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Abstract

With the rapid development of the mobile Internet, the development of domestic music variety
shows has undergone continuous transformation, from the initial music sharing to the current
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model of integrating reality shows and performances, but in the process of transformation, some
music variety programs have shifted their focus from “music” to “variety shows”, overly pursuing
the topic traffic and variety show effects of the program, and ignoring the creation of program
content. How to solve the current serious problem of homogenization of audio variety programs
has become the starting point for promoting the development of audio comprehensive programs.
This article uses crawler technology to crawl the short review of the popular music complex “End-
less Treasure Island Season”, conduct sentiment analysis and text analysis on the review data, and
explore the hidden themes behind the audience comments. The research results show that pro-
gram guests, program production and audience experience are the foundation for realizing the
true “endless” of audio variety programs, and audio variety programs that integrate appropriate
guest lineup, attentive program production and the audience’s ultimate audio-visual experience
are more likely to gain the favor of the audience.
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Figure 1. Number of user comments
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Figure 2. Comment star rating
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Figure 3. Segmented statistical results of
positive emotions
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Figure 4. Word cloud diagram
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Figure 5. Topic distribution
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Figure 6. Guest popularity statistics
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Figure 7. Word frequency statistics for program production
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Figure 8. Screenshot of copy (source: online screenshot)
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Figure 9. Audience experience word frequency
statistics
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