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Abstract

With the rise of social media and the sharing economy, social sharing is becoming a pervasive way of
life. In order to provide users with a complete online recycling and trading platform and an inter-
esting and innovative offline reading and creation platform, and promote the reuse and promotion
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of old children’s books as well as the popularization and development of reading culture, through
the review of relevant research literature and the investigation of Rebook target users, the research
group will understand the current situation of the disposal of used children’s books in the current
society, the market background of used children's book resources, and the purchase intention of
target users for used books and the channels for purchasing used books. Finally, the key words re-
lated to the target product design are sorted out and play a guiding role for the subsequent design.
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Figure 1. User location and age distribution
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Figure 2. How users get books
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Figure 3. Willingness and reasons for buying used books
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Figure 4. Keyword combing
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Figure 5. Competitive product analysis
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Figure 6. Functional analysis cloth
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Figure 7. Rebook APP product architecture
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Figure 8. Reading circle function
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