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Abstract
Studies in Discourse-Historical Approach would gain significantly through introducing socio-cognitive
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theories into their framework, while Context-deictic Space Model can facilitate the visualization of
social cognition. Therefore, this paper integrates Discourse-Historical Approach and Context-deictic
Space Model. With the integration of Discourse-Historical Approach and Context-deictic Space
Model, this study compares the image of Made in China 2025 and the image of German Industry 4.0,
which are constructed by the American media’s reports. Analytical results suggest that the media
of the United States lead to negative “other” representation of Made in China 2025 but positive
“self’ representation of German Industry 4.0. By manipulating discourse strategies and social cog-
nition shared by the public, the media in the United States influence social structure. Furthermore,
American media discredit China and Made in China 2025 in order to achieve the legitimation of
the U.S. Government’s Maximum Pressure Strategy on China. This paper also provides a new at-
tempt at elaborating Discourse-Historical Approach further with socio-cognitive theories.
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1. 5l8

Wodak [1]f4)351E - B 524> #7i2:(Discourse-Historical Approach, DHA)JCVETE1E 77 A4 Bt £ i 5,
W T T AR . 1515 - 1SR TE AR, BN DHA iR ERAFAE T iR G St Akt S a5 H 2
[ AR 1 . Wodak [21IA A4 S5 AR B m B S5 M AL S 5/ B R A, (HEEF NIRRT vE B X 4 2
R TR EIRN o X SCF R B[3] [417E G B B8 5 P Fk 2 (Al B (1 2t |, 2 h T 98 5% - 48
1 25 [A] 45 7 (Context-deictic Space Model), 1ZAEAY GEWE K 1G 8 4= r= E A SN T R ik, XHRZ
BARVLERT (B 4E RS RSN, & TRIFGE =AM 07 L5 . B8 - FERR S AR nD A A B8 5N
DHA, 9%k DHA AR . Bk, ARSCKETE - Pk 51858 - SRR s A mh G, A 16 75 SR
¥ DHA it 23E S 5 2R (RN Wk, F4E AT RSB BNESE - faFc s WX R X 3kt i
B - R PR AR A A] M AL VR A R, 523 DHA o g SR BB ) T AL

2013 4F 4 H, FEEYHE “ Tk 4.07 5g, (FXRIFK “ Tk 4.07 ), 7B —fhliEsoR 1 E
AT PECIET 5280, L[] 42 [ 75 1) e b AT ) A e s s 2015 4E 5 H, HREBURFRAR T E G 2025)
(FCHRiRR “Hili& 20257 ), B 7E$ a3 b ) 657 68 21 A B A /KT, Sl db B el )3 sl oK [ g )
R AT . PSSR B B bR AT 300 )7 I B AR SRS L B R B R R I A SRR
TRbgfa &, HEOetam deiihlig, KFSRISALL, A AR “filiE 2025”7 A ERE) “ Tk 4.07
FRI[5].

EAT, EAAAKT “HiliE 20257 F1 “Tolk 407 FIRFRFEERE T, B, &5, FE. #E.
PR R AR, WO FNE F E A IR AR “filiE 20257 i “ Tk 4.07 MBS EMK . EEE
AR N B2 AN =T, X “Hilid 20257 AT “ Tl 4.07 AFRIEEA T b EAE E ) “BIRERT .
AR Z AR A IREN, 78 A AL I E KB R, AEEAERRE MBUE LI E W E[6]. B 74l
B IEE - D1 E SRS - IR A, LeR e AR @ 1 “ o [ il i 20257 FIEEE “ Tk 4.0”
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AR, FENNER

KRR, UHHREEIREYERES SR, EmEsEEsErsEmSEmE .
2. HigHEL
2.1. &I - BN HE

TG - ik A b e U BUA DB T E . DHA B4 HTIEE AR 1
“IRE T FRAEFWARN) “fbE” RAE. “BEARR” (in-groups) 1 “BEAN L7 (out-groups), 8781515 1)
FMMIA[L]. TEE RIS & DHA (%0, Wodak [1J32H T A iEiE g Ay 4 ks, IMIERIE . AHeR
W LA ALTRENE . SRS SR

