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Abstract

With the development of globalization, cultural promotional videos play an important role in in-
ternational communication and play a crucial role in promoting cultural communication. The
World Hakka Conference is one of the most influential Chinese gatherings in the world. It is an
important carrier for Hakka people who are at home and abroad to communicate with each other
and conduct cross-regional exchanges. Recently, the 32nd World Hakka Conference was held in
Longnan, Ganzhou, Jiangxi Province, and a cultural promotional video with Chinese and English
subtitles was released. The promotional videos involve linguistic, cultural and communicative di-
mensions. Conveying information between different cultures involves a complex network of lan-
guage, culture and communication. As an emerging research field, eco-translatology pays atten-
tion to the interrelationship between context, language and culture. This paper uses eco-transla-
tology as the theoretical framework and takes the “32nd World Hakka Conference Promotional
Video” as a specific case to explore the English-Chinese translation case of this promotional video
through the linguistic, cultural and communicative dimensions. It aims to provide new theoretical
perspectives and practical guidance to improve the quality of English translation of promotional
videos.
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1. 518

HET, ERERNEE L, N ZANER, FEHRE B R EE . EREEERA
ZRHERNCIES, $RRNERAN “Rizx” , ZFEFBX S KNI EE TG EM i
MEEEG. WARRBRRSOCAL 2L, FAHGNE, SOV R, &8
. BRE KR 2 A RS, BRI E RS X B mEE A 4k 2004 RSN di 2 I 5% R
19 BRI RaE, MARES 32 mBR RS TEHE 11 AL SN LR ETr, 2 UONR <H— &5
NE MR RIEES . AR S), eioRE At M CORSIRET KIE. LAk, 58 32
Jtt 5% g BoR K &I ATiE T oSOy B AL, LLBIS IR AN R B I, (R 50 5 T 53
WAL - B ERRACHIHERE, SCHE AR VRO — b B L SO AR AR T, LS 1) U 51 e ki

A SR HR R R  E L HAR WP R R N e TR iR B, e ARG N PR S A Bk
KA. EaRMER R AR IR 2 SOANE E T R, W AR MR R R . AR
ORI LR ML T AR SRS . AT RV EEAESE, SRIE RS A BB A AT IR, OB
ANREXS 2 T 3CA B85 SCAUAE I P PR SR OE 7T B A . 2EH AL, TSR =4 F R A T
PR R PRI 2 S A AR BE S I LACSEE AL Ak, DUSE i st ik B i it 2 S SCA AR AR I H
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A SCUVESRI AP IR S 4E . SCIR4EMAZ bRy BB HEZE, B xt (36 32 ettt A B0k
REBEEFD) Mo FREFEFENRADIIL, R SO E AL P 9 BRI . AN, ST Ed iy
SRR T, A BIAESE AR =B R, IRARINTEA FAL 20 5N B ARPAEE T AR skng, N
A Ja FANE AL T MR AL ISR S A SL A5

2. ESERF SR RNERNE

AT RIE AW PR IR T 2001 3R, ASBIREREMNESCES UK, R R o
SCHEATIRFE, JF ELAERH R (N AR v A SR AR ] ) 2R S M ORAE 5y — Al & AT L. 2004 4F, WIPEH
PUR[IMERBEE R (BIREROEFAR) —BrhEkgd “ASWEE” s, mioy “Bixe—fE
G R A S R BRI B, R IERNOR B R, A S =GR, RS NE R
NTT 58 B B AR 5 RE NS SR AP I o ARSI BIE AR B AN DAL AR TEIE R
gt, NEEDHUE AR B SR A T DA I SIC R [2]. =R R T AR A
R AR AR ROBIE 0%, R AR (0 AR, FR e A B RESNTE, IR
HIRERRF ST, “ =48 B S 4ERENvER S UGN Re e AR “ 58
PR (e MR A4

S ARG S R AR 1) 2 B E R B R PO v T A S e PR 4 (3] E RN B AU,
Rl RS SRR BT ST, T8 35 4R 000 R P e 05 R P FE AT BRI D 1 SE A3t 1 H RIS = 1
AL ESEAIEEE RTINS 5 R IR AT AL . B ST, R ER DT E S
MIRIETT, T RILRI RS IAEE, IR ] TR LR R

ARYE R R R R, BEENE A A SR YA R, B E B DGE S ¢RI R
WK AR, REHR BT OO R R SO B RS MISCA IR [4]. AEESRIR T, SCICYER) e ol
IR F R, EIEERE, M BAYIR R HRRIXER R, R R
MR, RTERI ISR AL AT R, DRt NSRS MR RIS IR IR “16 5
RESACHIBAER, —ANRIRITE 5 R Z IR A 3L [5].

