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Abstract

Tourist destination image (TDI) is tourists’ overall impression of the tourist destination. Travel
notes are one of the most comprehensive and accurate descriptions of the TDI. However, they have
too much information and too many different forms to be analyzed manually, which makes it hard
to draw the intuitive and systematic conclusions. In addition, the traditional TDI analyzing task is
holistic and static. Its seasonal analysis is not thorough enough, so it is easy to mistake the season-
al characteristics for the universal characteristics. In order to solve these two problems, this paper
analyzes 13,033 Yunnan travel notes on Ctrip from 2015 to 2019. This paper uses natural lan-
guage processing for overall analysis and season-based analysis to get both the static TDI and the
dynamic TDI. This paper takes season as the basic unit, then analyzes and compares the basic in-
formation of tourists, high-frequency words and emotion of travel notes to capture the different
characteristics of tourism in different seasons. Seasonal portrait analysis provides a meaningful
reference for accurately understanding the needs of tourists in different seasons and innovating
tourism product.
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Figure 1. Flowchart of travel data processing
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Table 1. Statistics of tourist characteristics
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Figure 2. Statistics of travel time
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Figure 3. Statistics of travel company
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Figure 4. Statistics of travel cost
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Table 2. Top-100 high frequency words for the whole year and the four seasons
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Figure 5. Top-100 high frequency words cloud graph for the whole year and the four seasons
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Table 3. Sentiment tendency analysis of yunnan travel notes
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