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Abstract

This study aims to investigate individual’s intertemporal preference for dual-value products and
utilitarian products under different price. In this experiment, we found the price and the attribute
of the product will jointly influence the individual’s patience in intertemporal decision-making.
When products were under high price, compared with utilitarian products (only have utilitarian
attribute), individuals showed higher patience in intertemporal decision-making regarding
dual-value products (both have hedonic attribute and utilitarian attribute). However, when prod-
ucts were under low price, the attribute of the product had no effect on individual’s intertemporal
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decision-making.
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Figure 1. Under different price levels, the choice of dual-value products and utilitarian products. ~ p < 0.001
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