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Abstract

In the new retail era, the development of internet, artificial intelligence, big data and cloud com-
puting has changed consumers’ shopping habits and shopping methods, innovated and reformed
the traditional retail industry, promoted the further integration of online and offline, brought new
experiences to consumers, promoted economic growth and upgraded consumption environment.
Consumers participated in the value creation of products and made experiential consumption.
With the assistance of third-party payment platform, the demand and efficiency of consumption
were improved. However, due to the drive of interests, users’ personal privacy and identity infor-
mation leak occurs from time to time, and the protection of consumers personal information is
also worthy of attention.

Keywords

New Retail, Business Model, Emerging Technologies

& TR AR TR

Lzt
R AR A E A TREE A, Ll

Email: yigun.ma@ruc.edu.cn

Wehs HiA: 20194F6 H4aH; FHHEM: 20199F6H18H; KA HM: 20199F6H26H

HE

EHFERRA, BB, NTHEE. KEENZHENRRER T HRENWH I BRAEm X,

SCES| SRR B E T RN, BT EH, 2019, 9(2): 11-15.
DOI: 10.12677/mom.2019.92002


http://www.hanspub.org/journal/mom
https://doi.org/10.12677/mom.2019.92002
https://doi.org/10.12677/mom.2019.92002
http://www.hanspub.org

IR

RFEWHT T RFANLE, RETERTLRLENHFE—PRE, SHEAETRTHNER, R T L5
KK AE AR T . ERESE TR ERE, H1T TARRXKHES, ER=7XMNFEH
BT, #ITHBROFRNUE. HEHTHRNES, AP ARRNSGESHEEFRER
&, HHREANNME EHRP BRER/RERN.

XK ia
FEE, RlAEN, FNER

Copyright © 2019 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

1. 5]

2016 4 10 AMBTE MRS B, PTREEEDAEEPR SR THERE, AN RREAH
FRISE—U, RAEHEE.

2016 F 11 H 11 H, ESBEIr AT R O THES) SR R E QIR 3 A & L) (B 75 & [2016] 78 ),
B T A Sh R E Sk B EQE A 4R T BRI ARTRE N . (R ERRELR LR T Ak E 1 ) B
G PR TEMWIE DR EE BKT, KL TR, RS, RESERHASLE FER. e, B
AiE, BRI, MRS IR IE A )5 .

2017 4F 7 A 11 H, FEEEERAT “HEE” BN mRN “BHtiTEne” , =REH%E
B e, BHhG. BrERFRE R, S s R OB I S N RE R LT AR,
ST YRR T I R

BOAXT “HEE” A A G — AR E T € X, AR IRATT N BCR J2 T A 52 45 )2 T ] LRI
CHEE” L. RS RIESAR TR TR S5 A BRI T LR T RS, HEBIA
TR TSR, R T IERAR T 530KV 203 A AP R 50 R0 T4 imt B S R P B

2. HRICRRERE

KA T T LA SR AR R SR LA 2, AS [ SCRRE XS R B P AN o B A 5K HE(2018) % 138
FAERB BT A H TR 020 B R, 1R2) 7RSI M REE BN AR, MEE
PR XT3 HIRM & 2R (201 8)iH 1L St 7R B T VA RGN 1 i 6 A RIS RS, A X
AR T Ml AR A HEAT SR A HIRIE T o 3% 35 2 (2018) WU 35k T FH P AR B AN R Bl o i 2 4 R L S SR R 7
R 7RI 25 T P IIREm . ARAEER, MG HE(2018) RIRAEL L4 N AR KR &, (B4R BRAEHE
DI

ASCAEDAT SCIR A2 At 2 b I xR i A R B 32 e, e 1B R A BT
Ji&, XEEr G WA RFATIRARIE S, S48 T FERAR AN AMEI LN R, R T HEEE
wFfe st v kR, RS TR B .

3. MEEHNRERN I

BEE AR AR T g R, OB BEME G 7 AT KB =5
FBT R, ARG R AR SR A P AN B -

ik

DOI: 10.12677/mom.2019.92002 12 AT 85


https://doi.org/10.12677/mom.2019.92002
http://creativecommons.org/licenses/by/4.0/

L iR

3.1. ZTMZ& ERBRES

e E DX AT KRB ESSL T RIS, i 55 A R Ja B2 RTE 2 M
JE, R R M ERBHRA RS R, (2 TSR RN 5 7 K0, A
St T AR S AR 55

5RH(2018) [1 3BT WA BEN BRI B, IR AR DA 0u0], LN BT AZE B APP (RS
B, 6 BRI 0 2R AT TR UEE AT o SRR Bl i B R R R AR R BT AR R T R AR,
APP IRHL SO EORSEBL T PR S5 5 . R TESERZE 255 (T TG, BATAME AT LUK ik 458 57 3 e 2
BLE, AT A & U7 (1 APP FIBLUE /N T JEAT b o, B ELER .

e E AT B S, AMERR S TIRS R, WO T A, b T HEBA R R R
TRE. BTHEEEL THRAEE. AT aE. Lo VFE. WiRs. BEs. &z, POS i, PC i
Moo, AL SR —RmRE =" 1) “HEE” AR .