AEBRYE I BRI RE R K SCAL 22 S0t TE B AR IS AR, R “ 3 AR R R A rh O XL
TEAZ P G B PR AL 7 [6] 0 AZPREET e BRI RE P I S AR AC BRI &R, R AAEIESL AR A
AT, SRIAEIEA AR EF S, B BB R S IE P IR B R . B AT Y
B, REGBREE SN ERE S AR R, SO EEAT R, DL ORME B A e %
IEFTHARSE AR BRAE,  DABE G iR AT SCAL R

H b, BT N FE AR © — M S A SRR i [7]. (58 32 it
AEBEBRRNEEL ) HHERARZOR G, IFE & — RIINCA T ER riai Rk, FN iz
DUk ” RIG R TT 2R3, FAEDORIE S IR, HILE S nRy kEES . ES
IR, 5 B BA LSRR M & MR8 R, A RERERRE L, TR HERI . ASCRE T
R Z B AR T H AT T RSB EUIR, A AR O S YRR A BT SR R 2 Y, PR TS
FESE C =ERR T B, MRS YR, SCHZE, SCPRgE=AN RN EAL A W ET oM, IF e IR
B SRS LA S I

3. ZEERBPEFRR
3.1 BREMAIFER
BAER W B EZ R AL MG, BERF ARt . S48 K RS I R TE iR R
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H 1R 340 200ME BRSS, HAEMLIEA b 5] S RIAE 3R 2 FOMAE R 0 S SCAL, TR BN SRR 0 1) 55t pi ML R
12 (G 32 Jutt AR BRSNS EA ) Wi, BH FERICURHA 8. 1) 54 9Bl ik
5, fl4n’y Jinggang Mountain. #8111, EAL AT “2 Bl PRy “An i Mountain” , JEARRHE
BT R, ARSI CRIESI MBS AL . 2) S AMREIRAR, KMo 5 A4 EEER S
Bk, #iltn “wAEERE” ¥ “Yangeun|Yanyi Wai” . “FHBIOA” B4 “Yang Ming Xin Gu” . M
AR, Kt A AT S AT RECIE S AR A R A AR S, SEAR SR AT RE S8 H 15 ST
B2 Ak T S S Bk A5 O ERARAS R

3.2. & HRiF

POE R I a8 R o i ais 7, HBm B, SRESR, #8Es, SEAPhisH
BZ CWrgi” RIEEZFZ AN, FEEFNENNG, B¥E 71, AW, E3EES P HAF
EIXFY “W7gitg” , PREERMEEfEt, FERERE, FR0AEHTE. S4&FTPESERAN “H
SEPME. WS IE . BUEEPE Mded” MEESCm B, BT e ARRIANEEZ S BT I
RS . ‘B A% Fr R4 “ Unite and cooperate, be honest and justice; work hard and dare to venture, be proactive
inwinning” , fEiEVL E,  “justice” J& T4, AREEELAE be B2 f5, HARESH b, BHECEAAW
JRSCHAL THE . A, S H A4, —SRORMES L S RS R AR SR ) 4 3R] R R SR A A AR
SRR . IEWRRE B T2 BRI “Mind and Hand” SR PN 1d], R dnir&—, BEES0 th Z5)
FHE o FULE R R T4 R Rt R B R BB B R B S HE, & 4%,

3.3. FERFEREREF

R AE T REKIE R = AR Sk, EAL e I ST T R (LRI ) R . R
FEBEAT S [ Ry (il A S, V) S o s R LB, BN 2073 s R RIS R A ) SCAGARFAE
AP S H AR B PR Z e . EAR v, B sk o AR e o BT . b
ik S5 E A ER R R, B KB E AR B R SCORIR A R N BB, TR E R
BIPEPOR T SN ZE R AR B, FfE R “ AR S BN “earth will turn into gold”
JESC P Z MR RSy “ REAM ALY, RO E N “ A& T, N TREZAKR
W oG R . B, BRI L B R A T ER O RIRE, RN RS SO, A
B
4. ESBFRFEUATZERRABLREFRFIN IS EE
4.1, IBSYHERYE M AR

PP AR F A SO B AR I T B YT 30, FIR AR SR . 1 XU SE T T
BE. ERERESL T, B TERZESIOER ARG SRS, RS RBTFZ R, S5
P, ESCTEI R B IR FRIRIE 5 RIE M, RN R HARE S 5 5 M. R REHEMLEL ik
WUEIFB > e ), IFES G ST “IES4E” WAL ML 7ot 5.

