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Abstract
The article selects camping tourists in the Shijiazhuang area as the research object. With the help
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of the Octopus web crawler tourists’ online travel data published on Xiaohongshu APP, ROST CM6
is used for word frequency, social network, and semantic network analysis. NVivo12 software is
used to analyze the influencing factors of tourist perception and study the perception of the
camping tourism experience by tourists in Shijiazhuang. Research has shown that the core focuses
of the camping tourism experience in Shijiazhuang are the time and location of tourism travel,
camping facilities and services, and tourist activities; Travel time is concentrated in summer, mostly
for short holidays; The facilities and services at the campsite affect the travel experience of tourists
in terms of cost, environment, accommodation, transportation, and food; Tourist activities are di-
vided into behavioral activities and psychological activities. Behavioral activities macroscopically
reflect the tourist’s travel experience, while psychological activities reflect the tourist's emotional
goals. Based on the above analysis results, the paper summarizes the tourists’ perception and ex-
perience of camping tourism in Shijiazhuang, and puts forward suggestions on the current devel-
opment of camping in Shijiazhuang, providing practical reference for the development and con-
struction of local camping.
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Table 1. Statistical table of the top 80 high-frequency words in tourism image perception in Shijiazhuang City
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Figure 1. Semantic network diagram
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Table 2. Examples of coding of tourism image elements of Shijiazhuang City
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