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Abstract

Purpose: Social media appearance anxiety refers to individuals’ anxiety about whether their ap-
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pearance on social media is in line with the aesthetical standard of others, as well as the focus and
negative expectation of other people’s evaluation, resulting in worry, tension, anxiety and other
negative emotions. Developing social media appearance anxiety scale provides a measuring tool
for the study of this important social psychological concept. This study aims to develop a social
media appearance anxiety scale and test its reliability and validity. Method: First, the research
broadly collected researches about appearance anxiety and the use of social media, and worked
out the theoretical dimensions and some items of the scale. Then a scale of 20 items was formed by
conducting semi-structured interviews, combined with the experts’ opinions. Third, the research
conducted a preliminary test and modified the original scale after project analysis and explorato-
ry factor analysis. Finally, a scale of 12 items was formed. Then participants were retested to
measure the reliability and validity of the scale. Results: after inspection, the social media ap-
pearance anxiety scale of 12 items 1) has good internal consistency reliability and retest reliabili-
ty; 2) has good content validity; 3) has good structure validity. Conclusions: The social media ap-
pearance anxiety scale developed in this study has good reliability and validity, and is suitable for
the testing of relevant researches.
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1. 5]

413546 JE (appearance anxiety) & —Fifi ) Sb R AL VR IR AR RS, ELFEAMAXT B CAMRE TR & 3
FRAE RV RE AL R A2 AT e 52 BV B PO O T0], XM AR R MR AL TR . 5K, AN
#5rh(Dion, Dion, & Keelan, 1990). 7E LN — Witk 2> A g, [H N 2063 44 @R 5 AL H A7 59.03%1)
REFEAAE— BB HFEIE, BOGME K5 NTT IR XTSI 2 B 5E (FLAAE, 2010).

SMBURIGAFIEAT SR I PR 225, [RSRE R, SPhAR T A TSR A8 KU B AR 2 T D
(Mastro et al., 2016). KEWIFLEY, EEMINIEETTRSIIAAN RS LR, miNREEK L8
W B AR E /KT (Dion, Dion, & Keelan, 1990). [N, 4h3 8 Bk 2 82N B4R 7K T (Szymanski
& Henning, 2007; Tiggemann & Kuring, 2004).

BEE R AR, MBS N AT T S8 7B E E A S, AR M i BT
N, b NWGER “3R7 . CHY SRS TR, B AR B3RP B EAT R . XA E R
W mT DAERAR N 5 R R R 58, SRR 5 (body image) &8 AT Bt H 5 A (1 0o 3 P i, A48 56t
SR AL BT RE R EN . AT (SR PR BLAAT N HISE R (YRZ0, 2006). [ MO BRAE S “ B
WX LSRR R X — SR ETT 7 KRBT, 45 R AR A2 LA H rp ke 35 8 15 B rh /e FH (McCabe et
al., 2005; Joshi et al., 2004; Borzekowski et al., 2000), Ff H K# > 2E NN, SRS Lot Bk & G5 %5 i
S0 (McCabe et al., 2005), HW AR FEF AR RKIAE, INVBAABNEZ I (Joshi et al., 2004) 87 & %
£ 5% (Borzekowski et al., 2000). BElit, H A E SN TGRSk G 85RO A — 2 I HkZ A+
PCRIAEZZ AR A1 3B R ELAE S W BT 7T

7E [ A A0 A0 35 £E RE BORIE 5 A e T B0 PE T R HE, AR A AP 3£ FE B R (SAAS) M AR 35 £ fE B 3k

Tk
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(Appearance Anxiety Scale). #t324#M55i 2 F& 742 (The Social Appearance Anxiety Scale, SAAS), 1 Hart 25 A\
(2008) 4 fil] o 12 5 F W B (1) 22 A PR R AR AL A R A P&, AN AN HAR B A RHAIE (0 &1 IR AG 55) 1 AR S
TESR PRI AR AR L AR ) 2 A . RIS 16 MIH, 1 “FI\H A SES G UGLIRM A
FEREE” IO AN RSN ETHIAATRBAE RG] 117 & ZEREA ROFENGEE. AM—
FMEAS BRI 25 255 (Hart et al., 2008).  #13i4E & 53K (Appearance Anxiety Scale) B Dion %5 A\ (1990) % il ,
ELFE S RERR (30 RE) AT R (14 ), PN 8 —EEAE B i) 0.86 A1 0.91.

