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Abstract

Objective: This paper aims to pay full attention to the aesthetic experience and social value of urban
cultural and creative products, combine with the concept of narrative design, explore the idea of ur-
ban cultural and creative product design oriented by narrative model, and empower urban cultural
and creative with narrative thinking. Method: The feasibility of introducing narrative theory into
urban cultural and creative design is systematically analysed, the cultural resources of the city are
sorted out at a deep level, and the narrative design process of urban cultural and creative design is
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focused on, including the three levels of narrative theme, narrative plot, and narrative level. From
the perspective of narrative design process, the narrative model of urban cultural and creative de-
sign is constructed, and the narrative strategy of urban cultural and creative design is proposed.
Results: The narrative model is introduced into urban cultural and creative design to provide a new
narrative framework and practical path for the application of urban cultural and creative products,
with a view to optimising the theoretical structure of urban cultural and creative narrative, and im-
proving the quality and speeding up the development of urban cultural industry.
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Figure 1. Narrative communication model flowchart
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Figure 2. Urban cultural mapping and narrative themes
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Figure 3. Summarising the hierarchical structure of literary and creative narratives
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Figure 4. Suzhou garden urban cultural and creative design
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Figure 6. Narrative modelling of urban cultural and creative products
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