2.2. BIE - EfR==E)EE

Wodak A AREPFIEE AT R & O, S AR A S 00%T, R i A2
EHEAGIE AT I E . Bk, AR TS - U1 S8 Wi A B 5] AR R, B K8 sk
UL DHA itk 2. 7 BRIk, SR A S D AR LTS IE b R R

van Dijk [7JMAE 2SN A R, BINIE AR (Context Model). van Dijk [8]1WA A KT 275N
10 3T BRI EAZ, TR TR BRI G Ak A I 2 [ JE Atk R R K A2 S AP R E B A . 1B
B 5. ZhRd iS58 RSt = RIE AV 0E SRS i pE R AL R R, B IL =4
SRALEFRFEMARER P L. b . BURMER[8]. MV OLHER, 1EEEM &N “LE7 5 “Af
HORINAL, BRI HERAE “3RFE 7 RHARIERAE “Ah3E” [3]. B NES DA E RGN T IEREIAL9]
[10] [11], fHRTBBAER 0 7e A7) 215 B AE BB AN SRR B
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Figure 1. Deictic space model
B 1. fEFRzEREy

TEANFAEE TR SR, S TR CAE VB 2B 7= 38 A A O i 15 15 2 [R] (Discourse Space), &R TR, 25 [A]
GRS AT, 15 SR 2 B Wb 211515 25 8] (A [ A2 B [12] « Chilton [13)EALTEIE S AR, A2 T
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PRl . sl 1 R, FEFRARAS IR, Al h) . 21l d(s Bl APEAl (e Sl M = 4Rk R,
ABFR ZR R S RAR R R ot IE SR Al ARG SR AR 2y s SRR AR B IBE B, BERT DLFR A A% [H)
WA DA OB ], SEIEARAR ORI SEA Y “CIRE T, I B R AR O B SR B R AE N SE ) AR
a FARERIE B AR = N SR BV L IR, SRR ORI T REYE R IERI LR, B Oy AT
RetE/N . HERMSA[13].

XS FFIAF[3] [A]H A B S &, MR T B EE - FERR SR . nl&] 2 B, B Sy b 1)y
FEIEBE L FE Bt . s BT a SRR TS 5 (Setting) 25 (] rp . ZEE VB I B BT B+t . s BlAD a 4L
AR (Event) 2 (8] s FH44-5 5 % (Participants) iz 1 s il I, s fl B “IRFH” SEL4RRR Ly, “AthE”
TEBFERFR Pty FE+t BTEI T A H AR(Goals) X 35 [4]. a Bl AE Sz, IERT S aadier, a flg )2
ANESE, AR S

S

LhrHr S 5%
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GEy
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-t\\
7

(Circumst. faAkL 175 —
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Figure 2. Context-deictic space model
2. 1BI% - e AR EY

7T, EEE - SRR AR AT AL RCR G, AT DR SR A 2 DR B R A ) = AR R L
RUEAL AR TG TS AR AR 52, TR ST B A AL 85k o — T, A RS
1, W RALPRE S HEAT S FEM RIS, WD SRR & D s
Bi. &ie BRPIA, BB - AR R AT DUE N B S A AR R IR A, i TR A S
PERAERI IS S Hhe . BURMBESEAE 2 RAL, FTCLESE - AR [A A AT LLSEEL DHA mh ) S 85
ML o

3. A&

Factiva /& & BRE K. DI IS AR ZR o i i, Ui 7 43k 200 Z /N E KX . 28 FiE S .
IT 36,000 FREARPIHrE BEYR, E TR, MR, HFCIET Factiva 42T H 2013 £ 4 A “Tlk
4.07 XM & & 2020 4F 12 A EE DG midk 28 DOk 36 [ R A% “dili& 2025”7 A1 “ Tk 4.0” Bk
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X, TR

