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Abstract

With the development of multimedia technology and the popularization of the Internet, integrated
media technology has emerged, and online cultural consumption is constantly emerging. College
students, as a special group who are willing and actively exposed to new things, are deeply influ-
enced by the consumption of online culture. Through questionnaire survey and semi-structured
interview methods, it was found that the online cultural consumption of college students in the era
of integrated media presents characteristics such as content diversity, irrational consumption,
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and disorder, as well as some negative effects. Therefore, to actively guide college students to es-
tablish a correct view of online cultural consumption, it is necessary for the government, society,
and universities to form a joint effort to create a good online cultural consumption environment,
enable college students to make reasonable use of online cultural resources, and help them grow
and become successful.
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Table 1. Basic information of the study subjects
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Table 2. College students’ network culture consumption time
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Table 3. College students’ network culture consumption content

® 3 RFEEMBXUHEAR

ML A EZEH I 2] BRIR #AZ
N 41 46 38
thE 32.8% 36.8% 30.4%

MR U AT 18 S 5IRE R A AT — 19224 (57.6%) 1 2 BE R 0 28 A8 I [ it
5 /N, AR — i PO B R T B I [>T 3 /NI (129%) K225 90 2% 4l P IS 3 Al
B TAREL B2 I 2 A, R S AR BN A . AL 2 H B0 21 (32.8%) 1024 (36.8%)
AN 22 (30.4%) O NEL LU BIAR Z2 80N, REAAE R SCARTH 2% H IR IR 2R SRR UK AR 2%
SCARTH B TBUIR EEBCR A, B AR SR B R 2228 b, DRI R 5 A R 4 SCAR T B % SR AR 1 1) AT
L TR R E AL

3.4. FEHNITRER

FERCGURH R AL L 30 44 22 AR b AT R ARV R, R B A L P2 SO AT SR A A R A
B, KHES B A M ST B A BSR4 IEB AR 2] BOROE A, B0 A
— AR SR I 28 ST B B BN P i, I ZR /MR o DS ST BRI B TR AR IR T B B RE D
(EULAE 1% SR PR AR R 2 i B e T R AR B 1 B S A R AR . B AT AR SR LI B 2 AN
— R BINELAE G A AR IEREE SRR S R IEBRMEN, HEAZH A RIEMLEES . 53h
s = o KAAAEAE RSO B B2 AR, R M2 BHGE T A RBEST . Zx LRNIR, KpA gk
SO PR SR R4, (B ER G .

4. MR AERESLHRRNTR
SRR M PR AT, RIS SO 2 R DL T A
41 KFERMEXUHBERNESH

G LA L5 3 75 30, A8 ERERE IR 722 A& T e I A e . AERLBEARIAG, I
BT FOAE R SRS T W&o AR AR MM K R K, AR, B2
PR P X 2% 25 A AE TE e, B RESE B SO A T B 7 s s . 0K, AT R 4 SCAb i 9t R B
SENEE . EIRERAEE, AL RN ST . (O RAABER AR IR O AR R, L
MACHBRABREEZR, WHRREMI. A% LR BB TIER. WA M/ BB 5T
B A AR ZE ST

4.2. REEMEWHRIFREN

TERARG NS R, KRR B R SO S A AR B AL, A2 BRRSET T H R RE 2
Y [2]. T AR AT B R RE S R, X R BESOR, I A AR R 5] SRR
FEMEE ST AT NP T AN R AR AR, RS2 mT U AL s o SR A2 1 %
HIWILFET, IS AATT 2 2 B R 2% B AR S, BEAT I SCA T 9% . (BT 8= A 77,
kB 5 XA B&PE B HARIRE ), PIARE B sl Rt T 4SO . — S8 R AR BT
B I & AR KR BN BT S, R ARBE I 19 2% SCHG T 2 3 B AR R SR A AR5 T i

DOI: 10.12677/ae.2023.137722 4596 HHHRE


https://doi.org/10.12677/ae.2023.137722

TN

e Br I A ALG B o BR “ EART S iR E” X —ARBRVEMI 2% SO 94t RS2 AR R H W A0
AP ol 7 el A G2 A Y R P 7N N N B P Y PN EES S8 15 P K Sl B 3 L
AT 1X 2% ST Bl A 8 R 2 Al SR B B R T ELAE RS 2 i B I s A 22 3]

