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Abstract

As the strategy of rural revitalisation continues to deepen, rural short videos have become an im-
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portant window for displaying rural landscape and reflecting rural culture, and an in-depth grasp
of the spatial production and narrative strategy of rural short videos from the perspective of media
practice is conducive to solidly improving the quality of rural short videos. This study reveals the
important factors in the production and dissemination of rural short videos. From the perspective
of spatial production, it creates rich spatial images of the countryside and conveys information
about the countryside’s natural landscape and humanistic features. From the perspective of narra-
tive strategy, it explores the possibilities of fully applying different narrative modes to the rhythm
of the video, conveying the core content and values of the rural story, in order to provide a refer-
ence for the use of rural short videos to help the strategy of rural revitalisation.
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