Advances in Social Sciences #+ZF}2£H{ ¥, 2016, 5(6), 892-898 Hans XM
Published Online December 2016 in Hans. http://www.hanspub.org/journal/ass
http://dx.doi.org/10.12677/ass.2016.56126

Shanxi Rural Tourism and Sports Tourism
Integration Development Model Research

Hao Huang

School of Physical Education and Sport, Nantong University, Nantong Jiangsu
Email: 554650189@qq.com

Received: Dec. 9th, 2016; accepted: Dec. 25th, 2016; published: Dec. 28th, 2016

Copyright © 2016 by author and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

Abstract

The integrative development of tourism industry and sports industry has become the main trend
of social development. Meanwhile, Shanxi rural tourism and sports tourism collided and clashed
with each other, which extended a new industry. This research is focused on the integration pat-
tern of Shanxi rural tourism and sports tourism through document summary and structure inter-
view. This study found three kinds of integration pattern, analyzed their deficiency and improved
some innovative aspects. This research will be of great importance in increasing economic in-
comes and improving living quality of rural people.
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Table 1. Shanxi tourism statistics in 2015
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Figure 1. The sports industry and tourism industry integration process
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Figure 4. Recombinant fusion model
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