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Abstract

At present, the ideological and political education of marketing courses in higher vocational col-
leges is still relatively weak, especially in the professional skills courses. How to implement the
guiding outline? As a marketing professional teacher, I will take the course of market research and
prediction as an example to explore the reform of the ideological and political education of mar-
keting courses.
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Table 1. Combination of ideological and political content and course content of market research and forecast
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