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Abstract

The construction of urban-rural integrated cigarette marketing network in the new era is a major
change in the field of cigarette circulation, and the adoption of a scientific and reasonable evaluation
system is the basis for mastering the level of urban-rural integrated development in various regions.
Most of the current studies on the urban-rural integration of cigarette marketing network are limited
to connotation and path discussion, and lack mathematical statistical analysis methods and evalua-
tion systems. Based on existing theories and practices, this paper preliminarily selects evaluation
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indicators. The evaluation index system of urban-rural integration of cigarette marketing network
was constructed by principal component analysis method, which included three first-level indica-
tors of integration of business opportunities, integration of business processes and integration of
business results, and ten second-level indicators. The system was compared with the entropy method
and the GDP level of evaluation objects to verify its reasonable reliability. The results show that the
indicators of integration of business opportunities are the main factors affecting the development
level of urban-rural integration.

Keywords

Urban-Rural Integration, Cigarette Marketing Network, Evaluation System, Principal Component
Analysis Method

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|

MAEAT ML A, AR RIVEIEE LR . PERBE TR AN AT B B 3K, ARSI 2 K RTE
Horly, WHEAIER, REBIARMETELTR R AT UK R A R . JRE, R
BB AT, M EAT ML S 2B L S 8 A B R BT AR RS, SR P R
BrBt. EHHRT, @ AaHEBENEHEHMSN S RN TEbR A R, HEFPFAS AT AT
W3R & — AR IR, R PESEE 6 M0 B I 2 i R0 (X3P I A o P B A 55

2. g

HLAE 1898 4F, P51 5K Ebenezer Howard [1]H KARH 1“3k 2 — 4™ HOEAH, sl 7E 30 i i
RIFSLA R M E IR 2 — R BN 2 0 @R IR S TR . 1988 48, JRE 2 F sk MK [2] 5 IRAE (IRl
Z—R4e) FIRE IS — AL IR, BIASTE DCSRAE I SR A R SR R AR AR, (H2
REARTG— NG — I 2 RIEAFR . E4(2020) [B1IA, BCFETFBLAK, FRE 22515 B K R,
B2 2 “IuiRBI S5 IR, W2 Kk — BEAAAE R, JEMIIATR % F . Aot il EEFR SR
AR 2 i BOR R R SR AE DT T MR T U S B 2 W RF S A e, HEB 2 — e ie. AESRELEE, A
SCHH T TR T A ORHEAE, Wk 1 .

Table 1. Main research content of the realization mode of urban-rural integration
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Table 2. Main research content of cigarette marketing network
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Table 4. Cigarette marketing network urban-rural integration development index system
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Table 5. Result of KMO statistics and Bartlett’s test of sphericit
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Table 6. Principal component variance of relevant indicators
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