4.3. REEMEXWHELFE

LR KAEM ST HFHRAIE 2, WS P . S BALIIIAR, KRR
st R T TSR B AT o XX R B O e W77 22 4 A AN T] 2L
SO o XA R T2 ST A, Ak — S8R L2 N T AT B, AATIFE IR 2% K 0 b A ik
BRI, TER—ANEBMEIERN, I TR TE IR R 0 B R AVE R 2 AR S R . KRR N R B A
HORBARK, WL SCATE P i B HL AN NI [A1E0 TR B I 2 e e 557 T HH Bk
FAFBUR, IR KX B SANRA R, B NEVNE” PR, PR AR A R 0 2% SR
P K2R A B B -

4.4, REFEREXWIHBERFM

BS4, BT RBOI TR GG R,  “BUAET” SOV MIAEIHES, ZRMILRAE RS
Arp RIS NG, TR, (T (BHE) (EHERE) & App FHEERE, M2, P%
8 ) T B ETY, RN SR R ST B b i AL Sl AR, KRR 2 i
FRAC B A 1) 3 T T/, X2 (A P AE RS2 AR IR AR AR 4l AL . 0 Ko 2B e . B
FEAT B ISR IR RSB, RIRIBE . ek 8507 T IR AR A, 0 R AG I I 24 S0
TH F0 RS2 A B MR HE DL AT -

5. BRI KFEE ML BRI
51 MAKFEHEMA

WA RS2 A (R 25 D7 T AR T AR A IR . B (5 AR RS, KA AR L T — 2T sefk
J (R S TSR T B AR . SRR R T IR AU R AR R, WS TR A
WIE BRI TR e L SCALTH B ST (B REE, KBRS AR TR A FSCA . BB AR et
AEHE T I SRR R IR, KT UMRIE SRS KR AR, AMmEH A ErEL, it
AT RIEESCATE 9 o SXFEIR RN 28 SCAGTH Bl 3 W Ll 1 RS A 3 A G 1 8 SR IR 1) R AS R85 R AS

5.2. ZMRFHELEEN

EAIBREREAAE B ERPAERIRL. S5 RFEELT A “WNE” IR, 2%
T MR K 2 ) B 2 R R P sl [ A T B 5 S SRR s 155 40 1 K Al 38 P S gL 72
B[R BARAEAZA “WE” G 8T BFRRABA TN BRI 7. TR 2% 3
A B R I A R BANBE N R A E MR T AL I 77, (HREE A R BT Rk B 3, BSOS /7, A
FEHDN SE I AT A (K02 . IRIXAN I SRR 1% RAE K, ANREUTTEE A, &AZER.
53. FERAREEEAMERIRE

W28 25 KA A RAEA I RIS, e RS IR T R 2R A5 7 30, FRIRHIR AN B [ RE 1 [5] -
B 190 2% SCALTH B EL B B AN BRSO RO IRIAAT R A SN B WO A PR SR AT 2%
AR RSO B o R AR 0 I TRDRURS F T REAE IR S B » B 23 U DL 75 A G2 SCA IR M
AR DB KTk R AR G A AR 22 S A A A RR s R B Ry SO ZER, FEIXRRA

DOI: 10.12677/ae.2023.137722 4597 HHHRE


https://doi.org/10.12677/ae.2023.137722

TN

IR RT, PR T ST B S R 5y S B R AE N EL T A IR ANIE 5 BB 5 4 (K71 2%
A, RSP REEATEEAT G4 2 UME A 2, AERIZE AT B AR BEHR A W AR %

54. SBAFEREBR

A28 SCALTH B (4 REAE 2 K 22 AT O BE PRI N, ASRTR PG5 . IR R4 5F (1 RE AU E S B Sk
PEREA AR, X AR R A RE RS X B S & OB B . ERIZE A, SMEE R
FEATE, AR RLE A ™ R H RS A0 R [6]0 [FIR, PR 9 ELI ) A RO DA S BRURT A I M A AN U 52
28 SCAGTH 2 S8 5 I BUE W WS S5 BB . AR SA A B B2 AE 32 IR A RIL R, 38U
FEBLSEAE B L — 23R K B AT N LT Bie sk S B AR5 3l oy L RS2 AR TR, BBk, SBLSE .
XML GAL R A DS TRk Z 88, X AETRSRZ 80, AT A BRI HE M . EE = i )R
PR SRR, R RINERAE WS & FEUER TR, A N EESEA RN,

