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Abstract

Trademarks, that is, business marks, are a tool used by consumers to distinguish and authenticate
goods and play an important role in modern business competition. With the revision of the trade-
mark law, sound can also be registered as a trademark. As far as the present situation of sound
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trademarks is concerned, the number of registered sound trademarks in China is relatively small
at present, which indicates that the examination system of sound trademarks is not yet mature; at
the same time, a large proportion of registered sound trademarks are rejected, which shows that
the application conditions of sound trademarks are harsh and the criteria for judging the distinc-
tiveness of sound trademarks are not clear, which leads to the legislation can not adapt to practice
well. Good sound trademark design can better meet the needs of consumers, thus improving the
business environment. Based on the concept of sound trademark design, this paper analyzes the
key points that should be paid attention to in the process of sound trademark design with the case
of successful registration of Tencent QQ sound trademark as the starting point, with a view to
making suggestions for the design of sound trademark.
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Figure 1. Source of theory and method of design psychology
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Figure 2. QQ prompt tone waveform diagram
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Figure 3. Spectrum diagram of QQ prompt tone
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