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Abstract

With the rapid development of the mobile Internet, short video applications have been effectively
promoted in people’s lives, and a new marketing method of placing advertisements in short videos
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has gradually emerged. Based on the framework of media affordance analysis, this paper uses text
mining technology to mine short video platform head anchors with high-frequency words and emo-
tional tendencies in advertisement placement videos, and study the shaping effect of new media
environment on placement advertisements. Research shows that the independent viewing of works
is more emphasized in content affordability, and the mobile affordability is emphasized by adding
tags to increase the exposure of works with the help of intelligent recommendation algorithms, and
the emergence of bullet screens in social affordability provides more abundant interactive scene.
This paper applies the text mining technology of computer major to social science research, and
integrates qualitative analysis and quantitative elaboration, which is a beneficial exploration of the
application of media affordance analysis in the field of new media.
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Table 1. Implanted advertising video promotional content and related high-frequency words
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Table 2. Top 10 high-frequency words in comment content (marked in red are high-frequency words that overlap with video

copy)
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