6. BHIRARRTKFE ML ICILHERRI S| R
6.1 RIEBMHAEER

AR AE X 2% ST M R 20 R B ) S E b i B A (e O T I RPN PRI B, 8k G 2%
BT FPE R AL, BURFEEINSR M 28 ST 9 S BR A B e, SRFF LTI A8 SO RS, MRVEAT I 2%
SCALPS S AT I E AR G, K RS SO B B O AT M T 24 IR B SO AR T AR e RHR KT R 2
B, BUFROZMIERNT, 58 (2 bl e A RMEATN[7]. £ SaTRE AT, K
BB IEHER . NEM AW, AR 258 F AL T A . RN % AL K
LT BEBOAAE, 91RO K SRR, RIS SRR Ty A2
S, REA RGBT ERAENNER, SBOCHENMEWRAE T e, EEsH—&®
ANRFEARR L B, SR NAZ R 22 AR BT BARBOE 2R, AE A TR SL IER I AW SR
B RS AT A T — 28 5 SO B SR s sl okt A7 BAR O« I E A 28 i ST R
T, AMEE TRAEANRRR AN, T H BT TR R ZATE AP s K AL LA 0k 4 2
BEAN, RREIE AT LR TR AR iR 7 Aok 2 AR AT AR o RN ZIN SR el ST L
O3 R AP 22 SR BSOS . [BIHK, Inamxf 2B AT 5] . MR —1EXT)8), EREREZ AT
SRAFHI S RE A B o K2 AR W2 ST T DR AR, AT TEE I 2% STALTE S b S e £, K
AR I AT B N AR R B SISO R RIIRER IR NS, LR B S REI N E s,

6.2. BEERHSISIER

A R A RIS AL S I R B s RRAE A E K R R Iy A A T B A . 25 K
S IR 2% SCA I PO T B4 R R PR . SR RIZ S 15 3 R F AT g e b B R0
HSCACTH PO, S A BRI S 5 RS S ok . BARSR UG, ik a] R AR LA 5 TR SE B
REEME S5 T, B, MREEENAHE .. BEBGAHHEESRBFINI . LT MEA
RIART, KAAEZH IEHIMER . NER R, AR 2 5E 4 L T AN . [9]
RLZ AL KA AE AT AR BUR BE 91 KA T SO T WA, 1 oAt AT T (5 B 4
RIIBETT o FEMIZE AT B b, IRZ A RAS B8 B KA, SBOCEENHE AL T WS,
HELIH—ARFMFRARE. B, SR BZnE 2 AT BAEBUAEE, AT L IERRA
At FORAHE W . AL AT BRI R 2 5 SO SR RIS SR AT AR R . IndpeE Al 2t
IR S ZARAT, AMUFE T RAEN BRI, T HAES AT 1B R Z AR P R AL

DOI: 10.12677/ae.2023.137722 4598 HHHRE


https://doi.org/10.12677/ae.2023.137722

TN

AN RS . BeAh,  RARCIE T CUR A EE ) HE . MR s T R 2 AR AT AR R . A%
SRR IE AL B, Q3 RAF 2 SR A ST . FK, Inssxt AR T 51 5. ZE —EXT) 8,
B BEREZE NI RAT A SCRETT R AR . K2 AR WA SCAL A B 1 AR, AT IR R SO A il 2 b 4
BRI, DI, SR S SR 2 AT 9 BN B X 2% SCALTH S B A A B 0 e R
(R SCA YA B L AR B B SO B FNR IR NS ], A B S Re I H A