Bl 1: WAt LR

Yangcun|Yanyi Wai

1528

Yang Village|Yanyi Round House

ETESHNM, BRSO AR ERE TN R, Bk o

DOI: 10.12677/ml.2024.124283 537 HURIE 2%


https://doi.org/10.12677/ml.2024.124283

Tt fe

PN “Yangeun” , FEKERERFERE CHEE BHIFN “Yanyi Wai” , AEEMEBIE RUEEE R . AR
BUSCHPNE I, ABIAE RN, BIREE NMARYE AR 20 S 48, WG S i TIE R . 1E
PR AR A, RESRH & B HEE A 1T7E, A58 4 78 R 48 E R SC N,
BRI T RE VR A o TEIXMIENL T, FIAE T BN — Lo R v R R SRR, BER A PEE,
om EHEERE, KRB EAIRE, AR EES.

#)2: B&WE w5 ESL

R ZH i kE R

Unite and cooperate, be honest and justice

Work hard and dare to venture, be proactive in winning
&7

Solidarity and cooperation, honesty and integrity

Daring and struggling, initiating and winning

EZEL T, BT RZMITEN, § 2 HRARR. ETES4EMAE, BIRDOEN 4501
BB, FERR AR R R, DA ORRIR MR A AR . e R EEEIE, DU iEE
HIRZ PSR, EREER, RN, RrTRefeil HBaEE G E SAE K. 3
W, PREAGERFE, MIERDOEET IR —, RERFEFERT, XL TR, DUE AR DGE 1
W, B AT LR ) 3 HP DU S M R AT VR _ B AR SRR, “justice VR T 441, ANBES“honest”
FHHIRAE be Bhidl 2 JG. tah, VAP EE MBI R FINE 5 SR TRE, 38 ik th DU 1Y 745
P i b s ik A7 . PRl 91 2 AT 2% 4 Solidarity and cooperation, honesty and integrity Daring and struggling,
initiating and winning” , AMYFESE K EXTEE, HEINWE . SRS, WS WEEE T 2L 55 EiE
T XHEZ TR, RN, BT REE R SCAETE B T ORI SO NI, RIS SCREAS A M
FYNERIN =78

) 3: BRLIGRRT, KETTHEEE

Whenever people hear the Hakka folk song, everyone smiles and bursts into laughter.
1528

Whenever Hakka people hear the Hakka folk song, they are filled with cheer and laughter.

5l 3 Fhg =N AT R M Rk, 1 SRR L, SRR S« SEEE ” HIRHIE A “smiles and bursts
into laughter” ,  “burst into” 82 “TARFHEK” , PIANBAFEBCE R,  “RMSRAkm IR RE” ,
XFESE B AR SZ AN RERME, Sebr BRSO AR RIA M 2 B E RSB AR LK, AORE, W]
KH “be filled with + 15257 BIFRIE, BENMFFEHEMRIE G, ARENHME. LK, EFEEERA
MEEES, AEEANGYE, BXERTHEGT S HH—3, SH@EEAFBERNZER. BFRLHME
BB FEN, B, B KK BN “Hakka people” M8 AtA Y. f)a, HEAGRFEECH,
BTGNSO — 8, REEE BB IE.

4.2, XHHERIE N TSR

AFRIE S AT SRR LB SR @ S . e MRIATT, AR AR 5 8 3
LI B, B IR b & RS P S TR, SRS RS R4S
PRIk, EE 2T REIE SRRSO ZE S, B BRI SO S BRAE 77, TE G o A B EE T S R 1
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#l4: FLIRE - L -8B

High cavity mountain song crosses the mountain slide

1528

High-pitched folk song Guo Shan Liu (Crossing the mountain slide)

