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Abstract

As one of the visual languages for expressing aesthetics, aesthetic interests, and conveying ideas,
illustration provides a more vivid representation of China’s thousands of years of traditional cul-
ture, meeting the aesthetic requirements of the younger generation of consumers. This study ana-
lyzes the concept of illustration, innovative design methods, and case studies to examine the spe-
cific design approaches that combine illustration elements with “China-Chic” clothing design. By
integrating illustration elements with fabrics, colors and silhouettes, the study innovates and de-
signs a series of national fashion works with typical Chinese traditional cultural elements, in order
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to promote the development and dissemination of Chinese traditional culture and provide new
ideas for the development of Chinese fashion design industry.
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Table 1. The design method of illustration in “China-Chic” clothing design
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Figure 1. Mukzin 2018s/s “chaos of mountains and seas” collection
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Figure 2. Lining 2018 New York fashion week
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Figure 3. LEDIN 2019 New York fashion week
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Figure 4. The style of young and fashionable “China-Chic” clothing
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Figure 5. The panda image on “Hi panda”
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Figure 6. Digital printing technology
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Figure 9. Design effect plan display
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Figure 10. Design effect dynamic display
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