FEAS WA SR FEAE Dl LA M kS BRI 52 7 1], AH SR & L HGRBb o 255 AN AR R AR R HE 2
P BARSNREE e SN M B AR AT BHE R SR E AN H EARHERHE . LSOl A PPAR
(AL TR AT A i & T2 A Choukas-Bradley 25 A (2020) 4 il ()41 22 AR SR iR
2 (Appearance-Related Social Media Consciousness, ASMC). ZEH# LG 13 M H, I “ 46 AL
i, AR LR R R A AL A AR b, RERSRIAT” AR R AT B A B R, R
SN IATRRBTEUNIE B LME A OB RKREGE” , FEME MR SRR St MmiEeEs,
HAEREA TR .

H 1 CA B T 4E A A S S AR S IR 1 AT TG LA JLRURIBR . 1) BHER D DL BRI K
JEAS T BN R B AT ST HAR I AT BB, B 51 K H AN SR R AT BBk kB ™ B, T =T
FEAZ AR S AN A D . 2) CABRFIN T “HATHAR N AR RS R I AR A 4E 52 [X 4y
PIAGETE T 3) KT b AT BEAA S 35 £ FET ANk £ oA BRI TR0 FH 0 AN 75 AT

g LRk, TR BRSNS BNV THRA —E B2t Kith, AR S EME A5 R
REAIE H T8I A 8 I AL AT AR AP S AR R ) 465

2. B
2.1, #ik

211 EREEERR
FERAL R B YERE S UTH I RE T, SR UG RS2 10 12 MARAERAT LA TR, LT R
Ay AR A A SN R RE 1R R S B

2.1.2. ABSME TR
ALt =5 R E A AMEIL, BRI RS ORI 3 LR MEIHIE. 5 4 RAESS T
I 255 (1) A 25 00 A 5 T B s el i i3 o

2.1.3. ERHEMHEIR

291 A KZEAE S T, AR 0] R 0T H (IR TE SIS OERE CAEEARS 7 )5 HA SR
S5, MR EANFIES MR 34 4, RSA R 257 fr. Hodr, 534269 N, Lok 188 A
K—FEK=209 A\, KPKLLE 48 N. Hrb 58 #4085 5 &N .

2.2. [EEdwHIEE

2.2.1. BHIIBEHEE

B, eI SR A SEA, WA BER, AL BRER =0 HE RS
M, SN EM SRS EEE AT RER) = AN AR SRR NS L S A AR A 3
B BNR, MREUINERSE 12 AR AT LA TR, PSR R, B E B
AL AT AR SN AR T AE P RO & B A R R e, AR BET Y A H w] BEANI AL FRA PR A ZESKR, PR eks
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=Y FE MBSO A AR ISR AL AR AR AN AR AN

2.2.2. YmiHli0)EEA

A BARSNR A RS —FRIEACIRES, AL B C 2 B LANREI R, B St sc ik b
f N RIAMRG R, BRI N B RS AN AR, AL AR MRS S P N B . A
SCBARSMEAR . ARSI I A AR AN R R R R AT B CEA A A I SR 7
R IE LG AT I ANV FIFRF SR SRR, A SR 7 3 LA i A A0 1) T 70 A 2 A ot
fib NSRS B QAT LU R B DA AN A 28 R 32 LU 45 RS IR R

