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Abstract

With the advent of the sharing era, new energy shared cars have gradually been accepted by the
public and gradually penetrated into society and life. On the one hand, it will bring us convenience
and benefits; on the other hand, it is also energy-saving and environmentally friendly, which is in
line with the development trend of the current era. The purpose of this thesis is to systematically
analyze and investigate the current situation of new energy shared vehicles through user-centered
service design methods, refine the key design factors that affect user experience, and provide a
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theoretical research foundation for the design of new energy shared vehicle service systems. The
specific research method of this paper is to use service design methods such as service blueprints
and user journey maps to obtain users’ core pain points in the experience of new energy shared
vehicles and based on user survey data, to conduct interpretation, analysis, and discussion, and
finally design to solve user needs.
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Figure 1. Portrait of a novice user
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Figure 2. Portraits of experienced users
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Figure 3. User journey map of new energy shared cars
3. #hRERHAZIRERA FIRIZE

FEMEE DR LA A P IR R AR AL B . A P IR 7 N TRAIE B, BUERT B, TF 4B B
EHEF B XHPAT N, TSR, FP R, A 4 DIt at. @R R, TR
TR SRR P FoR S R

DOI: 10.12677/design.2021.62004 21 wit


https://doi.org/10.12677/design.2021.62004

TR

3.2. MEEEHAFRERAFRRRE

1) FraelRI =R AR TR A AR A .

2) HERERM S,

3) WrReIRL IR ENMIEELZ . BRSSP RIEEI B . TR AL R | b MK A A
AL ZEAM R

4) HrREIRIL IR A IR BRI R R R, R 2SR Y KRR — KRS

5) fimMERE K. TESMAZE, EEMNWSH T 220, L%, i, B4, Wil . AN TE
FRAS LA S HES BeIS B 25 S R R K BR 1, A4S AT A R ORI

6) =17 HI S MERE K

7) HrReIR L VR AR T 5 G A A AR D A )

8) MR T B M E . TR, AT S A 53R 3] — S 005 I kSR

9) BT REVR L VAR F XU B 45 e i 75 o o

4. ETIRSFEIHHIBGERR

FEF PRSI BRI T, BATREMEAEAE A& AL A, B IR IR R AT O IR 55 DUIR, - 48 519/
SRERMRANSZI A5 BIAR 55 85 B BATAT LA ek Py ) S (0 A BLERE AN S2 M AT D PO i . S AR 2 R R AT
FECPEAT N BTBATN. JEEITNZFRRAR, Wi 4,

RS CR=} I=3s) X
iz 1A 1A 1A
THF @l BEy AR AR BT W
app, B HE AL f7a  hE HE
BWA B g | SR BUR BUR
B B ES # BE B E
o B
i Al ERA TR AR 5
EHH OBR, YR BRT Th it
®EE e wEH EAR S =R
EE N E HE A
hi )3 i
Ho
R RiE ® o FE A #E  ZR
T FE 4% RXig £ i QU 0|
S 4. § 58| % HBEE
HRE ARIE mou w
#E WA R
#E RBF [}
X. #HE
iH.
EE #E iils Ry EE
xR %5 Wy EC =]
BB R hngy ®rE
R Big.
e
EE FY & L]
O & B B
®E % #” g%
#7R. = wE
=L B OB B X
. ERIR:3 EE
" OB A% =
R Of ®E
%
5
Fiz EF BE  BR
b3 R BEE  RER
& R 4 HUE
2R
i W A
B BE R
HE  F%
B

Figure 4. Blueprint for new energy shared car service
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Figure 5. New energy shared car business model
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