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Abstract

Tourism destination marketing and information dissemination must rely on certain ways and
means. At present, the ways of tourism destination information dissemination are complex and
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diverse. As one of the six elements of tourism, residence plays an important role in the dissemina-
tion of tourism destination information. In recent years, Bed and Breakfast has gradually become
an important part of promoting the comprehensive development, transformation and upgrading
of tourism, and has made certain contributions to the dissemination of tourism destination infor-
mation. Based on this, this article takes B&B sites as a starting point, and explores its important
role in the process of information dissemination of tourism destinations. This article will take the
Yuliao scenic area of Cangnan County as an example, using Lantu drawing, octopus collectors,
ROSTCM6 and other technologies and The Long Tail Effect, to analyze the accommodation and
tourism resources of Yuliao scenic area based on the dimensions of resources, environment and
activities and from the perspective of cognition and perception, to explores the advantages and
disadvantages of residence in Yuliao scenic area during the information publicity of Yuliao scenic
area, and to analyze the existing problems and put forward corresponding solutions.

Keywords

Tourism Destination, Information Dissemination, Accommodation

Copyright © 2022 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 51§

BRIV R AR, ki H A I8 B RS iRl H A A4 AN SRS, WAL iR H
i g, ATIERRNT H (SR . SEINMERRTHES T B TR Sl H 5 B A% 3 1 8
5XCER, By H bR E . Rk H BN Zx1p 57 )EEHRE 2 —, JUHRE
JUE S MRS IR A, IRAE iR H B35 BRI T —E roTiik. Frik, ASCANBHERTE 5
T H S B R PR S R RO L g M T, X SRR H B0 B R s U i R A
ZBLSEE X

AL RENN, RAOGEBE ExbR H RSO R R I AR AL A R AL A %, 3R LL i
FAI T H A H SO TR, RN R IO B B AT T[] XTI, IRIEFEARR
TR BEAT B 24 N 2 — MR LA R R H OO RF L — NS [2]. JEd TR, @R A, R
fa R U —Fh,  Rfa EIRZBARBL 1 @ LA S A% 7K (3]

AT T R R BT KU AT RN BT R iy B RS 2SO AR OGS A5 S, SR g X T
4] B ol FE SCAC R B A 5 A BB Bt [4] Ll PE i XL T rh = REZR A R Aa BT [5] . 7H il IX IR A A
TR AL 2 A Refig Beit45[6] -

BLRr B2 o0 1 it s U X E 72 05 T B TR R R R e AR IO TG . SRR A ORI [7], A2 R
il B (3t A5 S ALHR 5 T3 A7 AR R STk T

KIS AL IR L F AR s ] TOH ORI E R« iR T RIET A, B KRR
MW IG5kl B s BAL T, A EeHE.

PRIk, AW FCRAT — 52 L SE SO AETE -

2. MR FEMBIELE
(—) BERXBESL

DOI: 10.12677/sd.2022.125141 1248 CIESES 93


https://doi.org/10.12677/sd.2022.125141
http://creativecommons.org/licenses/by/4.0/

Both, HEL

W NG, AT E &k BT e E R, LTEmi “—& /X" 1A
JiH ) “ 2 - K - JRIR - ubia s ” MR IRGSSO, IUN G BB A ORI A Y AT IE X
Fo XM 23 V7 AR, TFEAFHREBIME. FIRE VML o 5 X X H AR ST
—k, AR 20 /A, RLIRK. R WD T RREE A X, IFT 1991 4 E N E BUX
SCANEX, T 2020 4F 12 HE WA O T 0t E 22 8 1 vE 48 11 Z5 G [ 5K 4A Gkl st IX 5
WAL A 7R

(2) BT

AL VLA B 5 KR IX R SR I PR S AR & R RO VI, FI R Sigs . FEHER
SR 2845 B 8E, MU, ROSTCM6 S5 HEAT B dla b B, I HIHC R B 0 B #EAT 704

=) B EER

1) R XU X 2 SR

ASCR ) \OTUECR AR 3SR IS R b 50 T30 558 XU X IR 10 o PP, JLRiG Y 204 %A PP
JEi {3} ROSTCMG I T 4 IO Bt HEAT 70 AR B, FREGH ¢ XU DT 100 AZAR R 2% PR miin],  Iffs
P S m A AR IC - EAAN R IR RIS RIS ST . IRIEESD . ST RIS R b
IFIA) S LA, 75t 5 XU DX 2 RN 2 — R (42 1)

Table 1. List of perception dimensions of Yuliao scenic area
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Figure 1. High frequency vocabulary perspective of B&B names in Yuliao scenic area
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Figure 2. The cloud map of B&B in Yuliao scenic area
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Figure 3. The cloud map of comments on B&B in Yuliao scenic area
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Table 2. The list of self-cognition dimensions of B&B in Yuliao scenic area
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Table 3. The visitors’ perception list of B&B in Yuliao scenic area
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