1, BFE (L84 (The New York Times, M&FK NYT). (fEEEHIHEH) (The Washington Post, f&FK
WP). (fE/R#ETH#R) (The Wall Street Journal, f&i#R% WSJ). 32i#+E(PR Newswire, f&FK PRN). L 3E
I 7 H(Business Wire, fijF8 BWR)SE B4 . 285 83T % 5158 5 A5 A5 ¢ 5t 7] “ Made in China 20257
i, AR 47 T “rhEGE 20257 fiE, it 39040 AN, @ar “ b EGIE 20257 1ERHE
(Made in China 2025 Corpus, ~ Sf&E#x MICC). 2 51 37 8 A5 @ o ) 3L 20 588 17 “ Industry 4.0 7F1“ Germany 7,
5569 BT E “ Tk 4.0” kiE, it 57,236 47, 57 “ Tk 4.0”7 iEkHZE(Industry 4.0 Corpus,
TITEAR 1C).

BRI A [ P9 A0 AH DA T2 O AIE S8 R o] A R iR VP 15 2 A I T80, A S0 4 DA RL I, i
B9t T AntConc3.5.8, ¥R 3 B & 15 SR ms, SRJG R TEBE - FEAR S (AR BUPR 51 52 e 1 15
AR SO, e, BUAE .

4. TETRRME

AIAER) AntCone FIZ 5] FEBCEE DI RE /3 M 1l 8 287 2 TR FH ) i 44 SRS . 3R 18 g Sl s
DA 45 5 56 [ S A G Ao FH 3 5 SR R I ““ 3k 20257 A “ Tl 4.0” TR M o 383 40 Hr i i S
T DHA I 2GS S S ERIX N “HE” 5 “fhE” « ILHISER SR ISEA, A Ho N 3]
T - FEAR A TE) AR R DX

4.1. MR sREg

DHA )iy % S TR 12 FHEGGT . %0y, $em s riE, XHaigsh s 5T iefreia 4, ki
(X 53 AN B O B AP R[]

2£% A AntConc A T EL, 7 MICC H1#6:%“ Made in China 2025 ”f{j#5 it i, 78 1C A48 Z“ Industry 4.0”
(IFSECIA , §7i% H “ Made in China 20257 A1 “Industry 4.0 ({5 #RiA] . “strategy” . “policy” . “initiative”
“program” ., “plan” 255 R 1] B IR TE PN EREEE b HH I AR AR AR R, AHL ER s e 1] et S B il i 2025”7
ATl 4.07 A5 JE M0 R YRR RG], TESCAR R FRRRE UL, BRI R, TR e 5l k. 45
RRW, FEEGAXT “HlE 20257 F1 “ Tk 4.0 RAMGAAHEZES . GRS HREE R4 R
TETE W IR BRI L R [14], ANF 4 SR UL SE B AE R “Hilits 20257 1 “ Tk 4.0” HITER
Zto

BT F “strategy” . “policy” . “initiative” « “program” . “plan” 2 b4 Rl 42 “Hiid 20257
Hh, FEEBGAAE L “threat to fair competition” . “threat to Trump’s trade goals” . “threat to American
national security” &% il iAZ0% “Hili& 20257 PR B . Rk T REGAEN “HfiliE 20257 B
AR, B4, FEBE 474 “issues” . “central target” . “key irritant” ¥§ “filid 2025”7
AN R R0 o R EA “H)iE 20257 R T AR AR A 5

5 [E AR R HR DL A P R 7 S 44 3 A 44 Tl 4.0, “ digitization initiatives . “ digital technologies”.
“digitization of industrial manufacturing processes” &5 & i 204 “ Tl 4.0” %N “FUrtigimg” , &
We “ Tk 4.07 #Esh TAE AL E L. “roadmap” . “model” . “interest” 253 % “ Tl 4.07
AN “ TR e, EEREED N “ Tk 4.07 HES f, gt 5 & E 2 gy, N E
Tl T+ g FR AL T 2B AER], SRR Tl R R Db SR 3

