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Abstract

The “New Retail” model provides a new channel for gift sales. In traditional sales channels, con-
sumers not only need to face the problem of information asymmetry when they get a gift that suits
their hearts but also it is difficult to maximize their satisfaction. In view of the traditional market-
ing mode of gift marketing channel development and construction that is not perfect, poor online
interactive information, commodity circulation problems such as obstacles, based on the theory of
new retail through the domestic and foreign scholars on the new retail research, we combine with
the gift industry marketing present situation, analyze the present existing problems of marketing
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channel, and make a study of heart gift of marketing channel to put forward the idea of marketing
channel innovation of gift.
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