BT R M, BAR e BRI A BR BT R ORTE, B TR A IR S AREE HARE F
R A 2 1 o e T — SRR E BOME S, W BE T QUG A BCR ] ©A R AT I 2 (R
G 4, “ElE R R AE b E R XA AR ) — FhoRr E RS L, R S e . 5
VeSO “ Bl BN “high cavity” , A1, “cavity” &F§ “a hole or empty space inside sth. solid”,
FEAAR RIESCA RS X, BF NN, KRR &EE#E) “high-pitched” BoNtE 2, Fom “HiIHmHR.
RFEH” o BBAh, XLEAARR i R, JERESCH R SRR RERTNE, Wk SR .
VENEBA S LRI T ik —, B EBRRE eI /21 5 SRR R [9], X RERIL I 2 5l #ocAl
PR . DIAERS KB SO (o), B fE R i, DAUE N R E SIS, i “ =4ERH
XoF X LR TRV HEAT AN R 48 BE 28, DABESRIS BRIEE W] BE 2345 B bR 15 53 i R I I 528 5 70 B

B15: RA—FSk LT REK

When everyone works together as one, earth will turn into gold.

152

If we are of one heart, we will get rewarded.

TR R S T — AN S BT A, A BRI T B O SR SO TE A A I ST B
W AERURT S, AR R e R AR X e & . SRR S SR B I 7 AR X A4, 7 BRI
SSEE Y, FERMELT, HEEEHERRIEG. AN K07 LR CRKBISE -8,
i« LA G XA SR RIASLER & “ REAT S A R 7 o B AR T & M=,
O ) BARF) “ — 2507 A1 “ 47 FTARGR ISR BR RS SE L, KRR “If we are of one heart, we will
get rewarded” , DAf{RENFERE RS A HUFUCIEIE MR X, XREFEHT RIS IR EE Hh 75 DLER AR AN %52 .

4.3. ZBRYEAVIE N R

AT R 2 e 5 A B R R TS O A o 255 ] ) P 38 2 486 [ 107 o 5 o 8 126 2 R i AH
), AR EIPEAT B T BRTE S BEAT, AR SO NI, (RREHE B, SNSRI Ry . SO E AR
J IR H AR AR S H ST S B ISCAR R A ZE 7 B2, AR b TR EAE R, i T b3,
A8 FC B bR N R S AR R 2 ST R SR TS 5

7] 6: ANFTT| Likdk

Add member in the Genealogy

1528

Adding a son in the Genealogy

TG AR, “IT 7 RIEBZMAE, WA “LT7 . Rz, —BEMEA 6
i L. SRIMITERES L RIEVA R B PSR REE R,  “WT7 B fid LA i, kA
fo FEEL R FETZ TR S RN, EE Iy, KRS W7 IR DR BUE AT
TR “Adding a son in the Genealogy” , X Ab 25 B G815 7R 3% b fa & [l 1523 B At e 1]+ () & S, R4
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18 T BN 2 R UL B3 A L B 2B BN B2
BT BEREL, W, ZHN

If you want to succeed when going out, don’t be lazy, work hard.
1528

If you want to succeed when working far away from home, don’t be lazy and work hard.

B 7, RSO R iR IR A R, “goout” EARA M. HERT HEE, HER
RIS T B KBUTAE A L Ay, 8RN T RIREGER” o X EAE R RBA T —
AR YE IS F RIBE R EDGEYT,  “HET FZEG L, ERhl T EERER R bR
FRRR AN TAE BT HE”, BRI IX B R B 2 KA work far away from home”,
FEIRFLRAR I & S 249 FOX 2R 2 SCR IR, SRR A M S B0 EE, FE R AIBRML
A AR BT ISR, R T B
5 B&

SCAE AR A AR R SO AR AR ) — AN B ERAA, MO R B 7 2 A 5 L U AN b e
AR - MESRGENIES), B8 VIS USSR . fEAE SRR,
WU G T B 5 A A B 2 [0 (A TR, R S 4E . SCHRAEMIAZBRgE, DR S 1 =
YRR i T O EAR e B A AR . A LRSI AT A, FERL (58 32 Jmit A%
BRARZELR) NI A E AL Fr et e rh, ARSI T8 SR E AL A U R R LA R GR 1
Ry, HrpinE e, SoiedE. SCPREILRIG, AW E], B R DL AR AT . RIEIE AR
SREAR R TR T B R IR,

AT N A E AR A SR SR AL A R RO FURESE, SR TR AE B8 SR A% 3 o R B A
MBI GEFE R 7 P4 DR FRE OO RS A& B H AR ST oK, B ORME B R s AR IA A S f %
o ECACEAL T, DUES4E. SURAEAISERRgEN s T 071%, W EAe i iR iR B 8. 403
&, HENS R B A SR SR SR AU K S A I SL R T, R A BRSSO .
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