Wi iy 44 RS, AL RESINS 5ERAR N “ET M AhE7 , IR BIESE - FRRRA A
o BRI, 3 EEEARARIR IR 2 4 A1 R 56 [H BURF AL Tl Efa Rl JBT “IRE” Julh. Thrdf
Z5ZFEF “HG 20257 #IAT A7 Yk, GmEIEEEAR G, BT, ERMIE TR R AR L2
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“EFE” 5 AhFE” RS MAEER Tk 4.07 BERBERMENIERR “IRE 7, FEfERBL, H3E
] 73 AR 5] A E A
4.2. RIBFREE

TR TR o {8 FH AR A B T AR S 1] o R B U AR A E, T 27532 5 3% IR 5L
U ARIE R B PE[L] oIR8 SR IR R B3 . B A A1 e S B R R IR L. A
iBid Antconc Z 5| “Made in China 2025” F1 “Industry 4.0 #4ECHIBhR . E&RE, W& 1 s, SR
FORE MG AL . NIIERERCshia . BRI E X, BBRITE, JEESET R, LENZEHRRT
ITHESY B2 BRIEE2ER.

Table 1. Predications for “Made in China 2025 and “Industry 4.0”
% 1. “Made in China 2025” #1 “Industry 4.0” BUIBIRFEHED

“Made in China 2025” “Made in China 2025” “Industry 4.0” “Industry 4.0”

HBHCHIBNE () BBCHITER BECHIBDIA (4) HBHCHITE A
dominate ambitious level innovative
compete audacious provide automated

reject unfair achieve cost-effective
result in state-led create unique

kill state-driven increase game-changing

disadvantage critical build successful
drive down contentious reduce (cost) key

destroy controversial enable significant
steal original empower pervasive
force important have aimpact on inevitable

W 1 R, REEAREN “HliE 20257 B, RS0 TR RHT A THARES E TE L. R
E A% Z B FEs, @i “dominate” . “compete” . “reject” ZFhinl, LrEK “HiliE 2025”7
W P AKRI SR, RT3 2 (] TR, A AT 2 FAth 1 S 1) e B R v BN b
Hl4x. “resultin” . “kill” . “disadvantage” . “drive down” . “destroy” Z£&ia44 “Hili& 2025”7 %
) S 7 5 ] R HC SRR o () A o 5 A m ik AN s R 2 3R] “steal” AT “force” . FHLAFR BT “Hili&
2025”7 il “ eI S A m ER A “ a7 FoR# L. “ambitious” . “audacious” « “unfair” . “state-led” .
“state-driven” W J B3 [H A4 “HiliE 2025”7 MIZIMRENS, BN “BRO##m” o “ARFH” o “E
I EFM” A%, “critical” . “contentious” . “controversial” 25 K “HiliE 20257 LA
BAGUERREE . BEE 2 MEERR R RS, EEMEEMVEERA “ZEE” ER.

2 W GARTE R« Tolk 4.07 WS I 30IA T2 R A BUREE L. 25 1 9, midishia “level”
“provide” . “achieve” . “create” . “increase” ZE LT “ Tk 4.07 BT (ERERHL D
M “innovative” . “automated” . “cost-effective” ZidBRiH “ Tk 4.07 IR, BRI “OUHEH 7 .
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X, TR

CHBIMLI” . B RRARZEN” . “unique” . “game-changing” . “successful” . “key” . “significant”
S VRO “ T 4.07 N M —TE R L CEUVENERT . CRLDIMT L CORERMT L “EERK”
fikIg.  “pervasive” . “inevitable” St “ Tk 4.07 WoBFLESERVE I P 51 AT0H — 56 10 Tl #4741 35 5%