3.2. £FEL. IR EREXiESE

WS UM AR L 2B HP RIS A I i = oA B S 2, S R IR e 1L
WHEAN RV E. P8 EoRZER LR N, ERAEREAAATRET 20 WRFErE
N LRI IUAE T NAERIE AN LT B SR U IUAE (9 B 7324, BB BLERIE S IR0 AR5
TR REAN IS B AL T 9 5 K 57 (T Pk

B H(2018) [2]HHE B ZE ) House Selection FIZEMBI . i P A A WINHERE L =5 NS 45 FX) 5 Jo Ao A )
SR —MES TR AP RS R A3, 3 T DO 5N BT R R R A B R B MR R Y
FET AL QSRR 2BV, MRS “SER a7 B “ SRR .

A N AR T Z e BB ROR, I SEEORBE 1L 2 & R At ), (HR R IRTE
Sl RS, AL T AR R AR ARG . e XA A RIS B, BRGSO T 9 RO SE B R ALY,
AT A GBI . Len s B R A A W ol Exh VR B IREAT T EMBLSE R, ikl o &
ST, %k TR EHBNEZAME, 31T 7 RS RR.

33. EREEE

(M BT R IS ) R, AR ERNERZT, SRELERNTERRKET
[l FLRT UL, BELNRE, RINERAR; ARMEFEEB A LM, HRMESN, &k
LT mERS, TEEMRENEEBARKIN, 2RIEZERHIEEER LR, Kk, “M% + 1]
JE+ W K O AR .

WL N MSSEEEEF A SIS, 5N 6, WEELRE, tLnirTal, W&
Tk B . SHER, METE G WITMHRL TISEAIEA)R, e Risiifs, AR
T O RMATEBE AR L. SRANMEE R SMYTAR, THAR FRE LT RRIERRE, i
RN IR T 45

4. FIZETHLERHE
4.1. B=HFIHTFEEHNER

FEFEERIACE R, WSS SIS T O 2B AL G i I e AERAT R SO, JRIZH Oy
WM. EIRZ Y5, o2k BIR R T AT LUl — M FHLH KRG APP 83 (15 APP
DT BRSO R RAE R, NG B COTIE S =07 SR, BIAEAE AT, ARIX

DOI: 10.12677/mom.2019.92002 13 AT 85


https://doi.org/10.12677/mom.2019.92002

i g

SR KOR T LR T (8 i 1 49 48 — 4R 3E 4T B 1324

BT AT G BRI T QIS 7 AR TR, ST i, REuE R PR,
AR 2 T80 T e mftss, et FATTIER. BT RMIZ S ACEM 25, a7 RER
NG, WK 1A S IR AR . SR FE MM T E R 2R S AW [ H s,

4.2. HHRES ST RNNERIE

BRI R RETTE THREEZ NS 52 RN IMEE R S b, 2 Eme, MK ok
T S RO A SEARCEE o B R B SR 5 BT 5 1V 2 B B R Z 5L, N T Ak AN
A WD), RO T AR RS

HSEHAERZ AT, TR it i 248 ELAH I AR TE 45 2 8 4R 0t 7 e M mT Redk, W 935 T bLik
FH DR SR TRE . T PIT A M E B R R T U R, ARG AU, IR
PR ARFEA(Q2018) [319E3) T EFAIZEM], s B SRR 2 A R SR AL T2 08 IR EUAL:, R
A KM R, THREERIMNA R E B, A SWEAREN, HETUEaBRED,
RIXBSRIFHI . I E RIS S ERIE, AT LR 2 E I AR 2R VRoR, i v 2k 213k
o (4 JRI T

4.3. #IZHEREHEE

FETIRM A R 5L R, B ARSI A0 B LR Ak 5C 28 00 W 2% 14 EOREVES 4 i SR AR
M, ARAMARRELENME, IR TSGR, A% AR, s, el
BB A . AN I R NP S A5 i A T X S B R AT A S RS A AR i
FURECRAS I A DB ATAL SRS, BRZS T S i ok e I Se i, USSR FBOE A, ST
XL o

