Design #tit, 2023, 8(4), 3244-3256 Hans X
Published Online December 2023 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2023.84400

RIREAS BN Z FHR4

—ETZEDH XU TR ARSI SH#E

FWAE, $EA, BANE, EER

SRR R, mH B

WekE H . 20234F9H18H; FHHM: 2023%F12H11H; KA HH: 20234E12H18H

HE

A ORI+ I+ RIS RBRIOKERT, BRI SHRTRNT AN = E
ALRFIREET= ST E — =B S TR AT AR st 5. EumgEet, Ee7T A
BF—EAEREMHSE. EA. EEFEBTRE. IPER. 03, BR. OISR, @i
fEdE . SCtetk. RAMERN . BTHRBEAZEEREZERREER (SHELE) HEZAEFL,
e BREE R B SYRISEH AT, DIRARS, EHENRN B4 SO ANREE, ARR “RIL” + “X
W7+ R PR R R — R ATAT Bk AR

X 5in

RICHR, LI, &

Agriculture and Culture and Tourism
Integration Fuels Rural Revitalization

—Innovative Design and Promotion of Agricultural Products Based on
Yunnan Horse Gang Culture

Liya Luo, Xiuke Shen, Pucui Chen, Haifan Wang

Arts and Design College of Yunnan Arts University, Kunming Yunnan

Received: Sep. 18th, 2023; accepted: Dec. 11”’, 2023; published: Dec. 18th, 2023

Abstract

Under the background of the integrated development of “agriculture” + “culture” + “tourism” in-
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dustry, this paper innovatively designs and promotes the agricultural special products of Yunnan
Li series sub-project—Yunnan Horse Gang culture by means of design intervention in rural revita-
lization. Through market research, the representative Pu-erh tea, Yunnan red tea and Yunnan green
tea were selected to carry out a series of logo, IP image, packaging, poster, cultural and creative
design. The design process followed the principles of regionalism, culture and originality. As the
main accompaniment of the ethnic dance drama “Horse Gang Silk Road” of Yunnan Performing Arts
Group, the finished product will be launched along with the 8-city tour of the play to promote sales,
promote local culture and tourism while selling, and provide a certain feasible path for exploring
the industrial development model of “agriculture” + “culture” + “tourism”.
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Table 1. Caravan transport of the three main lines and the main output products
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Figure 1. Agricultural special products with hand gifts crowd attributes
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Figure 2. Pu’er International Tea City, ten thousand acres of tea garden, South Expo research
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Figure 12. A few silk scarves in quantity
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Figure 13. A little amount of fans
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Figure 14. A small quantity of canvas bags
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