REREEIRT “ & 2025”7 JHARMIAT NRHERI B YE . fEIEEE - FafRas . ER “dilig 2025”7 1R
N BT, BEAEIEAE PR R AR N R SR . A« T 4.07 FSTC RIS R K HR A AR 0E . [
AT 4.07 FERFEIEFEMRAOR “RE ", BEERAE N IEHT IR SEAA,

4.3. $HPIRAE

WHREREE @ A AR THOER . AEMARAIE. & B 87 EEABUI SR
78 H (topoi) R 1 1iE 1E Th A1 67 T IR [1] . B0 H 2 58 )NS50 A1 o AE BRI S 1A 2050
L E AN L. R R )E, RSt BRI, R BRLERGE “ Hlik 2025”7 I,
KER TR AR LTS H , 5 L5 S 8 Bua ML A ALH “hliE 20257 ; mikid « Tk 4.0”
W, SREAEEMH TAHAR . SRR HRIE “ Tk 4.07 BIEEEM .

JE R H AT DLy I R AR AR E BB, S A A BRI o ), R
BURFE SN B BURF ARG [ P AV HES) P TR A Sa 4 1 “ b7, RS R s S E 7R
RN FIATHERFAL Y, SEEGE “Bepihd” o Sainin AR PiEss, KRGS “hiig 2025”7
FHOCHR B 7 108 H 22k “an e i3 20257 s 38 [E M Bosi by, 36 [ 75 22K 3 52 By ik BHL AL < ilid 2025”7
HRHE 7 o I EUX —BRE R H 38 EE A Y B BUR I S Bk K B 1 5 S iR S A AR

(1) Officials of the Trump administration have called Made in China 2025 a threat to fair competition, say-
ing it encourages state subsidies for domestic companies and forces technology transfer from foreign partners.
(Dec. 13, 2018 WS))

FEBAAREEN “ T 4.07 BREMEHA AR BFSEeEE . FEREAA A RKEHS S B
KRN i Tk 4.0 FRTIREET), EEBUFMIZSCRE Tl 4.00 588”7 o i) 2)d it %r
XTI “ b 4.07 SRR R Dot (8 1 28 5 R gz, GER “ Tl 4.07 XHERMEE ST $REE 1
HEE, AEREEE R < T 4.07 A MK BARRKVGR, AL 71 TE A~ F R “ Tk 4.07 15CHF.

(2) “If the German manufacturing sector-22% of the country’s economic output compared with 12% in the
U.S.-fails to digitize, it could cost the industry a decline in industrial value” of roughly 220 billion euros by
2025, according to a recent study by Roland Berger Strategy Consultants. If successful, the sector stands to add
value of 425 billion euros by 2025, the study found. (May. 12, 2016WSJ)

SEEEIE - RIS A, 36 A I 1 T AN R RIS R H R B A e, B, AR IE
EEFHLE B AL “HiE 20257 XL G SO RZ H K P E i, A AR B RRe M B RSN
INED_EXE “ Tk 4.07 BN R)EK .

5. “ri-% -8 3EIR - IERR=E)

DHA fift e iEsh 2 5 EE N NAF B ST s, 1R TE SRR N Wik ik 1TSS
BRI PG HRS BTE TS . BIERB M SRR &, HaimshilnS 5E R XU 25 -
FEPR 2 18] (1) %A X33 DHA A i 42 SIS 515 5 - 8RR BRI s BloAH P, 5 P9 s AR 2 “ 3387
SEIFRRR L BEAMCA X B Al AbT s B, R ERAR TG . R IE SR A a BhAH G,
R A8 ] A S FR R b Ly, AR ELSE L IEBRY SR AR AU 1 A I ozt B Fig FR b s, ARFRAN LS
RStk I ERERAE, R3] b - 36 - 1Y TEEE - Fe PR A, anlEl 3 B
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(Real) factory of the future Tt

Figure 3. Context-deictic space model of “China-U.S.-Germany”
3. “rp- X - £ IEE - I5R=0E

S 5E OB PORE ., SEERERTOR “IRE 7 EE K Tk 4.07 o EEERTLE “Ab
& E i 20257 T AR K SR 58 RRAE N TE R R, SE A P A U, 451 (3) HH I enemies”
PR E SN BRI RAE R, K EE RN A7 o 64) il s A& AR “we” Hir
AT A A S R PR O 2R, ) IR 56 R 4 T 4 2t S A 2 RO 4 [ 0 5% [ 47 /2 2 211 £k £ (partnerrs),
TEE R “HET .