HK, BSgEENZOERRBREMCGEE, FEREWT: 1) MEENIMES M2 GR M50
R RRRIE , 7R P T % o, A 70 32 B R R 1h B 1A 7 1R 5% (Objectified Body
Consciousness Scale, OBCS). #I5ji#t58 44 i 11 & 3K (Appearance-Related Social Media Consciousness,
ASMC). 2) MR K2 A A BRSNS I AN ZRR,  HECA ARYER 2 g KT H .« 3) H: T
EE AL UTR PR AN 7S I AN TS BRI H o B2, EREIZE AR D1 I R SR I A A 4 P R L
Y FE 18] 22 SN G R FFA AR R H 2458, FE 2% 1 ABFFL I E 9 7 /U3 (Choukas-Bradley et al., 2020) .
B Je s T KT A B RE VA IR B SR I, BT AE T 20 NUH . 4) RIEIRR 20 2% HAEAE
WEAR AN IR S BT, ISR S AT 0 B P9 — BSOS FE 2 A DL SR R AR G, B Ui
HIGTER 12 & B AL AN RIS, BOORBOEATEN, [BICEERE 5347 SIS B i, TE i 2%
R
23. AIRITA

FEAZ BRSNS BRI 7 . 428 KN BE VPSSO A S BHAR AN AR IR I 4 . iz B Bt
AWK LN A AR AN R AR AN E R, SE 20 N H, SR 7 siE e

A ARSI PRI ) . 2 BRI R A HTE SUS TR R 12 5% H AL AR AR R ) 5 . %
7] 4560 B A AL AR S LB R S AR AN IR AN S, 3L 12 NBH, R 7 Aoy

AR [ 5 % (Self-Rating Depression Scale, SDS): Zung 2% A (1965)4wf], 4L, &4 20 NIH,
KH 4 gy, SEUEEERER A . AT, R B R EC 0.81.

3. HiRER
3.1. BIHZ#h

K FAH SR AN 22 AR BT I E /0T, AL E X 0 B o X I 8 o AT, X e o LRI
O R IE R — A P B AT IO REAR ¢ K5, 25 AR B S KT 0 7 DA,
BROMA R 4EE S 1 /M8 E (“BIRD K B SR SRR R ). THERE— I )35 85 AR
FEAR, AR REUNT 0.3 I H BT, Airai R ER, R 19 N8 H KX REC)ER] T BF
PEKF

3.2. ABME

ANALRE TR R OB AE R b ABER SRIZUR . 8 AT AN MRV ESS R, Wk & h
K A 2R HL AR 0.75~1.00, £ 19 MBI CVR =1, 1 ANEIHK CVR = 0.75, NASUER . 1
i CVR LLR B IV SR, X IR 14 N A B, e 2T A A AR AP0 FE RE R 4 — BOA N
) GBS, e SOEMT, S 4ERE0E H ARG IZ4EFE T IN AR T, RRIEW S, M ORIE
Tz B AR S AU
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3.3. RERMERSH

RIS 5, AR av b AL, ol TIRERMER R o 5RuEER =048, H
JaEWRE R T . HRIE 2t AR HER B H f5, M a 208 (n = 128) 41 A thiAk 7 AR i in) 5
[ 19 ANTH H #4748 % 1 R 23 1 (Exploratory Factor Analysis, FFA). 3% L T FriEf#ER: KMO Bk /: 0.9
PLE, JE¥F; 0.8~0.9, #f; 0.7~0.8, —f%; 0.6~0.7, %; 0.5~0.6, 1R#%; 05 LAF, REEEER. ¥R
T KMO = 0.92 > 0.9, Barttlet BRIEKI p < 0. 001, %ML 2% LAl BHTE R 00 . AR5
FhEL R 72K ) 3 702 (Principle Component). #2405 LT Geit s fabr#EAT i (5L WIFE, 2003): 1) HHEE
RS E, &R RO E R ETEOR D, WIeEN AR JE R, HANERES
A, A& H RN MR, BNEEREDE 3L ETIH . 2) ERARKT 0.4, 3) @H A
AR E, AR ™ B U I (40>0.4) . 4) $L[EIE. H4E Kavsek Seiffge-Krenke v, 3t
[FEE R R T25T 0.16. B MIBRA S Z KRB H, RMREE G, B TIRE LR RS, £
Mra R HEAl E AT MR (IO &, s, saese, JEdhifh, 2016), RiHMHIBR 7 MEH .

