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Abstract

The present research aims to investigate the relationship between money attitude and impulsive
behavior as well as differences of demographics. 250 undergraduates from Hunan province were
included. Results showed that: 1) compared with male students, female students have more
strongly emotional reaction in the consumption process, which explains why women are suscepti-
ble to impulsive buying in the real purchase process. Besides, the past impulsive buying expe-
rience has more impact on male students than on female students. Moreover, compared with stu-
dents who major science, students who major liberal arts have a strong emotional response and a
higher purchase intention during the process of consumption. Compared with the individuals who
live in urban cities, individuals who live in rural areas are more vulnerable to the temptation of
external stimulus in the process of consumption, resulting in more actual purchase behaviors; 2)
individuals who hold right-fame and anxiety attitude to money will increase impulsive buying be-
havior; individuals who hold retention time, distrust attitude to money has no significant influ-
ence to impulse buying behavior.
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Table 1. Different gender college students’ impulsive buying behavior score t test
= 1. FEMAEAHE M EIT A LR t 13

M SD
t Cohen’d
% S % %
15 ISR 20.37 23.72 5.45 8.24 -3.71" 0.48
DAAE 3l 1 31 16.86 15.53 4.40 3.93 246" 0.32
SRR B M 3K 14.15 15.65 5.39 5.73 -2.09" 0.27
R IAR R E AR "R p<0.05; THRp<001, FHE.
Table 2. Different profession college students’ impulsive buying behavior score t test
= 2. ARIBAEAHTEMFEITAH LR t183
M SD
- - t Cohen’d
HF} SR R} R
55 I8 21.52 23.58 5.15 6.19 228" 0.36
) S 7 R 21.93 24.98 6.44 8.46 3.74™ 0.41
Table 3. Different origin college students’ impulsive buying behavior score t test
< 3. AEEIFEHEEIEISTIT A LA t 456
M SD
t Cohen’d
I A I A
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