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Abstract

Objective: Aiming at the problems of weak localization of design and insufficient dissemination in
the construction of digital villages, we propose the strategy of introducing the aesthetic pointers of
“Dao” and “Xiang” in ancient Chinese philosophical thought into the construction of modern digital
villages, and giving them new connotations of the times and modern forms of expression. In this
way, we can explore more possibilities for the modernization of traditional Chinese culture, with a
view to enriching the understanding of the traditional relationship between Dao and Xiang and
the construction of Chinese art theory. In this way, more possibilities of modernizing traditional
Chinese culture can be explored, with a view to enriching the understanding of the traditional re-
lationship between Dao and Xiang and the construction of Chinese art theories. Methods: Based on
the analysis of the thinking and methodology related to the “The Philosophy of Artifacts” and ele-
phant thinking, the philosophical concepts of “elephant” and “way” are introduced into the field of
design, and the humanistic regional culture of the local villages is summarized, and the local cul-
ture of the village is summarized through the observation of objects. It summarizes the humanistic
regional culture of the local villages and transforms the metaphors contained in the regional cul-
ture into modern visualization through the techniques of taking images from objects, reproducing
images, and blending imagery. Result: It is a process of transforming the limited “image” to reflect
the infinite “way”, and realizing the abstract expression of concrete objects through design, so as
to enrich their cultural connotation and aesthetic meaning. Conclusion: The relationship between
the Tao and the image of “to carry the image in the vessel, to realize the Tao” is one of the typical
representatives of the traditional Chinese design way of thinking, and in the context of contempo-
rary society, it continues to grow and produce new changes. The way of nature, the harmony of yin
and yang, the way of taking the truth from things, and the spirit of truth-seeking of traditional
Chinese craftsmen still have certain practical significance for the digital construction of new rural
areas today.
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Figure 1. Goose Village graphic idea source
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Figure 2. Overall project framework
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Figure 4. Goose Village auxiliary graphic design
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Figure 5. Goose Village graphic design
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Figure 8. “Go Play Goose” Earth Camping Project
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Figure 10. Cultural souvenir design
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Figure 12. Other extended designs for Goose Village
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