XIFEAS a ol AR i 12 4S8 H BT IR 22 20 A, & DR 2 B K #ier R 40E WK 1.1) KMO = 0.92 > 0.9,
Barttlet BRIEZAS L p < 0.001; 2) A F 443 #T(principal component analysis, PCA) FHEXAILEE, K5
WIGE AT R R, RRAEE R T L IR 2 4, S i 2 PR SL gk 28 57 1) 58.71%, s {57 far v 0.56,
I 0.82, AT 0.46~0.68 Z[F). 73 F DK K g MR LK 1),

Table 1. Factors and loadings of the social media appearance anxiety scale

1 HRERINREENENEERER KA

%H AES SRR AR JEEE
1 MAEAL AR BB BRI (R A AR S, - 0.78 0.62
SREENEY ' '
) B BN N AT i, B TR B S 0.74 0.64
IR BRSNS EE . ' :
3 MIE BIHA BAESN FE R AT RO I, BRI 0.72 057
KA AR E AR ' '
4 ﬁi%ﬂ%kﬁﬁ%%ﬁﬁﬁ%%ﬁ%,ﬁ%@ﬂ%ﬁﬁ 0.66 0.46
5 G NIRRT, Je o AR RO B R A AR AL ST A 0.61 0.48
E, BEEREAF. : :
6 B AT AT IR Fr . I RAEA S BRI A B S ab 0.67 0.56
PR ERTBEE AR ' '
v F A S R A5 B, AN R A R TR K — 0.56 0.49
oye (Ebtn: BUE. otk FIRAMR) ' '
8 IR — KA B R BARAT R TR L, e 0.78 0.68
RESN SO ' '
9 e — VO RS R BB A T . 0.64 0.56
10 A TBOA S BEAR_E IR B B B SRR R #R AL 0.69 0.63
1 WRANGBAR T KW A, I AT RE & KA B A A 0.82 0.68
b, WEFRERE T, NTHHRIE R A . ' '
12 FERG IR S AT BIAEAZ AR 2 /T, et Heh AT 8 s 0.82 0.8

BT H OB RRE A
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3.4. WEMEF S

SREAS b B3 (n = 129)HE47 36 31E 1% Kl 143 4 (Confirmatory factor analysis, CFA), ¥ EFA 455tz
PR AR, kA8 A SN S B R 1) 36 T 5 4 5 I F AR e I AU A b, & $6 28K o/df = 2.03, RMSEA
=0.069, SRMR =0.06, CFl=0.93; Frf>c47E 0.001 /K L2, 2 MHRZEZ B RECN 0.78,
FANTIH 5 4E 2 A AR DG R4k 0.53~0.87,

AR DML T, KA 1% 26 A AL AT AR S S5 £E R I SR bR (Choukas-Bradley et al., 2020) . AHIK 43
Hrah TR, AEATEARINEN LA A3 WA 7 3 = VR AN G 52 5 A 155 46 (0 AH D% R B8 31 2 2 /K
W B AT HRAAR A1 30 £ R ) 45 R0 R (S5 R L 2).

Table 2. Correlation analysis of social appearance anxiety and depression

= 2. HREESNRERFIADIFER X T

TS 45
AT GRS B 0.56"
EAHRAR S AL 0.48"
A IAR SN R 0.58"

: Tp<0.01; "p<0.05,

35. (RESH

X 257 A AR ATE T, ISR SN R G . A8 AN LR AN A AR 3 R 4 R )
PN — B R %05 5008 0.90. 0.77. 0.88.

