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Abstract

Ancient city is a common treasure of mankind, which unites the essence of the history and culture
of a region, and after the precipitation of time, the most real history unfolds in front of all people,
which is a precious treasure left for future generations. The commercial district in the ancient city
is related to the lifeblood of the development and continuation of the ancient city, with deep cul-
tural and economic value, is to show its historical significance of the core of the city’s future sus-
tainable development is of great significance. There are more ancient cities in China to remain, but
at present, many ancient cities in China in the renewal of the development of commercial neigh-
borhoods, there are praiseworthy, but there are also certain problems, the development of the an-
cient city caused by the obstacles. How to base on the concept of sustainable development of the
city, the protection of the ancient city and update the development of integration, so that the an-
cient city really “live up”, is worth our deep thought. In this regard, this paper takes Pingyao An-
cient City in Shanxi as an example to discuss the current situation of the protection and renewal
design of its commercial street area, its development advantages and problems, and further puts
forward the renewal design strategy. In this way, it explores the problems of commercial neigh-
borhoods in ancient cities in China and provides references for the promotion of good and sus-
tainable development of ancient cities.
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Figure 1. Plan of the ancient city of Pingyao and its main commercial districts
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Figure 2. Retrieval map of some of the ratings of Pingyao Ancient City on the Internet
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Figure 3. Street map of the ancient city of Pingyao
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