(3) “There are a few U.S. companies that have been leaning too far about sharing technology with countries
that are potential enemies of ours,” ...widely seen as referring to China. (Nov. 8, 2017 NYT)

(4) The United States and Germany are critical partners in virtually every major global challenge we face
today... (Apr. 4, 2016 BWR)

“rhERRLE AT R (China’s continued economic development) Al “ 2 [ i Ay 35 [ R4 777 [ i 4 B
H” (Germany as colony of U.S. tech empire) & [ M) Al 52 X380, HAHXS 7. FI(5)H, “increasingly direct
competition” i W] 3 [F SEARH O o [H WS s DRl b S8 2 T BB Se . “ P SRS ATE R IR BT
XIS B @ T LS, s BN ) AR, MO TR DR AR U ORI fE L.
#1(6). #1(7)+, “adecade-long economic malaise” . “a colony in the American tech empire” Jz B/ 5 22
TAG IR, SRZRHE AL A [ B 56 R A [ 058 R A7 T8 5t a fhilnom . s Hhifcom, 5
iERF L. EEATEIEREMNE TEREFERMNETER, “RHE R BURE D 1 3535 08 E 1
“Tolk 4.0” HIIALENE

(5) China’s continued economic development will bring the country increasingly into direct competition
with the United States, which is why Trump has explicitly stated the proposed U.S. tariffs are designed to im-
pede the Made in China 2025 program. (May. 3, 2018 WP)

(6) At stake is the fate of the German economy, Europe’s largest, at a time when the region is only begin-
ning to emerge from a decade-long economic malaise. (Feb. 8, 2017 NYT)

(7) In essence, Europe has become a colony in the American tech empire. (Sept. 27, 2018 WP)
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X,  “PhEPAFES” (China’s fair competition)5 “ #0311 E” (ambitious China)
TERON IR SRR B & A & = iR 2, Wl (8)H 1Y “unfair trade practices” , {#454b T a fliiz i
B E AP35 7 IS, AT R EIER WTO e 25 A F5e S /s, 51(9)9, “more ambitious
than anything” 51 “fili& 2025”7 bt [E 2 BT 22 AT AT GRAE A5 B “HF.0 7 o S EEATESET a fly, i
B s AL E AR B E” MR, B b7 ILSERAE. SREDKE “E O E
BTSN REALE, HHA O, 5K “HliE 20257 g, 2550 1E sl s Z i ek, «m
E 5% EME1E” (Germany’s cooperation with U.S.)7F 344 X 4k a flif vt s flimus, FEITHEHRA 0N
%HE. #(10)+, “German-style training schemes” F1 “dynamism of the American IT sector” 73 AR
L5 [ MV A e 35, WA LA A, A S T R A UK e k4250 . T “amazing” A1 “win-win
situation” £ W] 56 [E 4 fAo x4 [ 5 2 [ ) A AR RERUAS T, DA B2 b A0S AR 5 1 7T DASIZEIL “ XUB 7

(8) Through years of unfair trade practices and industrial espionage... China has accumulated trillions of
American dollars. (May. 16, 2017 WSJ)

(9) But Made in China 2025 is more ambitious than anything the government has ever attempted, a national
industrial policy that aims to project a new type of global might and influence. (Nov.8, 2017 NYT)

(10) Often they implement the German-style training schemes for young people that during the roundtable
Mr. Trump called “amazing” and Mrs. Merkel described as a “win-win situation”... In the era of New Manufac-
turing (what Europe has dubbed “Industry 4.0”)... Here Europe can learn from the dynamism of the American IT
sector. (May. 15, 2017 WSJ)

