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Abstract

In order to acquire the status of College Students’ major satisfaction degree, based on the research
of existing domestic professional satisfaction degree, we build an evaluation system in line with
marketing major of GUET business school from the aspects of training program, teacher level and
management level, investigate the students’ major satisfaction of marketing major, and draw the
following conclusions: the overall major satisfaction degree of marketing major’s students is not
high. Finally, we put forward some suggestions from three levels: schools, colleges and teachers.
The conclusion was offered as an important foundation to major reform, major construction and
teaching management of GUET. It was also offered as a reference for major designing to other col-
leges.
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Table 1. Major satisfaction degree evaluation system in questionnaire
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Figure 1. Overall satisfaction degree of marketing major
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Table 2. Satisfaction degree and important degree of training programs
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Table 3. Satisfaction degree and important degree of teachers
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Table 4. Satisfaction degree and important degree of management level
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