6.3. FEERIT AR EY RERNE

B I, — R R (A fe o i T e (K, SRR B B 5
o AR BRI L e [LODIZAE IR ME B3 TR, JUSNBEBRA, R OUIIER T 5 K o e S
FLRIE T M3 . R B ANRR AR ARE ST, LRI R 2 VR, kB AT il
o Ve, KFENGRLS I S REIES), ESBIE SN ARG IR, fE bR, K
AR G E ORI I, IR TAE 251 2 WBGRF0. Loan, o7 DU AP 94 VR Ak e
B SR AR, AT LUAE ) LA B BORL, (R R R HORI 2 V. KT Bl —
sy PR (3 BRI b, AT CUR R A THEAT A0, (OB ST V380 15 500 2 o0 8 e A
Bf, EHBONTAE, 551, S A TR, TR MR, 0K, KR Fe E S
FRHGAT, 125 2B ANR IR, 1B A O Sl aF . KR AU SIS FigE), Bk D
HOXHEAF, F8 H TR AN, R0 TR R BRm BRSO RR, AT b e R
ROCALRI R, TTER 4 TR RO RO S B, B — R BRIP4 ST At
R TERME —AMREE AU B, A TR S0 7 A0, b (3 B i L e, PRI,
AT T P8 S A B O 1 R . K 1 R TR A A SR S R 5 DR TR, 8230
AL A SR AT, BIERERE S, SR AR
7. &R

R LRI X 2 SCAG T B AR BITT IR A IR TR, =R A 2% BRI A2 1 A RIS AR R K2
A IR 2% ST Bl i B EEREAAC, VM B AN (B R A TR BRI 2% 1 B STAL IR AR B FH
R TUE, LRSS S00E REFINIAET, BRG] S KA EM ST 3. fF v RIRE A
AT F H AR AR R AE F, KoA A MR e B E SR 77, SR R GEARIE ALR 1 ELIB R B2
BV, B, BT E B KT Ry A R KB AR A 2

BE K

[1] 3KEB, fIE. RSSO IR A KRR SEM[I). Rk, 2021, 28(2): 98-105.

[21 AFam. BilscE AR ANLH B 54T []. WRRLS L B R, 2020, 33(2): 57-62

[8] MAaLfh. MY R NIEDFERERED]. 2E #Hwizs, 2010(18): 141-142.

[4]  BRJuth. T mRoms il P 48 SCA IR 22 AR R SO B e L[], A BT LU 5%, 2023, 7(7): 68-72
[5] #a4F. WHI W BE SC A R[], S50 A 5T, 2015(3): 275-277

[6] &5/ REFA W28 SOAV R I A3 S A 7 T[], 4 M 27 B 24, 2018, 33(6): 30-33

[71 EXM, FARG. HATPILE AR K AR J S i 5 SR 0] A5, 2023(3): 74-76.
[8] ZRHE. TR BEAARET AR R4S UL B i 51 SR AR [I]. IARAZFR, 2019(11): 253+252.

[O] BRLTy, Gk, PZETH 2 SO RS A v ilse i S 2808 X3k [3]. H E #5391, 2015(20): 103.

[10] xlter. “Z AR B S8 s 5 S AT o 5 Stk (0], AR EE, 2023(5): 99-105.

DOI: 10.12677/ae.2023.137722 4599 HHHRE


https://doi.org/10.12677/ae.2023.137722

	融媒体时代大学生网络文化消费现状探析
	摘  要
	关键词
	An Analysis of the Current Situation of College Students’ Online Consumption Culture in the Era of Integrated Media
	Abstract
	Keywords
	1. 引言
	2. 融媒体时代大学生网络文化消费研究的背景和意义
	2.1. 融媒体时代网络文化消费的内涵
	2.2. 网络文化消费的背景
	2.3. 网络文化消费的意义

	3. 融媒体时代大学生网络文化消费现状调查
	3.1. 研究对象
	3.2. 研究方法
	3.3. 问卷数据分析
	3.4. 半结构式访谈结果

	4. 融媒体时代大学网络文化消费的特点
	4.1. 大学生网络文化消费内容多样
	4.2. 大学生网络文化消费非理性化
	4.3. 大学生网络文化消费无序性
	4.4. 大学生网络文化消费娱乐化

	5. 融媒体时代大学生网络文化消费的影响
	5.1. 减少大学生消费成本
	5.2. 缓解大学生心理压力
	5.3. 诱导大学生走入价值观误区
	5.4. 导致大学生迷失自我

	6. 融媒体时代大学生网络文化消费的引导策略
	6.1. 发挥政府的规范作用
	6.2. 增强高校的引导作用
	6.3. 调动个人的主观能动性

	7. 结语
	参考文献