IR =, 05— B a2 5 w0 R AT B, 3t 58 4G A . A i B AR
REERRW, AT/ A A5 LRI EAE A3 = R B 4 FE I FE IS 24 51 072, 0.63.
0.70.

4. ¥W1ig

AR X 28 5 DARAL 22 17508 T BO T/ 8 8 M BRI AS PSR T H 5 AR 1%, 1T 5 22 b SR AR B4 A0 i
P, BT PRAR I S A A AR 51 R AN R KT DU T B BEA . RO EME R Y . A RS
RN G R IR BRI AR R IR R, 10 A A AR SN AR B A G 5IRE VIR R,
] T A A AR AN £E R ) 25 (Social Media Appearance Anxiety Scale), Jxt HiEAT 1 I H 20 b A4S R4
6. B R A RSN LR AT AR AN RN YERE, L 12 NEH, (SRS RIF. BLIAHE
FLGw I P 1) 25 7T DL 31 J5 B2t 700 T4 R A AR FE I &

) A5 A FE A A AR AN LU IR« LA AR AN R IR PR G B o A A SR A I A EE R F B THRDE B 7+
AR FRBFF AN R MG FH B AP AT AR TUN, AR o, R
ik AREEE, MRS R VPR R — 5T, AR AN (S B I A 1,
ARSI RER AT B MR B R CERES, MRer, @2, Bik, 2010), fnsest B, IR
WEIRIISMSEEEREL 55—, AT & LR A . WAL s, BT A — i
)T 5 b OB RSN HET L (Fardouly et al., 2017), B SEAEAZ A& 4T 1) b (b B © 54T )
AR ELEL, BETT AT RE AL kg 3540 . B ETEAY S s 4 (Smeets et al., 2011; 425, F5%, FRAEMT, 2017).

SRR AR RN R I E AR, EERE R R RS BEER, RRE MR TN
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SINATH RSN, 52 0BEIERAE B E VIR AR, BIXE CAMRRE B & § SRR HER
YRS LA L A2 TT BE 32 BT AR VP AT, AN AR K ST A 35 5 3 14 I 17 T ' ] (Szymanskis &
Henning, 2007; Tiggemann & Kuning, 2004). EAWIFIH, HRELEARBAS, RIM 5B
PURIE IR EM K. DMAPA GG B SR KSR IS KT, R 5 AR 2, SERRE b
WA A RIS, X E 2 AR R A B2 SR, IR 2B AT S (2 56k, AR, ZRIREE, 2017).

LRI RS BN, (EN T RETAZ AT 5N ERE T TR, Hsk=
AT B I E TR, EANCHTET AR EN S, HhTHawRE xR, iE
ARG T E AN, FCAHT T A 9 S DL E 5 RN SR A S k-, 2ed
Rri6 BA B G R, W AR B Ja 8208 T AR S A SN AR RS T R v

5. &g

ARSI TR T 12 ANIUH A GAA SRR I, AR SR SN S R R R S A S 35 LA
ANERE, B RIFIERE, EaNMATHR .

SE K

MRET(2006). B FEG AT Bt s, Lt Bt iRt

FLIMN(2010). L A F4ENFEFT AR GIHFELFEFE X HEWRFZGIT. LZALRIL, Bl Bl K.
o, F2E, BRIEMR(2017). REBEIESHESE R, O HF 40(1), 187-192.

ok, BRAUE, KBeH(2017). AT MR LB SIASHI SR & G RE S B S0P ER. A EIE KO
PAEZRH 25(5), 959-962.

RWIFE(2003). SPSS Zi vtk s5 B G . Abat: B H AL
WA, L, RAER, B Q016). T/ #IMBAE & W Bt — BT, A A0 B 7 &, 24(5),

856-860.
EHRE, BRAL, %K, WREG(2010). ko UBAE GRS SR 24 R R h AR . 7 [0 2 A4, 24(1),
51-68.
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