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Abstract

According to research, among the five senses in humans, visual perception accounts for 37% of the
most profound sensations, followed by smell at 23%, hearing at 20%, taste at 15%, and finally
touch. The long-term experience of people’s contact with external objects has formed an inherent
perceptual experience, especially with the increasing maturity of new media and other technolo-
gies, and visual translation and expression are becoming increasingly obvious. The instinctive re-
sponse to perception has led to different perceptual semantics for different audiences. People’s
perception of the fields involved and the emotional generation caused by perception are gradually
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refined, and the design field is also constantly producing new forms.
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Figure 1. Qiumacha research institute tea stick
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Figure 2. Rehearse a play
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Figure 3. “A sound system”
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Figure 4. Seven color flower device
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