MG
Science Animation of Torreya with characteristics of Torreya, which aims to revitalize the Torreya
industry and enhance its vitality and dissemination.
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Table 1. MG animation process
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Figure 1. Screenwriting process
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Figure 2. Storyboard
2. DIREER

Figure3. Keyframe design
3. KEEhuRIt
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