FEFAR X IR oz i, ARFR o0 28 [ ——Ab TRk “ 37 ERAE Y IE T “ ARKR )7 (factory of

the future) FIFIHIfY) “ #0207 i Hi T~ (commodity exporter).  “oRETT) 7 F1 “H14%= 5 LE”
EEIRT R, AR S EARR A BUR AN R K FERT 5, AT 2 AR I SERAE, 5l “if” 51 S %A1+
FIBERAE AR SE . BIQAL)H,  “RRIT” 236 [ 518 [ A2 bR i R R ERAE, F “EmE 5%
FEEE” R “ARKILT 7 o P “ARRLS” SEEfEMRT L, FAEEE AR ZAREFHR, 77
DAAS 31 26 [F 58 M (0S4 e “HIZ™ it D R 36 R b [ SE B S B R SRR AL, SRiEd L 44k
“HER AT ol B OiEii R ET, KSRERS A Y% DT R34 T A E
A “Hfili& 20257 o HI(A2)H, KEBEAHC IR “HliE 20257 HESHE LI LT, SRER R LT E
ERHE T, w AR R E A KRR R KRG AR MOINE B2 i, X AR 35 [ AL
e, KE Gy ARG @G E R LT, A e f sk B Oy ER g et D E 7 o S
BARLZAL “HIZa i D7 BB R, IR T T REE XTI “HiE 2025”7 BURRISCR

(11) Traditionally, Germany’s strengths lie in the field of engineering and, here in the U.S., companies
produce cutting-edge software. When these two forces are combined, they pave the way for what is called the
“factory of the future.” (Apr. 4, 2016 BWR)

(12) “If Made in China 2025 achieves its goals,” he said, “the U.S. and other countries would likely be-
come just commodity exporters to China—selling oil, gas, beef and soybeans.” (Nov. 8, 2017, NYT)

gibpmik, b - 26 - 4R EEE - SRR DAL RO, B ARIETE S E R0t iR
AR . SEEHHC “HiliE 20257 SNV E R ML A F P EPkESE E S BT il 20257
AFEFITR R, W ER HEEGALG A “HiliE 20257 N “AAFHESg” o “E LR

“ERERE , FER “HIE 20257 £ EEEN “HIZTEE EE, HGE s O R EiL,
WIS SO HF i i b o A R 5 [ R [ A R, KB T- 36 2 R IAUH A R, HAEE W25k
AL UG 36 A sy, BT CASE E o] DLz 48 “ Tk 4.07 , FEFR “ Tk 4.0” REEE#HH A
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WHRS, $TH#E AR, DUEZEE R BIRL
6. 4B

AHETE TR, B EE T - D0 S WA AR - SRR AR, IRTT 7SR E AT “ b
3G 20257 FEE “Tok 4.07 FINAIZESR . DFFUESEIESS - FRFR A MRS Al A R0t SE AL 2 L 14t
2 PIREE AT, e EAEL “ G 20257 BV, PSS E AL MR E K TS E
ERMARTRR, MU RE R, T Bl iE s, REACR AR “Hili& 20257 A1 “ Tk
4.07 FRINMRIITES,  “HiliE 20257 BOEMUH R “flFE” . “ Tk 4.0” B BRI <3
H o FREUE A B E T SRS AN B AL SN RO R EBUF RS, IR “Hilig 20257 1 H )2 HE
B R AR SR e R P A . 8 I AATEAE S S AR T R AR 2 S A R A S

AR - PR nE S ES R S0 U, R TS A BRI 5 A
M RAMWIIT. FR, WFFIIE 758 - P ik AiE BT - S0 AR R Rl 10 05 20E T il
PRTEE 125 AR R ARG 15 7 A2 10 3 SV A [R) I SCRE B JR s 1 18 28 7 2 SN A R R A
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