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Abstract

This article utilizes theories from semiotics and dialectical philosophy to study metaphorical rhe-
toric in product design. By analyzing the dialectical relationship between the two aspects of rhe-
torical figures in metaphorical rhetoric, the article concludes that the unity of metaphor is mani-
fested in the similarity between the vehicle and the tenor, as well as in the final unified textual de-
sign of the product. The oppositional nature of metaphor is demonstrated through the indepen-
dent systems of the two aspects in metaphorical rhetoric and the differences in cultural back-
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grounds. The unity of the two aspects in metaphorical rhetoric presents opposition, while the op-
position of the two aspects enlivens unity, thus illustrating their mutual interaction. This article
provides a philosophical perspective that serves as a foundation for the study and development of
rhetorical theory in product design.
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Figure 2. Ship of the zipper
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Figure 3. Wall mounted CD player
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