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Abstract

Combined with the related theory of behavioral science and design psychology, the relationship
between user experience and user behavior, and the relationship between user behavior and
product design were analyzed. The five dimensions of product design were proposed based on the
user behavior. Specific methods of the five dimensions applied in the lamps design were analyzed
combined with the cases, and the innovative design of lamps based on user behavior is proposed.
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Figure 1. The relationship between user experience and
behavior
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Figure 2. Lamp design case: Take-off Light
& 2. KTREIEITERG]: %3 & KT (Take-off Light)
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Figure 3. Lamp design case: Secret of Light
3. KTEIEITERG: FZFhFH(Secret of Light)
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