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Abstract: The situation and structure, exchange outside etc. of the regional creative industries are the most
important compositions of the regional creative industries. In this paper, the KSF structure of regional crea-
tive industries was set up by the way of the analysis of the influencing factors. And the relevant aspects of the

KSF application in regional creative industries were also discussed. Moreover, Kunming city is as an exam-
ple for this kind of study.

Keywords: Creative Industries; Factors; Consequence

BT EIE~ &2 R KSF 54

HEEL BTEL KUNERL 5 45 2Ia’

'mE R, R
RURGREARAR, Y
PRWIT A, B
Email: freelovel024@163.com

ek HE: 2013481 H 17 H: BEEW: 20134E2 H 15 H; FHEW: 201342 H23 H

W OE: XEQEMVETORG LA 5N SSRGS AIE LR RS B A R . A G
EEE A R T, S XA R M S R R R 7 BT (KSE)ZE MIRESE, At KSF £E 1% 408N
S AT R R T T JF LA BRI T Bk R R IR KSF 2% /3047 52611 0 Hr o

KA QIR IR R

il

1.5l R I

QIE L, AR AR S QIE N, 8
BRI BV R EA T R RR P BOT S AA A,
FHE I BIE I B ML= G5 . 1947 48, 2550
MR E S SO TAE” S, WX R BEA T
SCEARGER M TR IEVE R RE, 1 n] LLIR AR 6 =l
BT A\ HER, EE L8 ESTE
(RImATE) —Frhl, JEaURE= L e J H =
FEFIR P BUE RV N A B8, D2 SR
HA Hobndgess Bz 0 E 2 e T J R & s B

Copyright © 2013 Hanspub

EA AR B ROGER 2 O 80+l
WAEIZIIX R e, FFORRFRIE 9% B K A%
GRS ot T X R 5 e STk B R BRI 2 ) R
SR )R i KITRES LR RS,
QIR FRAR T 5, T BORARIE

DR b S X IR TR R e g, 51X
BT SR X I 2 PRI IE N X HOE AE
HAMSATBRUA TR0, I RAM A s &
N2 GF BRI FI S . XA LR PUX



B M A=K B KSF 454

B A VA A K R N AREE, YR T A ) AR AR
B HRBERRRA e, @ AR BUIAREE AR
SELE XS R S N, 18 216138 I Aol 1w
FIETES) . XIGER E B SOt e —1E
ERME XEORRR A 0 S B AR B . XA
GG ARIXIBATE KR ) 2RI 2B

AR BRI R R 7 HTi%i(Key Success Fac-
tor, DL NTEIFR KSF)X 2 i 57 b R e 1) 38 2 1 (5]
FHEAT /M, @ALIX A =k KSF BIRC R K. i
M P B B T A AT DX 361 57 b R R et SRt 95 o

2. X BIE A KSF S4rtEs
2.1. X elE~ N KSF B&E S

A I R 25 43 i (KSF) 2 Jd 3 iR ) T 7 = 44
R RE MR R, FRXLEEF 5B
B, RN IR AR R — R BIE 7% . KSF 2
—FRRK R, BAYERTSRHE, SRR E—
PG IR AIRE 11,

X3 B E 2 it & Rk 2 . A=
WA JEIE T30, SO, DT B R 1%
Gi ok, ZAREZGUL, J&T X 5 EAT A XEk
G XA R R R 25 DL 24 3 X I 22 B R
JERHER, DA [ ARG T — Ak, 7oy RAE A
NACPNEAR S, I LGRS .

XA KSF 7B 8 e D R 3 AT LA e an
NGBS

1) XEASCRHE: QL N 3R, SR,
SR R

2) XaEE kg ST R AR DT
P TES T

3) XIRAGr R R A GDP, @&
NIRRT RE T

4) KSR IR HIFEBEET, 8=
FEVAE L, M

5) DXIUR FE Al 5 IR0« X SR 1t X A7,
B BUR M S

6) DX AR LT . [ A4S 2 XA R 2
By, AWK ERE,

7) FHERE: TR RERAURYT, A B
A S5 R

3 7 FR TR A SO R 1R DX A T b R R
SRR, JaiE DR e S A R A . X
6 D] 2N AL 1 S (R 11 P R Rl IX g ) 7 ol 5 Je ik ik
kAo

2.2. BIEFAk KSF SrHrss#

AR b3, DX e 2=k kB KSF RO &
B 1 E£oR.

B 1 AT LBV R I el e R e R 3% B
T, PRI B -t m] DABR AR R DX 3 B 3l ke e i 2
FtE XWTAFERX, FFERSEFARAMEE, Aril,
FEBARR R, SRS AN [ X Sk A7 A B 1E
B 1 R P LIRS SE BRI LA T 4 4y, DU 53
Wt o B B o AHIF ST 0 DR 3R B T e A SR
KARFRFKR, RN KSF 5 Hridi A X s 61 & 7= L ak
FOTTHR Pt —Fh %

2.3. BIEAl KSF FEFiEEX

GIE Mk KSF PN 28U IRk O T2 4 IX
BAIEF BRI R R oy 2, Fakay PR A
LGRS L2 B AT . R DRI
T

BRI —EHELER m 4, 4 KSF HEH
TSR VN X R AT VAT, VR 25 SR 513,
W 1.

1, 1.Y,,--,Y, R B 1o KSF %K R R
T A, Ay, A, Ros &R BTV E
B/0O,,B /0, , P, |0, & K& 8 110 e KAE
M/ ME. PPMES NI, BE-2, —1, 0, +1, +2,
O B ZRIR R OB s R, BE(E, &)
Z, —M, B, ). B4, KSF HERmR %5k

N8R
AXEZ Sl
LR
] N Pl TES
3 FyTeY
HEEE WL

Figure 1. KSF factors building of regional creative industries
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Table 1. Multifaced analysis and evaluation of KSF factors for
regional creative industries
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Table 2. Basic situation of culture and related industries in Kun-
ming
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Table 3. Creative industries of Kunming (incomplete statistics)
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Figure 2. Structure of KSF for Kunming creative industries
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