5. MIFEETEARBFHIL
5.1. FFEFAR S R E M URE

R EAML NSRS, Rk OIE, 1RE T FEREE. R ARG 5
SEAIHAE LIS B ORI . 7 5K B 2 SQUE 2 BRI AR AT RAH A5 JRIEA™ i B S R, T AN 27 i AT IR
S5 TR . 0TI R R, AT RN T I AR, (B AR S5 B PR R AL T T
ARG ERRESZON 7 HES G PR R, 0 AN EM L PPEOREHR S S s, ERCH R
LS 5 BAAT S BRI T,V e AR MR i 508 OB, P e E MR E 5
A R A4 L o

IEHRAESR, FHHEEQ2018) [41REI 2 REFHA ST A, FHNTAREHEL, Jf
OREE LIl i i, A AR T R R S iR R . BATIAZICHET BOR 48 A ok
FIRA R, ERBATAREARGIE, IR—THHREZOTEF SR IR, XA LA & A5
T AT R B

5.2. HBRHEN M ARMERERERE

FEHRRZES, B 2 0T SORE R E R AR, ERER DA BER,
FHLT 0 UL R )l S 2> WA S0 3 T oK AR RS ST AN SIAT RIS A, S SUMIG R S A W) R AIE
WA TR R LUK 28 24T SR U0 . 8L LU 2% 2 19 N B35 SR AP AE L 2845 R

DOI: 10.12677/mom.2019.92002 14 AT 85


https://doi.org/10.12677/mom.2019.92002

R

T X RENS B4R e I P A U TR, I R SRSE AR H, e SRAN R AR

HLBLA R T E THLVS RISEH],  LenBR AT ik - he BIPa A5 1 R SR DL il BEAT (249,
TXRE M B A NG B ARG S R R HRE R KIS T “RE” , mARERE
M N AL AR St R AT A, 2 PR AR 8 R 2 I RS #1373 h o5t
RS SEIEAAT AL IR A 235 45 B AR AL ORI, 4 BE At B L A IO B 17 R AT

53. MIEETHMUEBERMS

KK, BAVGELI L T7 8 AR e, (ERIEVIRRAMEEE . Sk BURFF™ 8 I SR 7132
R, BT RbAiE LSS, ARG P2P S 6 (8 AT E G 0 S L 2 xR R AR . T
TENE P RIE, BRMG OB RZS, HrEE AR 05 B SR T ah e, I B
SRV A R, Ui, EREORAE IR SR T, X G AT H AT 2
T2 J1 5 S A IS

6. AR

R ERALGTEA IR EO TR0, R IE A ENTERE. KR =R
SCRER, R TN AL ERAPIR S, T T RE AR A E G, BE T aRERANEE. F
I L SO A SR E B BN EE R, ik T BT 1RTF TRCR, AR TSI E -

ERAEHFENA, BT RIS, A RSORS00 (5 Stk S5 AR AR, T
MNE BRI B REA RN . X T7 /&R ZRTH™ MRS 5 AR, 51— J7, R
WA R A RAE RN 4, LHERAJEZ .

S E WK

[1] k¥ HrEEmEF 7). FLZERIT, 2018(20): 16-18.

2] Bxfh B HBAEF MR HEIR S KRGS RERD] mlEFus, 2018(8): 18-20.
[3] SBEHE. RIRET N ET ARG REHE 1 28w U A [T]. BT R4, 2018(2): 11-12.
[4] OREEMR, FrHgee. <HrEEm A BB I R R S RET]. Bk E TR, 2018(9): 31-33.

Hans X
SIS R PR 2

1. FTHF%0M T http:/kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJD
THFRAEESE: [ISSN], FAHITI ISSN: 2160-7362, BIATEif]
2. FTHEIME T http://cnki.net/
Ao« EBRSCERA R HEN, A SCERRRE, BIRE

hmiE S http:/www.hanspub.org/Submission.aspx

HAFIMEFE : mom@hanspub.org

DOI: 10.12677/mom.2019.92002 15 AT 85


https://doi.org/10.12677/mom.2019.92002
http://kns.cnki.net/kns/brief/result.aspx?dbPrefix=WWJD
http://cnki.net/
http://www.hanspub.org/Submission.aspx
mailto:mom@hanspub.org

	The Analysis of Business Model in “New Retail”
	Abstract
	Keywords
	新零售下的商业模式探析
	摘  要
	关键词
	1. 引言
	2. 相关文献综述
	3. 新零售的商业模式创新
	3.1. 线下和线上的资源整合
	3.2. 生活化、场景化的体验式消费
	3.3. 全渠道运营

	4. 新零售下商业模式的思考
	4.1. 第三方支付平台的发展
	4.2. 消费者参与产品的价值创造
	4.3. 社交媒体的营销传播

	5. 新零售下商业模式的制约
	5.1. 产品和服务的质量难以保障
	5.2. 消费者的个人隐私信息得不到保障
	5.3. 新零售下难以形成跨界融合

	6. 启示
	参考文献

