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Abstract

Text, as a communication medium for conveying emotions and ideas, has received great attention
in design aesthetics. In daily life, watching movies, as the most common aesthetic appreciation ac-
tivity in people’s modern life, is happening all the time, and its film name is as necessary and im-
portant as a person’s name signature. The article takes the design of Chinese character film title
fonts for various types of movies as the starting point, analyzes the application method of “aes-
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thetic empathy” in film title design, and discusses how the theory of “aesthetic empathy” con-
structs a bridge for emotional resonance between movies and viewers, which is more conducive to
conveying the artistic and humanistic characteristics of movies through film title fonts. The article
analyzes and discusses the font of movie titles based on three aspects: giving, personification, and
symbolism, in order to better convey film information in a fast and diverse information age, meet
the functional needs of the market, and cater to the emotional needs of the audience.
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Figure 1. Font for the title of “Shoplifters”
B 1 CMARE) REFES

Figure 2. Font for the title of “Shadow”

B2 (%) haxh’

3.2. WA

N R RMERE TIRE L T SRR L RO R A e E T, RAAR R AH
PIRT 7 NBISNER . RAE, SMESERIETR, RN FEY EA AERHE. flin “BJERR” © “IR
H AW NI AL XA R TALE R B WA SRR A (RIS S K 1 S B e e o B AR I BB T
%, WTPHANEE 2 Miza e, BA BERSE, 0yl VEEn A s, FE 2
BIXAHE SRR, ELERANZES SR RIS, A G RO S AR R [4].

CHRIEPR T8 (W 3)2 — iSRRI R, YRR T — Aoy 7R3 — &R NFER A ESIE
1, A Dl e — U A R A M SRR IE A A, R RIS TR ke B ORI A K)o I LR I
AAEBE RS T NRIRERHAE,  “R7 TS T NG AR AL IR EERAE, R AR
HE, — I ZRIE SRR, Wia A s RIEERL, TR0 “” BMiARMZIRER . S0
I 44 TERHEER O HERR 5 k. A58 n R MG, BN AR A IRME S5, K9 T
G, BIAEARA BRI S A TR B0 th RE RS2 B A 38 L I R4 1 R 11 UK

DOI: 10.12677/design.2023.84357 2909 wit


https://doi.org/10.12677/design.2023.84357

VI

3.3. RIEE

FALE S SRR I O RHEIE S RSB &, TERREA R LN /57 o XM “f5 5
AT EAELIRKIER R, R LLIR TS BRI MR AL E L. XK “F55 7 BErT DL 22 18K
BRSO S RS, R RS M S S FIPA95E, tn] DL BR 240 HAh Y 4 dr s R4
BlanzEhten. 788 G s R AR, EOSA I LSR5 (A7 £ T 40 96 5 1015 S ATa L, W 2 HikiE
R ERRESE . B BEEERMREXR, T3 E R E R ASEE TR H, WE
IR A W ERERIT RO AT, AT A8 I S 5 B

g R ety (K 4Bt a4 “ e =5, TRABTE A s b 32 2
MERMAVNER . 7 T BB HE RN ERIIBIR, WO TR CE B O R
(RIRRER AOTAR, PSP ARELRRR 7e 0 1 B TR, M s WA Ca BRI %, [F
I IR S WP e i B AR, B HRRR I SO Bl — RNP-F- i e st ST o BIAE I AN I AT 4
M, BREEIEAVAR ARG . SRBIEK, FEAEE M B RO, AT 1% 38 ) B8 S A2

RERET5

AT 1 Dty

CE & guug MosHIe

Figure 3. Font for the title of “A remarkable ghost”
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Figure 4. Font for the title of “Totoro”
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Figure 5. Font for the title of “Les bien-aimés”
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Figure 6. Font for the title of “White Snake”
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